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BCTYIMUTENBbHOE CJ/1IOBO e-promo

<"

AHTOH
YEPHOTAJIOB

CEO

PbIHOK AMOXXUTan NoKa3biBaeT CaMble B0bLUME TEMMbl POCTA B MHAYCTPUM MAPKETUHIA YXKe Bonee
necaTtu net. 3a 3TO BPEMS OOCTYMHbIN PeK/IaMHbIN MHBEHTAPb CYLLIECTBEHHO PA3BUJICH, @ YMCNO
peLllaeMblX 3a0a4 KPaTHO BbIPOCIIO, KaK U KOJTIMYEeCTBO 3aHATbIX B OTPAC/IN CrnelnasimcCToB U aKTUBHbIX
peknamopartenen.

Mepen HaMU KakK YYaCcTHMKAMKM PbIHKA, BCTAeT 3aa4a CTPYKTYPUPOBAHUA U aHanmnsa 3hheKTUBHOCTH
peKIaMHbIX KaHaMI0B, OLLEHKM BANAHUA MHCTPYMEHTOB APYr Ha ApYyra U NPOrHO3MPOoBaHUS TeHOeHLNM
B OTpacau.

Monropa Hasag Mbl onybnmnkosanu otyeT Paid Social Data Driven Approach ¢ aHanM3om camoro
ObICTPOPACTYLLErro Ha PbIHKE KaHala — TapreTUpoBaHHOM peksiaMbl. B pamMkax gaHHOro otyeTa

Mbl MPEe3eHTyeM pe3ybTaTbl MccneqoBaHnsa Paid Search Data Driven Approach no Hanbonee
pPacnpoCTPaHEHHOMY U 3MMHDEKTUBHOMY MHCTPYMEHTY C TOUKM 3peHuna performance-MeTpuk —
NnaTHOW NMOMCKOBOW pekname. Bonee 40% KOHBEPCUM Ha canTax NPOMCXOAMT 3a CUET 3TOro KaHana.

[JaHHoe nccnemoBaHue nposeneHo E-Promo Ha ocHoBe AgaHHbIX 70 ThICAY pekiaMHbIX KaMnaHui,

B NPOBeAeHUN KOTOPbIX areHTCTBO yyacTBoBano B 2019—2020 rogax. OTyeT NO3BONAET CPABHUTb
TeKkyLUMe nokasaTenn KaMnaHum ¢ MHAYCTPUaNbHbIMM 6eHUYMapKaMun, NpoaHann3npoBaTh
CYLLIECTBYIOLLYIO aKTUBHOCTb M ONTUMU3UPOBATL CTPATErMIO PasMeLLeHna B CUCTEMAX KOHTEKCTHOM
peknaMbl C yYeTOM TPEHOOB 1 CUTyauum B NepBoM KBapTane 2020 .

Pe3ynbTaTbl 4AQHHOIO NCCNefoBaHMA 6yayT NONE3Hbl 6ObLUMHCTBY YUYACTHUKOB PbIHKA Kak CO CTOPOHbI
peknamogaTenen, Tak u CO CTOPOHbI MAOLAA0K M areHTCTB.

Mbl yBEPEHbI, UTO MOAXOA HA OCHOBE aHaNIM3a AAHHbIX NO3BOMASAET FPAMOTHO OLIEHMBATb AaHHblE
NPOLLUbIX NMEPUOOOB U CTPOUTb BEPHble TpeHabl B 6yayLieM. byabTe Ha war Bnepegn BMecTe
c E-Promo!
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METOLOOJ1IONNA NPOBEAEHNA UCCJTIEOOBAHUA e-promo

70 TbiCAY

PeknaMHbIx
KaMnaHum

5 Mnpa. pyo

CyMMapHbIn 6rooxeT
PEKNAMHbIX KaMMNaHum

6 oTpacneu

MpoaHanmM3npoBaHo
M U3YUeHO

4 noka3arens

PaccmaTtpuBaeTca
B JAHHOM MCCcnenoBaHum

B paMkax nccnegoBaHua 6blan NpoaHanmM3npoBaHbl PEKIAMHbIE KAMMNAHMKM HA MOUCKE B HECKOTbKUX
oTpacnax: FMCG, domHaHChl, e-commerce, HeaBMXMMOCTb, aBTO M hapMma.

1o KaXxaom oTpacnau 6biNn NPOaAHANN3NPOBAHbI KJTtoUEBble Noka3aTenm ahhekKTUBHOCTH
MOWCKOBBIX peKaMHbIX KaMnaHui B Anpgekce n Google: CPC, CTR, CPA, CR. B aHanms He BoLIAU
KaMMaHWK, pa3MeLLaeMble B PEKIAaMHbIX CETAX, C LIeNIblo KOPPEKTHOIoO CpaBHEHUA.

CpaBHeHMe nokasaTtenen ahdHeKTUBHOCTM OCYLLECTBAAIOCH MO HECKOIbKMM NapameTpaM: reorpadcdus,
YCTPONCTBO, njaoLwagka. Mo reorpaduyeckoMy npursHakKy pekiaMHblie KaMnaHum cerMeHTUpoBaancCh
cnepyroumm obpasomM: MockBa, CaHkT-INeTepdbypr, pernoHbl (Bcs PO 6e3 MockBbl M CaHKT-
MNeTepbypra). KpoMe 3TOro, UCNoab30BaNOCh AeNeHne PeKIaMHbIX KaMMNaHUM no TUNy YCTPOWCTB:
[EeCKTOMbl, MOBUbHbIE YCTPOMNCTBA. CpaBHUTENbHbIM aHaNM3 Nokasatenen ahheKTUBHOCTMU PEKTAMHbIX
KaMMNaHWM OCYLLIECTBIANCSA TaKXKe B 3aBUCMMOCTU OT UCMOb3yeMon nnowankn: dxaekc, Google.

Ka)kpasa 13 WecTu nccnefoBaHHbIX OTpacaen npencTaBieHa B OTAENbHOM pa3fese otyeTa.

27O OOYCNOBMIEHO TEM, UTO KaXKaasa 13 BepTukanem obnagaeT cBoen cneymndrkom, UTo Hen3BexxHo
OTPAXKAETCH Ha CTPYKTYPE U COALPMKAaHUN PeKTaMHbIX KaMMaHUM, LLeHOBbIX NoKasaTeNnax U MeTogax
OUEHKM 3(hheKTUBHOCTU. B page oTpacnen TakxXKe NPUCYTCTBYIOT NOAKATEropumn peknamMoagaTenen.
Ona KaXxpow oTpaciv HaMmn CHOPMYTMPOBAHbI OCHOBHbIE TPEeHAbl MHOYCTPUW, TPEHObl B MAPKETUHIe
1 MONCKOBOW peKkiamMe.

Ha rpadukax otueTta oTOBpaxKaeTcsa pacnpeneneHmne nokasaTtenem B COBOKYNHOCTU aHANIN3UPYEMbIX
OaHHbIX 3a 2019 rogp.

CTOMMOCTHbIE MOKa3aTeNn He YUYUTbIBAKOT areHTckne komuccum n HOC, npeactaBnsaoT cobom
AreHTCKYIO 3aKynKy Ha naowlagkax.
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e-promo

UCCNEOOBAHUE
NMPOBEAEHO

C METOOONOMMMYECKOM
NOAONEP>XKOW
UCCNEOOBATE/IbCKOU
KOMMAHUMU RAI

| RAI

KUPWUJ1J1 MAJIbLIEB

AupekTop no aHanutuke RAI

OMUTPUM EPLLIOB
AupekTtop BigData

n SMART anroputmbl RAI

L[ OKTOP 3KOHOMUYECKMX HayK,
npodeccop

Bonee 15 net B MHAyCTpPUK
MapKeTUHIOBbIX MCCeaoBaHnM

ABTOp 60nee 100 Hay4HbIX
M nccnenoBaTesibCKMx paboT

B chepe 3KOHOMUKM, MAPKETUHTa,

counosiornn n ynpasneHns

KaHaonoaT 9KOHOMUYECKNX HayK,
KaHOoupaTt counanbHO-MUNTOCOMCKMX
Hayk

Benét HayuHyo 1 NpenoaaBaTenbCKy o
0eATeNbHOCTb B 061aCTU MAPKETUHI,
noTPedUTENbCKOro NOBEASHUS,
3KOHOMUKN 1 ynpaesneHnsa 8 HAY BLLU3,
yHuBepcutete TH Koeln (Fepmanus),
yHuBepcutete ZUYD (HugepnaHapbl)
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SKCMNEPTDI

e-promo

MBAH ®EOUH

PykoBopauTenb oTaena KOHTEKCTHOMN
peknambl, CPA U aHaNUTUKKN

KUPUNJ1 XPAMOB

PykoBoguTenb rpynnbl «ABTO»
B OTAEJIe KOHTEKCTHOW peKyaMbl,
CPA v aHanuTUKu

NNAPUCA ALLUNHA

PykoBOAUTENb rpynnbl
«HeaBMXMMOCTb» B OTAENE
KOHTE@KCTHOM peKaMbl

EBFrEHUA CKOBEJIEBA

PykoBoauTenb rpynnbl «E-Commerce»
B OTAENIe KOHTEKCTHOW peKnaMbl

MA in Digital Marketing and Social
Media, The University of Sheffield,
UK

7 NeT B aumKuTan

3aHuMaeTca pa3paboTKon
MYJbTUKaHaNbHbIX CTpaTernm
1 ynpaBneHneM KaMnaHusamMm
0151 KNTMEHTOB M3 e-commerce,
beauty, aBTO

Marmnctp MapkeTuHra, BLLUD
5 net B anmxuntan

3aHMMaeTCa ayamToM,
CTpaTernyecknM niaHMpoBaHneM
1 pa3paboTKoM pekNaMHbIX
KaMnaHWUi 415 aBTOMMMNOPTEPOB.,
aBTOMPOM3BOONTENEN N CeTeMN
ONNEePCKUX LeHTPOB

DKOHOMMUCT,
HHIY M. H.WN. JToGayeBcKoro

5 net B anmxuTan

OnbIT NfaHUPOBaHKSA, 3anycka

M ONTUMU3ALUUM PEKIIaMHbIX KaMMNaHui
B KaHane Paid Search ona KpynHbIx

hegepanbHbIX KNIMEHTOB 13 chep

HeOABMXMMOCTH, aBTO, e-commerce,

6aHKOB, MPOM3BOAUTENEN AETCKNX
TOBapoB

MarucTp MmapkeTuHra, BLLUS
5 neT B gugpKuTan

3aHMMaeTcs pa3paboTKon
M peanunsaumen ctpaTernmn
015 NPOABMYKEHUS MEXAYHAPOAHbIX
1 chepepanbHbIX KITMEHTOB
CerMeHTOB e-commerce, FMCG, DIY
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ANEKCAHAOP NIATOHOB

PykoBoautenb rpynnbl «PUHAHCbI»
B OTAE/Ie KOHTEKCTHOW peKsaMbl

AAPbSA KIIOKOBA

PykoBogutenb rpynnbl «®@apma»
B OTAEJIe KOHTEKCTHOW peKsaMbl

MarmcTp no BeHYypHOMY
MeHeoKMeHTy, BLLID

5 neT B AnmxmnTan

3aHMMaeTCcs NaHMPOBaHUEM,
3anyCckoM 1 oNTUMM3aLUMen
peKnaMHbIX KaMNaHUM KPYMHbIX
tdhenepanbHbIX KIIMEHTOB CerMeHTa
6aHKOB 1 (hMHAHCOB

Marmnctp MapkeTuHra, BLLUD
4 ropa B AMOpKUTan

OnbIT BeaeHUs heaepanbHbiX
1 MexXayHapoaHbIX KNIMEHTOB
13 oTpacnen dhapma, e-commerce

ACA TUXOMOJIOBA

PykoBoautenb otaena ctparermyeckoro
MeguanjiaHMpoBaHUA

Marnctp MapkeTuHra, BLLD
MA in Marketing Universita degli
Studi della Tuscia, Italy

6 neT B oMopKuTan

OnbIT CTpaTernyecKkoro
MJaHUPOBaHNS N MPOBEAeHUSs
KaMMNaHWW ONst KNMeHTOoB
e-commerce, B2B, FMCG
CEerMeHToB

AJIMHA ®OMUHA

PykoBopauTenb oTaena KOHTEKCTHOMN
peKnambl

BakanaBp MeXxayHapoaHoro
MeHegMeHTa, MUIMM, HHIACY
COBMecCTHO ¢ Hogeschool Zuyd
(Netherlands) n Technische
Hochschule KoIn (Germany)

4 roga B gumxutan

CneunanusnpyeTcsa Ha padoTte
¢ thepepansHbiMK beauty 1 fashion
e-commerce NPoeKTaMm



MHCTPYKLUA e-promo

BBEAEHUWE
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E KAK YUTATb TPAOUKHU QOueHurBaeMble nokasatenm (CPC, CTR, CR n CPA) B 3HAaUMTENTbHOW CTEMNMeHU 3aBUCAT OT MHOXKECTBA (DakTOpPOB
(peknamopatenb, canT, YT, permoH, yCTPOMCTBO U Ap.) JMana3oH 3HaYeHNM MOXKeT ObiTb BECbMA LLIMPOKUM.
o CpepgHee apudMeTnyeckoe nokasarte s, B TaKOM Criyyae, HeCeT CIMLLIKOM Masao MHMOPMaLMN N MOXKET BBOANTb
% B 3a0My)KAEHME, KaK «CpeaHsas TeMnepaTypa no 60nbHMLE». [TO3TOMY B OTUYeTe Ha rpadmkax oToBparKeHbl
§ pacnpeneneHnsa 3HaueHn, ToO eCTb AMAna3oH U NIOTHOCTb pacnpeaeneHns.
X
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Mpathunku NpeacTaBnaAoT COG0OMN NMMHENYATYIO ANarpaMmy, Ha KOTOpon oToBparKeHbl: 10-bI NPOLEHTWb,

20-bI¥ NpoUeHTUNb, 30-bI MPOLLEeHTUNb, MeauaHa, 70-bit MpoueHTUNb, 8O-bIM NPOUEHTUAL, 90-bI MPOLEHTUNb.
[0 10-ro npoueHTung HaxoauTcsa 10% HanMeHbLUnX 3HadeHnin CTR, nocne 90-ro npoueHTrna — 10% HanbonbLUMX
3HaveHun CTR. B UueHTpe Bcex 3HaveHnin CTR, pacnonoxeHHbIX MO BO3PAaCTaHMIO, HaxoamnTca MeanaHa (50-bin
npoueHTnAL). Mexxay 30-bIM 1 70-bIM NPOLEHTUAAMM HaxoamnTca 40% Bcex 3HadeHn CTR, OHM BblAENEHbI LIBETOM.
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DAPMA

LUBETOBAA KOOUDOUKALUA Ona yno6cTBa MCNOb30BaHNSA rPatnKOB NPUMEHARTCH LBETOBAA KOANMDUKALNA:

B ctr B crc CR B cra

BbIBOAbI
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NMIATHAA NTOUCKOBAA PEKJTIAMA (PAID SEARCH) e-promo
OBLUAA UHOOPMALIUA Mpumepsl paid search B ilugekce u Google

MnatHas NOMCKOBas pekiaMa NnosiBUIack OKOJIO

[OBafLATU NIeT Ha3ad Kak OCHOBHOM MHCTPYMEHT

MOHETM3aLMN MOUCKOBbIX CUCTEM. MNepBOHaUasIbHO ﬂ H n eKC KyNUTb aBTO B NUTEpE Haifti

OHa Ha3blBasiaCb KOHTEKCTHOW PeKIaMOn, Tak Kak
Oblsia NMPUBA3aHa K KOHTEKCTY CTPaHMLbl. MOXHO
YBEPEHHO CKa3aTb, YTO MMEHHO C 3TOro B1Aa
peksiaMbl HAaUYanoCh PasBUTUE OTPACTN ONOPKUTAN-
MapKeTUHra.

OCHOBHbIMM MPOAABLAMN MONCKOBOW PEK/IaMbI

B Poccuu aenarotca Axpekc n Google. Mo HawuMm
OolLleHKaM peklaMmogaTenn NoTPaTUAN Ha 3TOT KaHan
npoasmxeHust B 2019 rogy 6onee 150 Mmnpga pyo.

C pasBUTMEM MOUCKOBBIX U PEKTAMHbLIX TEXHOSIOMMIA,
KOHTEKCTHas pekJlaMa cTasa TakxKe pasMellaTbecs
Ha canTax-NnapTHepax MOUCKOBbLIX CUCTEM —

B peK/IaMHOM ceTn.

CerogHsl pekjiama Ha Moucke MMeeT MHOro O6LLIEero
C 06BbABNEHNAMM B peknaMHom ceTu (AHaekc PCH

1 Google GDN), HO N0 CBOUM hopMaTam,
HaCTpOWMKaM TapreTUpoBaHMs, BO3MOXHOCTSM,
pellaeMbIM 3aa4am Mbl pasfgensem nx Ha 2 rpynnbl.

B paMkax 0aHHOro nccnefoBaHus Mbl aHannsnpyem
TOJNIbKO peK/iaMy Ha NoncKe, OCTaBMB pa3MellleHNsA
B PEeK/IaMHbIX CETHAX 3a CKOOKaMu.

Gofligle

Mouck KaptuHkn Bugeo Kaptel Mapker Hosoct [Mepeeogunk 3dwmp Kon

KynuTtb aBTO - nerko Ha AButo — C otyetom no VIN
@ avito.ru > Astomo6unn v )  pexnama

Kynute aBTO CpouHO 1 6e3 nocpegHukoB. Hosoe, By, ¢ npoberom unu Ha 3anyacTu. - bonee
650 000 obbsiBneHuin. ABTO Ha noboi BroaxkeT. YOo6HbIN nonck

HoBble aBTO - Mo4yTH HOBblE aBTO - ABTO ¢ npoberom - C oT4yeTom ABTOTEKU

KyMUTb KBapTUpy B MOCKBE X m & Q

Q Bee Q Kaprbl QO Mokynkn [ Kaptumkm & Hosoctu i Eweé Hactpoitkn  UHCTpyMeHTbI

Peaynsraros: npumepHo 56 500 000 (0,49 cek.)

Peknama - www.domclick.ru/ ¥ 8 (800) 533-45-35

[oToBble kBapTUpbl Ha JomKnuk | Bmecte co C6epbaHkom

Mowck, nokynka HeABMKMMOCTU U NOATOTOBKA K caenke Yepes cepeuc [lomKnuk! Paameuwerve n
npoaswkeHne oGbABNEHUN, 3NeKTPOHHAsi PerMcTpaLusa 1 pacyeTsbl Mo...

Mowuck HeaswxmmocTu - noteka - Caenka nop knioy - MNpasosas akcnepTusa
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CPA & AFFILIATE




POJib PAID SEARCH HA PA3HbIX 3TANMNAX KOMMYHUKALUA e-promo

BBEAEHUWE

FMCG

3TAIMNbl BOPOHKHU ®YHKLMU NONCKOBOW PEKJ/TIAMbI

3ASIBUTb O CEBE [MoKa3bl peknaMbl Mo LLMPOKUM 3anpocam
HapaBHEe C KOHKYPEeHTaMn U rTMraHTaMm pbiHKa

OUHAHCHI

NHbopMUpoBaHne NoTpebutenen

NMO3HAKOMUTb C nPEp,nO)KEHmlMVI O MpenoCTaBdeMblIX BbIrogax U NpoaykKTax
C MOMOLLIbIO 2N1EMEHTOB O6bABIEHUN

E-COMMERCE
Brandformance
uenu

OTK/IMK MaKCUMasbHO peneBaHTHbIMU
CO3AATb 3AUHTEPECOBAHHOCTb pPEKNaMHbIMU MPEASIOKEHNSMU Ha LiefleBble

3anpochl MOJIb30OBATENEN

OnoBelleHme O BbIFrOAax 1 npenmyLlectea

NMOBNIUATb HA BbIBEOP
COTPYOHMUECTBA NOMb30BaTeNa ¢ Bamu
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CosfgaHune yCcnoBui anst KOMMyHMKauum
1 KOHBEPCUW Yepe3 AOMONHUTENbHbBIN (DYHKLUMOHAN
06bABMEHMN (YaTbl, 3BOHKM, LieSIeBble CChINTKM)

Performance
uenu

ABTO

PeknaMa conyTCTBYIOLLMX TOBAPOB M NPUBJIEYEHME
BHMMaHNA TEKYLLNX KJIMEHTOB K HOBbIM
npeanoXXeHnsaMm nocpenCTeBoOM peTapreTuHra

DAPMA

CO®OPMUPOBATDb
NOoANIbHOE OTHOLUEHUE

DhhekTnBHaAA KOMMYHUKALWA C Ballen ayauTopuren
no 6peHa0BbLIM MONCKOBbLIM 3aMpocam

Brandformance
uenu

BbIBOAbI

12
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TEPMWHDLI, NOHATUA, OBO3HAYEHUA

e-promo

CPC (COST PER CLICK)

CPA (COST PER ACTION)

CR (CONVERSION RATE)

nupg (LEAD)
ROI (RETURN ON INVESTMENT)

APP (AONA PEKJIAMHbBIX
PACXOA0B)
CRR (COST REVENUE RATIO)

ROAS (RETURN ON AD SPEND)
LTV (LIFETIME VALUE)
DSA (DYNAMIC SEARCH ADS)

TOBAPHbIV ®UA
FIRST PARTY DATA

THIRD PARTY DATA

PEKJIAMHAA KAMNAHUA

CTOMMOCTb OQHOIO KNMKa. MNoKa3aTeslb PacCUNTbIBAETCSH Kak OTHOLLEHWE BIoOKeTa PeKSIaMHOM KaMNaHUM Ha oblLee
KONMM4eCTBO KIIMKOB MO peKnamMe

CTOMMOCTb OXKMOAEMOro AENCTBUS NoNb3oBaTeNen (KOHBEPCUIN), HanpuMep, NOKYNKa, 3anojiHeHne GopMbl, 3BOHOK
B OTAeN NpodaXk 1 Ap. NokazaTesb pacCUMTbIBAETCS KaK OTHOLLIEeHMe BlopKeTa PEeKIaMHOM KOMNaHUK K KOIMYeCTBY
COBEPLUEHHbIX EeNCTBUN (KOHBEPCUIA)

KoahnumeHT KOHBEPCUIM, pacCUNTLIBAETCS Kak OO NoNb3oBaTenen,
COBEPLUMBLUNX OXMAaeMoe AencTBme (MOoKyrnKa, ohopMieHne Noanncku 1 Ap.) B YMcie obLlero KonmyecTsa
MoNb30BaTeNen, KIIMKHYBLUUX Ha PekiaMy

MoTeHUNaNbHbLIN KITMEHT, TeM UK UHBbIM OBPAa30M OTPearnpPOBaBLLMA Ha MAPKETUHIOBYIO KOMMYHUKALUIO
KoathduumeHT Bo3BpaTa MHBECTULNIN, PEHTAaBe/IbHOCTb BIIOXKEHUN B peKiaMy

MNMokasaTesb, OTpaxKatoLMih OTHOLLEHWE PEKIIAMHbIX PACXOA0B K AOX0AAM OT 3TOM pekilaMsbl

KoathduumeHT Bo3BpaTa MHBECTULNIN, PEHTAaBe/IbHOCTb BIIOXKEHUN B peKiaMy
COBOKYTMHas NPUBbIIb KOMNaHMK, NosydaeMas OT OQHOro K/IMEHTa 3a BCe BPeMs COTPYAHNUYECTBA C HUM

OMHaMMyeckmne nonckoBble O6bABIEHUSA, TUM PEKIaMHbIX KaMMaHWi, KOTOPbIE NO3BOJIAIT aBTOMATUUECKU
hopMUPOBaTL PeK/laMHble O6bABNEHUSA, Ha OCHOBE 3a[aHHbIX CTPaHWL canTa NM60 ToOBapHOro duaa

CUCTEeMaTU3MPOBAHHbBIN U CTPYKTYPUPOBAHHbIN CMUCOK AaHHbIX O TOBAPHbLIX MPEATOMEHUAX UIN YCyrax

MHbopMaumsa/maHHble 06 ayauTopun, KOTopas cobpaHa CaMoCTOATENIbHO pekiaModaTenem.
Yalle BCero 3To AaHHble Ha OCHOBE cookies, AaHHbIe U3 CUCTeM Beb-aHanuTtukm 1 CRM-cuctem

MHopMauma/gaHHbie 06 ayauTopun, COBPaHHbIe CTOPOHHUMU UCTOUHMKAMU 1 NMepedaHHbIe uepes
nocpenHuka/arperatopa

DTO OAHO M3 PeKaMHbIX AENCTBUN, OCYLLIECTBISEMbIX B PaMKax O6LLEN MapKEeTUHIOBOW KaMMNaHWUK, C YHUKANTbHOW
KOMBMHALMEN HeCKOIbKMX MapaMeTPOB: Lefb, PEKaMHasa Naowagka, hopmaT peknamel, GopMa 3aKynKu 13
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OCOBEHHOCTU NCCJIEAOBAHUA

e-promo

OCOBEHHOCTU B BbIBOPKE AAHHbIX NMPU AHAJNTU3E
CR, CPA, TEO, YCTPOVICTB, naoWAOOK

B paMkax ogHoW uHaycTpumn (HanpmuMep, FMCG) 1 ogHom
noakaTeropum (HanpuMmep, «pUTennepsi») BeibopKa ANa pacyeTa

nokasatenen CTR, CPC, CR, CPA MOXeT pa3nMuaTbCs.
270 06YCNOBMEHO:

e OTCYTCTBMEM HEKOTOPLIX AaHHbLIX B pa3tuske Mo reo,
YCTPOMCTBAaM, NoLLlagKkam

¢ OTCYyTCTBMEM KOHBEPCUOHHbLIX MOKasaTtesien no pagy
peknamogarenen npu noctpoeHnn CR/CPA-rpadukos

* Pazfinumem B NpuMeHsieMblX MOLENSAX aTpUoyLmn

NPUMEHSAEMAS MOAE/Nb ATPUBYLUU: NOCNEAHUNA
HEMPSAMOW KNIUK (LAST NON-DIRECT CLICK)

HeCMOTpﬂ Ha TO, UTO BO MHOIMMX BbIBOAaX pekKoOMeHOyeTCHd
ncnonb3oBaTh data driven atpmnbyumio ons onTMMmM3aunm
PEKNAMHbIX KAMMaHUI, B paMKax MCCNefoBaHMa A9 CPaBHEHUS
npuMeHsaeTca aTtpmndyums No NOCeAHEMY HEMPSAMOMY KITUKY.
3TO 0OYCNOBAEHO YaCTOTOM MCNOIb30BAHNSA

1 PacnpoOCTPaAHEHHOCTbIO 3TOM MoAenu aTpnudyumnm

14



FMCG

« OnuncaHune uccregoBaHUsa

« TpeHabl B OTPAC/N, B MAPKETUHre
N POJIb MONCKOBOW PEK/1aMbl

- Pe3ynbTaTtbl nccnegoBaHusA

+ NToroBble pekoMeHpaumm

e-promo

PAID SEARCH DATA DRIVEN APPROACH



FMCG | ONMUCAHUE KATEFrOPUU e-promo

BBEOEHUE

U]
3]
z NOOKATEMroPUu
K kaTteropumn FMCG (fast
= moving consumer goods) *i Food Non-food
O
E OEHOCATCA MPOVISBOINTETIN U LocTaBKa, Npou3BoaMTENN —= [1pOU3BOAMTENN N MPOOABLLbI
T N putennepbl TOBapOB NpoayKTOB MUTAHKUA, HenpoaoOBONIbCTBEHHBIX
g ObICTPOro NoTpebieHns NpoaaBLbl FTOTOBOW efpl TOBapOB
O
x TakXke cpeau peknamopaTenen 6biiM BbiIGpPaHbl OTAENbHbIE FPYNNbl
b B 3aBUCUMMOCTM OT TUNa 6U3Hec-Mopenu:
>
38
u h AocTtaBKa o] Pwrtennep
O—0 IEI I
7 PecTopaHbl 6bICTPOro 1 cyrnepMapKeThl,
5 NUTaHKUNA, ceTeBble Kade, MNpPeuMyLLLeCTBEHHO
o) acT-cbya v op. cpegHero LeHOBOro
§ cermMeHTa v gp.
% E Mpoussogutenb
=t 000  KOMNaHUU-NMpoOn3BOOMTENN
ac NPOAOBO/IbCTBEHHbLIX
TOBAPOB, KOCMETUKMU,
o OEeTCKOro NTaHusa 1 ap.
m
<
<zf o
& LENEBbIE AENCTBUA
IS4

» [locTaBka — OHNamH-3aKas3s
e Putennep — OHNaMH-3akas
e [lpown3BoamTeNnb — 3anofiHeHne hopMbl 3a9BKN Ha canTe

ia)
=1
O
)
0
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e-promo

TPEHObI B OTPACI/IN,
B MAPKETUHIE U POJIb
MOUCKOBOW PEKJ1AMbDI
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FMCG | TPEHAbI OTPACJIN B 2019—2020

e-promo

RN

T
&[]

PA3BUTUE
CMEUMATIN3UPOBAHHbIX
PUTEWNEPOB

CornacHo aHanutuke GFK, pacTért gonsa

cneumanm3npoBaHHbIX Mara3mHOB, KOTOPLIE
NPUBNEKAIOT BHMMAaHMeE NOKyNnaTeien KauecTBOM
1 aCCOPTUMEHTOM B ONpenenéHHOMN KaTeropuu.
HanboabLLIMM CAPOCOM NOMb3YIOTCH Mara3mHbl
MOJTOUYHOM, MACHOW NPOAYKLMK, MEKAPHU

1 6y10UHbIE, aNIKOrOJIbHbIE MAra3uHbl

Ld

OHNAWH-TOProBNs
B FMCG — KJ/IIOMEBOW IPAVBEP
PblHKA: +43% YOY

Mo paHHbIM GFK 1 Nielsen, oTaenbHble
KaTeropum pactyT ABYKPATHO: Kote +125%,
KOPM ANnsa Kowek +122%, wamnyHmn +103%

NEPCOHAJIU3ALMUA

N PEKOMEHAALUA

HA OCHOBE COBCTBEHHbIX

N OBOrALLEHHbBIX BHELUHUMU
UCTOYHUKAMU OAHHDbIX

[aHHble 0 NPeanoUTeHMsX, MPUBbIUKAX

M MOKyMNaTeNbCKOM NoBefAeHUN NMo3BONA0T
peknaMoaaTensaM TOYHO nonaaaTth B NoTpebu-
TeNbCKne OXNOAHUS N ONTUMU3NPOBATL
BusHec-npoLleccsl. Mo AaHHbIM UCCeaoBaHus
SalesForce & Publicis Sapient, nepcoHanusauns
BMsAeT Ha 68% e-commerce BbIpyYKu

215

B3PbIBHOM POCT FOODTECH
N E-GROCERY

Mo AaHHBIM MMOAMMATUKK, CEKTOP AOCTaBKMU
MPOAYKTOB NUTaHua (e-grocery) nokasbiBaeT
NBOMHOM POCT U He cB6aBnaeT o6opPOThI

-

&

NOTEHUMANBHASA NETANTU3ALUUA
OUCTAHUMOHHOM TOPrOBAMU
ANKOroJIEM

3aKOHOMPOEKT, MOAPa3syMeBaloLnMiM co3aaHmne
NeranbHoOro MHCTUTYTa AN peanusaunm
aNKorons OHNaMH, HaxoanTCa

Ha paccMoTpeHun. TekyLLas 3KOHOMMYecKas
CUTYaLNS MOXKET YCKOPUTb MPUHATNE PeLLleHns
BNIACTAMMU, YTO CO3ACT HOBbI CErMeHT

B e-commerce, pasBuUTMe KOTOPOro
npencTasnaseT 60NbLLION MHTepeC


https://www.gfk.com/ru/insaity/press-release/issledovanie-gfk-pokupka-fmsg-tovarov-v-rossii/
https://www.nielsen.com/ru/ru/insights/article/2019/operezhaya-trendy-rossiyskiy-onlayn-rynok-fmcg-vyros-pochti-vdvoe/
https://vc.ru/trade/102293-kak-budet-razvivatsya-riteyl-i-fmcg-v-blizhayshie-gody
https://www.gfk.com/ru/insaity/press-release/issledovanie-gfk-pokupka-fmsg-tovarov-v-rossii/
http://www2.publicisgroupe.net/shopper-first
https://www.forbes.ru/newsroom/biznes/397769-minfin-podderzhal-otmenu-zapreta-na-onlayn-prodazhu-alkogolya
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FMCG | TPEHAbI B MAPKETUHTE 2020

e-promo

2

MUNNEHUANbHBIN 3ODEKT

Mo paHHbIM McKinsey, noTpebutenn 0o 35
CUNbHO OT/INUAIOTCHA CBOMMN TPEBOBaAHUAMMN
1 MOAENbIO MOBeAeHUs OT OCTaSIbHbIX.

MunnneHmnanbl N1aTéXecnoCobHbI,
n3bupaTenbHbl B NPOOYKTaX 1 ycayrax, oTaatoT
npeanoyYTeHmsa NOKabHbIM M MasTION3BECTHbLIM
6peHagaM. MHorme putennepsl ycnewHo
AAaNTUPYIOTCSA MOoL 3anpOChl 3TOrO NOKONeHUA

Iy

MOBILE FIRST

35% aygutopun MIHTepHeTa B Poccun
MCMOMb3YIOT TONIbKO MOBWUIbHbIE YCTPONCTBA
nna Bblxoaa B ceTb. bonee 50% nonb3ytoTca
MHTEpHeTOM 1 C 4eCcKTomna, ¢ MOBUTbHOTO
(Mediascope WEB-Index 2019)

&
BPEMS «3ENEHOM» SKOHOMUKU

Ha npoTs»eHnn HeCKONbKUX NeT HTepec

K MOJIE3HbIM N 300PO0BbLIM MPOAYKTaM POC,

HO CTPYKTYpa noTpebneHna He MeHanachb.
Cenyac BCE nHaue: ntogn CTanm BHUMaTeNbHee
OTHOCUTBCS K CBOEMY 300POBbLIO U AenatoT
OCO3HaHHbLIN BbIGOP B MO/b3y TOBAPOB

C «4YNCTbIM» COCTaBOM, NMONe3HbIMN ,EI,O6aBKaMl/I,
3KO-MapKMpPOBKaMn 1 buopasnaraemomn
YMakKOBKOW Mo AaHHbIM Nielsen

om
POCT UHO®JIIOEHC-MAPKETUHT A

Mo naHHbIM Deloitte, cambiv 60bLLION POCT
MeamanoTpebneHusa B 2019 rogy npownsoLuen
y Youtube (86%, +29 n.n.) n Instagram (52%,
+19 n.n.) - UMEHHO 3TN NNaTthopMbl Hanbonee
nonynapHbl cpeam 610repos/nHGII0EHCEPOB

o0

O

BRANDFORMANCE —
HOBbI PERFORMANCE

Brandformance noaxon poannca Ha CTbike
CTUMYALUMN NPOJAXK U PABOTLI CO 3HAHMEM

1 ummpxeM. bnarogaps data driven mapkeTunHry,
FMCG KOMNaHnm KOMBUHNPYIOT OXBaTHbIE,
MeTpuyeckme n MegumnHble nokasartenu

c performance meTpukamu. NMNogobHbIN NOAXOLA
MO3BOMISET OLLeHMBaTb U BAMsSHMe performance
KaHanoB Ha 6peHA



https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/the-new-model-for-consumer-goods
https://www.nielsen.com/ru/ru/insights/article/2019/zelenaya-ekonomika-kak-eko-tovary-zavoevyvayut-rynok-fmcg/
https://webindex.mediascope.net
https://www2.deloitte.com/ru/ru/pages/technology-media-and-telecommunications/articles/media-consumption-in-russia.html

FMCG | POCT BAXXHOCTU MOBUJIbHOIIO KAHATA e-promo

BBEOEHUE

FMCG

MOBILE FIRST [AMHaMMKa 3arpy3ok MOGUNbHbIX NpunoXxeHun TOMN-5 FMCG putennepos
n TOM-3 cepBUCOB JOCTAaBKU efbl

OUHAHCHI

+35(y aAyaANTOpUU MHTepHeTa B Poccun
o MCMNOJIb3YIOT TONbKO MOGUIIbHbIE == PTENNEPbI === [10CTaBKa

YCTPOMCTBA /19 BbIXOOa B CeTb
+50¢y MONb3YIOTCA UHTEPHETOM
O 1 c peckTona, ¥ ¢ MOBUIBLHOTO

B KauecTee NoATBEP>KAEHWA TpeHaa pocTa
BaXXHOCTU MOBUJILHOIO KaHana NnpMBoauM
OMHAMUKKY 3arpy30K MOBUJTbHbIX MPUTOXKEHNIN
(Android) B nepuopg Q4°19-Q1'20

E-COMMERCE

PocT 3arpy3ok puteinnepos B heBpane-mapTte
06YCNOBJIEH B TOM UMC/e 3NuaeMnen
KopoHaBupyca. OfHaKO Mo HalLeMy MHEHWUIO,
M3MeHeHMe naTTepHa NoTpebuTensLCKoro
nosefeHnsa 6yaeT UMeTb OONTOCPOUHbIN TPeH,
a HE BPeMEeHHbIN
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FMCG | POJZIb MTOUCKOBOW PEKJ1IAMbI 2020 e-promo

BBEOEHUE

FMCG

BIOO>XXETUPOBAHUE UcTouHuKM Tpaduka

Pacxonbl Ha ANIXXUTAN HAXOAATCS B LUMPOKOM AnanasoHe oT 20% no 80%
OT OOLLEero peksiaMHoro drookeTa B MHAyCcTpumn FMCG. JJonu BapbupytoTcs
OT TUNa peknamoaatens (NPOU3BOAUTENb, PUTENIEP MU CEPBUC

No LOCTaBKe) M ero NoJIOXKEHUs Ha PbiHKe (pa3BmBatoLLmecs

MKW 3pesible KOMNaHum)

H TOUCKOBbIE CUCTEMDI

H [1pgamblie Nepexoapl

OUHAHCHI

E-mail pacceinkm

u [Jpyrve KaHasbl
0oJiId TOUCKOBOIO TPAOUKA

MonckoBbI (NIATHBIM U OpraHUYecknin) Tpamk — UCTOYHUK 6onee 50%
nocetuTenen Ha cantax y TOMM-10 peknamopgatenen otpacnu. Mo AaHHbIM
SimilarWeb, pona nnatHoro Tpaduka gocturaet 30%. NMNonck — a1o

HE TOJIbKO OCHOBHOW PEKaMHbI KaHa B AUIPKUTANE, HO U UHCTPYMEHT,

ofbecneumBaoLLNi CTabUMbHBIN U MPOrHO3MPYEeMbI BO3BPAT MHBECTULNIA
B MapkeTuHr (ROMI)

E-COMMERCE

Jonun opraHNMYEeCKOro u nJjaTHoro Tpaduka

0
[=
Q
o
=
=
%
s
o
o
]
I

NMEPCMNEKTUBbI MOUCKOBOW PEKJ/TAMBbI .
Organic Search

Mbl Ha6nogaeM nepepacnpeneneHmne GIoIXKeTOB U3 APYrMX KaHanos # Paid Search
B ONOXKUTAN, UTO BNKSAET Ha POCT MHBECTULMI B paid search

ABTO

YCUNMBaoLLAACa KOHKYPEHLNSA BHYTPU NOMCKA M TPEHAbl Ha

NepCcoHanM3aLUmIo Ha OCHOBE JaHHbIX MPUBOAAT K HEOBXOAMMOCTH

AeTanbHOM NPopaboTKM CTPATErMmM B KaHase U rpaMoTHOro coveTaHua 28%
C APYTUMU PeKaMHbIMU MHCTRYMEHTaMn

DAPMA

BbIBOAbI
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PE3YJIbTATDI
UMCCJIEAOBAHUA
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FMCG | CTPYKTYPA NMOUCKOBbIX PEKJTAMHbIX KAMMAHUN

e-promo
CTPYKTYPA PEKJIAMHOIO AKKAYHTA
BPEHOOBbIE OBLUUE KATEFOPUMHBIE KOHKYPEHTHbIE .
3AMPOCHI 3AMPOCHI 3AMPOCHI 3AMPOCHI LG L BESS
5 EEE— — Ha cnavpe npuBeaé&H npumep TMnosomn
C%”ZiCE’C')M TpaH3aKUMOHHbIe TPaH3aKLMOHHbIE BeHOopHble CTRYKTYPbI MONCKOBbIX PEK/IAMHbIX
PeHA 3anpocsl 3anpocsl 3anpochbl KaMnaHWi ons oTpacau. Lipetom
REFIEIE Bble/IeHbl KAaTeropun 3anpocos,
KOTOPbLIE aKTUBHEE NCNOMBb3YKTCA TEMU
U MHBIMW NpeacTaBUTenaMmM OTRpacnn.
I
3anpochl QueBnAHO, UTO CTPYKTYpa PK
¢ 6peHmoM MHHCbOp:aLI,I/IOHHbIe I/IHnd:)op:aLLMOHHbIe OkonoueneBble [115 IOCTABKM, PUTEMNEPOB
npon3BoanUTEeNs sanpoc 3anpoc skeln]sielel:] 1 NpPOu3BOANTENEN CUSIBHO OTNIMYaeTCH,
XOTb U MMeeT OOLLYK OCHOBY
+ MPUMEHNMO KO BCEM
=== PuTennep
FEO
mmm [IpOW3BOOMTENDL
YCTPOWCTBA Hocraeka

AYOUTOPUU PEMAPKETUHT A

23
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FMCG | HAMBOJIEE NONYNAPHbIE YTN

e-promo

BAXHOCTb YTI

B yCnoBMAX NOBBILLEHHOW KOHKYPEHLMW Ha MOUCKE, PEKIAMOLATENIO CTOUT YAeNATb 0COB0e
BHMMaHME UCNOJIb3YEeMbIM B O6bABNEHNAX Y TT1

N8 KOHKYPEHTHOrO aHanusa YTIT Mbl peKkOMeHayeM CTPOUTL IEeNeCTKOBbIE AnarpamMmebl,
MOKas3blBaOLLME MPENMYLLLECTBA, KOTOPbIE NOAUYEPKMNBAIOT OPYINE UTPOKN PbiHKa

Haunbonee nonynapHbie YT 6bn1n onpeneneHsl ¢ MOMOLLLI CEMaHTUYECKOro aHanmsa TOMM-5
peknamMoaaTenen B KaXxaon KaTeropmm B pamMkax nccnegoBaHnsg B mapte 2020r.

PUTEWUJIEPDI NMPOU3BOAUTENN
ﬂO,DHepKVIBaI-OT BO3MOXXHOCTWM OOCTaBKW, Yawe NCNoNb3YIOT B 06BbABNEHUAX cbpa3b|
TPAHCANPYIOT akKUMNN N CKUOKKW, a TakxXKe genatoT O CTaHgapTax KauecTBa, NOAUYEPKMBAIOT
AKLEeHT Ha LWNPpOoTe aCCOPTUMeHTa M3BECTHOCTb 6peH,£|,a M Hannyne nepenoBbiX
TeXHONIOr NN
LWnpokui AKUMM U CKUOKN
acCcopTUMEHT 10
10 g
Yno6HbI KaTanor, 2 ocTaBka ?
7
g CeTbl ¥ Habopbl g BbicTpas noctaBka
4
OKOHOMUS BpeMeHU Mpomokoabl 3
2
1
0
Huakmne ueHbl AKUMN 1 CKUAKN

BonbLioi BoiGop Mpomokoabl

KauecTBeHHble

N neT Ha pblHKe ToBapbI

Ypo6Has onnaTa
BKyc 1 cBeXxecTb

BOCTABKA

XapakTepHbl YT, MAaKCMManbHO oTBevatoLLme

Ha NOTPeBHOCTL NMONb30BaTENs «30eChb N Cenyacy.
IMEHHO NO3TOMY BCe peknaMoaatenu
TpaHCMpPYOT nHbopMaLno o6 onepaTUBHOM

1, NPU Hannummn, 6ecnnaTHOM AOCTaBKe

Bbicokoe KavyecTso
10
9

MonesHble cTaTbm N3BeCTHbIN Gpenp

MNepenosbie

AKUMU U CKUOKU
TexHonornun
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FMCG | CTR NO OTPACJIN e-promo

BBEOEHUE

o
O
& OTHOCUTENIbHO KOPOTKMI CPOK MPUHSTUS PELLIEHUS O MOKYTKEe MHOrOe FOBOPUT O NMoBeAeHN
rnokynaTenen: oHn 6oJiee peLlnTe/bHbl M YacTo 0BPaLLAOTCA K MOUCKY C YXKe ChOpPMMPOBaHHOM PEKOMEHOALWU
3 NOTPEBHOCTLIO B MPOAYKTe/yCiyre Mo YBEJIMYEHUIO CTR:
Z Ha CTR B NOMCKOBbIX KaMNaHUAX CUNbHO BAMUSIeT y3HaBaeMoCTb 6peHaa 3
I Mo HaweMy onbITy, CTR 0GbsIBNEHW N3BECTHOrO GPEHAa MOXKET GbiTh B HECKOJIbKO a3 Bbille MeHee * TpaHciMpoeate YT C «CHIOMUHYTHOM»
8 N3BECTHOrO (MO HEBPEHAOBbLIM 3anpocam). TO XOPOLLIUI MpUMep Toro, kak brandformance EISIrOYiol (il CrTRRYIARORET ] ORI
1 performance noaoxonbl PaGoTaloT B CUHEPrUn kY NS
Ll
O CpenHuii CTR B KaTeropumn Food Bbllle cpefHero no oTpacnu, * MakcnmanbHO peneBaHTHo OTBeYaTh
o MOTOMY UTO BbIGOPKA BKIIOUYAET B Ce6s Kak AOCTaBKY efbl, TaK U Npou3BoauTene Ha 3anpocCkl NoNk3oBaTeNen, MCnosb3ys
< NMPOAYKTOBbLIE DUl B PeKNaMHbIX
S CerMeHT AOCTaBKM OTAMYAETCA CaMbiM BbICOKMM CTR KaMnaHusx
0 3akas efibl — OT/IMUHbBIN NPUMEP KOHLEMLMM MUKPOMOMEHTOB B AeMCTBUN. YenoBekK, ULLLLMIA « [popabaTbiBaTh KOPPEKTUPOBKM MO €0,
[OCTaBKY eflbl OHNalMH, C GOSBLLON BEPOSITHOCTBIO XOUeT o(hOPMUTL 3aKa3 NPSIMO ceiyac 1 ¢ ayaUTOPUSAM, BPEMEHU CYTOK, MOroae, AHAM
r rOTOBHOCTBIO K/IMKAET Ha OGbsIBNEHNS Hedenm v T.4.
O
o
=
X CTR
= 7 7,3%
o PuTernep I
ax 1 5,7%
MpowussoanTens
o 1 17,1%
P Jloctaska efbi . |
; 4,7%
< Non-Food I
] o
> 10,1%
< Food I
IS4
1 6,8%
Bcs otpacs I
0% 1% 2% 3% 4% 5% 6% 7% 8% 9% 10% 1% 12% 13% 14% 15% 16% 17% 18% 19% 20% 21% 22% 23% 24% 25% 26% 27% 28% 29%

ia)
=1
O
)
0
)
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FMCG | CPC NO OTPACTU e-promo

BBEOEHUE

V]

I¥]

E B cermeHTe Food CTOMMOCTb KNMKa HUXe, 4yeM B Non-Food. DTo cBSI3aHO C TeM, UTO CpedHUN Yek

B JAHHOM KaTeropuwu geluene. PeknamMoaaTen «BblHYXAeHbI» 3agaBaTh B kauecTee KP| 6onee PEKOMEHOALUN

) HM3Koe 3HayeHne CPA, UToGbl X pasMellleHne OCTaBasloCh peHTabeIbHbIM NO CHUXXEHUIO CPC:

(@)

E PuTteinepbl po6uBatotTca HuU3koro CPC 6narogaps:

I * PaboTaTb C KOPPEKTUPOBKAMM CTABOK

X

8 * OpPeHAOOBbIM KaMNaHWaM ¢ TpagnUMOHHO HM3KMM CPC 1 BbICOKMM CTR; * Mcnonb3osatb AMHaMmnueckue PK anq
06pPaBGOTKM HU3KOUYACTOTHOM CEMAHTUKMN

w *  OMHAMUYECKUM 1N aBTOMATU3NPOBaHHbLIM PK, 06pabaThiBalOLLNUM HU3KOYACTOTHYIO TOBAPHYIO . MCronb3oBaTh 6UAAEPb U HACTPAUBATL

& CeMaHTUKy aBTOMaTUYECKME CTpaTernm HasHavyeHus

% MpousBoaUTeNUn YacTo UCMONb3YIOT KJIIOUEBbIe 3anpochkl N0 6peHAAM KOHKYPEHTOB, UTO BeA&T CTaBoOK

o) K yoopoxanuio CPC n3-3a Huskoro CTR. Llefib pasmeleHnsa 60JbLUMHCTBA NPOU3BOAUTENeN — * PaboTtaTtb Haj Ka4ecTBOM OGBSIB/IEHUN

t‘j B YBEJIMUEHUN Y3HABAEMOCTH, T.e. OXBaTHbIE NMOKa3aTesn ABNAIOTCA KJ/IIOUEBbIMU

% Ana nocTaBKU eAbl XapaKTePHbl BbICOKAast KOHKYPEHLWS, «NeperpeThit ayKLNOH»

5 1 BbICTPbLIN CNPOC (MUKPOMOMEHTbI)

(@)

>

s

¥ CPC, py®6.

= -

= 7,6
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FMCG | NMNO OTPACJIN e-promo

BBEOEHUE

FMCG

B nuaepax No KOHBEPCUOHHOCTU — AOCTaBKa eabl
MpUUMHa B ropsayeM Ccnpoce 1 6bICTROM NPUHATUIM PeLLeHUS PEKOMEHOALUWW NO YBEJTIMMEHUIO CR:
O COBEPLLEHUN MOKYMKU. Mbl UCKITHOUaEM HEPEeBaHTHbIN TPadUK
Mo reorpatnyeckoMy/TeppUTOPUANBHOMY MONTOMEHNIO:
OrPaHUYEHHbIN BbIBOP Kade, CBA3aHHbIN ¢ reo/0CO6eHHOCTAMU

AOCTaBKM 1 OrPaHNYEHNSA NMO3NLIMIA MEHIO (CXOXKUI aCCOPTUMEHT) Mo HalleMy OMbITY, MPW HE3HAYMTENbHbIX pacxoxaeHuax B CTR, pasHuLa
B CR y MarasmHOB C M3BECTHbIM BPEHAOM N 6PEHOO0M, KOTOPbIN TOJIbKO
3aX00MUT Ha PbLIHOK, MOXKET 6bIThb A0 5 pa3. Ana 6peHaoB ¢ HU3KON
Y3HaBaEMOCTbIO BaXKHO BbIGPAaTh KaTeropuio TOBapoB/ crneLmanmsaumio
1 Cco30aTb YCTOMUMBYIO aCCOLMALMIO Y MOTPeOnTenst C 3TUMM TOBapamu.

NMpopa6oTaTb KaTeropuiHbie U BeHAOPHblIe PK 113-33 BbICOKOrO BAIMSAHUA
Ha y3HaBaeMOCTb 6peHaa.

OUHAHCHI

CR Non-Food puTtennepoB BKJ/1lOYaeT AaHHble Kak
MPOU3BOAMTESNIEN, TAK U AAHHbIE MO BbICOKO-KOHBEPCUOHHbBIM NON-
food KaTeropusaM, UTo OBBACHAET CYLLIECTBEHHYIO AeNbTY

L
O
(%
I}
=
=
O
&
L

nokasartenen. >
270 3P HEKTMBHO AN KOHKYPEHLUM C KPYTMHBIMKU pUTEnepaMm.

Takxke noebliatoT CR BbIGOPKM h/1anTOBbIE MPOMOKaMMNaHUm
n
—
S CR
>
s 1 1,9%
o 1 4,7%
1 Rocrasa ons I B
o 0,5%
E Non-Food .-
< ' 5,5%

Food I A
<
z 1 2,1%
IS4
0% 1% 2% 3% 4% 5% 6% 7% 8% 9% 10% 1% 2% 3% 14%  15%  16% 7% 18%  19%  20%  21% = 22%
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FMCG | CPA MO OTPACU

e-promo

CPA puTteiinepoB Haub6osee HU3KUK NO OoTpacnu
B COBOKYMHOCTU C BbICOKMM CPEAHMM YEKOM, KaTeropus uMeeT oanH
13 Hambonee BbiCOknx ROI

Bbicokum CPA cermeHTa Non-food o6ycrioBrieH BbIGOPKOW, BKtOUatoLLen
OAHHble MO PeKIaMHbIM KaMMaHMaM npoussoauTenen. 4na npomssogutenem
CPA pocTuraeT BbICOKMX 3HAYEHUIN TaKXKe 13-3a OCOBEHHOCTEeNn
NOoKyMnaTeNbCKoro nopeaeHnsa LUA. OTMeTrM, 4To npuoputeT no KPI

ONA9 MPOU3BOAUTENEN CMELLEH B CTOPOHY KavyeCTBeHHbIX post-click
nokasaTtesien U MUKPOKOHBEPCUM, a He TpaH3aKLUum

AN BbICOKOKOHKYPEHTHOM KaTeropum AOCTaBKU XapaKTepeH CUJbHbIN
pPa36poc 3HaYeHUN: 6peHoBbIe KaMNaHUM 061adaloT HU3KUM CPA,

B TO BpeMsl Kak CPA Mo KOHKYPEHTHbIM KaMMaHnaM MOXKeT AOCTUraTb
BbICOKMX 3HaYEHUN

CPA, TbIC. pYy6.

Putennep ]I

Docraexa ensi | [

Non-Food -
Food l
Bcsi otpacns .
(o] 2 4 6 8 10 12 14 16
Tbicaum

PEKOMEHOALMU NO CHUXXEHUIO CPA:

¢ KMcnonb3oeaTk Data Driven Attribution B Google Analytics, ecnn
3TO BO3MOXHO. ANbTEPHATUBHbIN BAPUAHT: aTpubyumsa
Nno NocnegHeMy HenpPaMoMmy nepexony

e AHanNM3NPOBaTb NMYTU KOHBEPCUN, aCCOLUNPOBAHHBIX KOHBEPCUIA

*  AHanmnsuvpoBaTtb LTV nonb3oBaTens, ONTUMU3NPOBATL HA OCHOBE
noBeneHYEeCKUX NaTTEPHOB

¢ KMcnonb3oBaTk aeTonpasuna ona PK ¢ ueneBbiMm 3HaueHmnamm CPA

CPA, py6. (B MacLuTabe)
1 142

Putennep I -
1 374
I .
260
I
218
Food | 1N I

237
I

o 500 1000 1500 2000 2500

JocTaBka eabl

Non-Food

Bcsa oTpacnb
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FMCG | NTOUCKOBBIE CUCTEMbI U YCTPOUCTBA: CTR e-promo

BBEOEHUE

FMCG

Ha MOGWNbHbIX YCTPOMCTBAX W3-3a pa3Mepa aKpaHa peknaMHas
BblAAYa 3aHMMaeT GOMbLLE MeCTa, UeM Ha [JeckTore. DTo genaet PEKOMEHAALWM NO YBEJIMYEHUIO CTR:

8 BUAUMOCTE MNIATHON PeKnaMEl Ha MOGUALHBLIX BbILUE, UTO CBA3AHO e Ypenatb 60nblIe BHUMAHNA MOOUNBHOMY KaHany, KOTOPbIM HEYMOIMMO
I C 6onee BbiICOKMM CTR paeTET y Y, P y
§ Mpun paBHbIX YCNOBUSAX adanTUPOBaHHbIE MO MOBUIbHbIE ’
g YCTPOWMCTBA CanTbl 6yAyT UMeTb 60J1ee BbICOKME NO3NLNM ¢ ONTUMM3NPOBATL CaT ANA MOBUNbHbLIX YCTPOWCTB, MO0 UCMOb30BaTb
B pEeK/IaMHOM Bblgauve. PekoMeHayeM ynenartb BHUMaHne ANbTEPHATUBLL: TYPOO-CTPaHuLbl 1 AMP-CTpaHuubl, Progressive Web

o onTUMMU3aLMM CanTa AN OpraHMYeckon Bblgaun. [1poBepuThL CBOM Apps
& cant ,
L L OI'ITI/IMI/I3l/IpOBaTb MOBUbHbIE OB6BABNEHNA: KOPOTKNWN TEKCT, CUJIbHbIE
% YTI. MOGMbHBIN MOUCK MOMNaAAET B KOHLEMLMIO MUKPOMOMEHTOB
8 C Hanbonee ropayen aygutopuen
= * PaboTaTtb C KOPPEKTUPOBKAMW N/UIN aBTOMPABUIAMU B MPUOPUTETHBIX
n KaTeropuax angd BXOXXOeHWd B TOM cneupa3sMeLlleHnd
=
O
o
Z CTR
§ 1 6,8%
L
ac 1 5,5%

=
(@) al
5 = ' 5,3%
£ R peskion I

] 8,1%
< {]
- S Moble ]
a [e)]
S 1 7,9%
(S} o s
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https://support.google.com/adsense/answer/6051803?hl=ru
https://search.google.com/test/mobile-friendly

FMCG | NTONCKOBbIE CUCTEMbI U YCTPOUCTBA: CPC e-promo

BBEOEHUE

FMCG

Google yalle AHaekca UCNoNb3yeTca Ha MOBUIIbHbBIX YCTPOMCTBAX,
CNefoBaTesibHO MMeeT 60/bLLNN 06beM MOBUNLHOW aYANTOPUN. PEKOMEHOALMUN MO CHUXXEHUIO CPC:
3TO BMAET Ha CTOMMOCTb KNMKa, Aenasa ero gewessne. C 4eCKTOMHbIM

o
% TPAMhUKOM BCE HAOB0POT * Pa3MellaTbCa B 06eUX MONCKOBbLIX CUCTEMaX A1 MaKCUMMU3aLumm
< . 5 OXBaTa
§ Mo6unbHbIN TpahrkK 6onee BbIroAHbIN MO CPABHEHUIO C AECKTOMHbIM. . .
8 K TOMY »e, 60/bLLUast YaCTb MOBUILHOM ayANTOPUN MO-MPEKHEMY +  ONTMMU3NPOBATbL CaT NOA MOGUIbHbBIE YCTPOWCTBA

OCTA&TCA HEOXBAYEHHOW: KOIMYECTBO KNIMEHTOB OTpac/u i « TeCTUPOBaTh CAUT GIOMKETa B CTOPOHY MOBMLHOIO TpauKa
© C HeaganTUPOBaHHbLIMKW MO MOOUIIbHbIE YCTPOMCTBA CanTaMM OCTaéTcs
o
c BbICOKMM
b
=
(@]
<
L
7 CPC no noUCKOBbIM CUCTEMaM, pyo.
= .
Q 17,5
3 Bes oTpacs 1 |
>
§ ] 17,0
= 2 Mobie 1 |
o 7]
=y = ]
£ = 18,3

= Desktop | ]
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https://webindex.mediascope.net

FMCG | NTONCKOBbIE CUCTEMbI U YCTPOUCTBA: CPC e-promo

BBEOEHUE

o
O
E PA3HULIA CPC B NON-FOOD U FOOD KATEIToPuUdAX
OBYCJ/IOB/IEHA CMELM®UKON CMIPOCA PEKOMEHOALMWK NO CHUXXEHUIO CPC:
o
Q W puTeiinepbl, v NPOU3BOAUTENN UMEIOT GOee HM3KYIO LieHY KMKa * AHanM3MpPOBaTk OCOGEHHOCTM KaTeropum
< Ha MOGUIbHBIX YCTPOKCTBax. OOpaTHas cuTyauns y cepencos + TIOBLILLATL KAYECTBO OBBLABMCHUI (3aMONHEHUE BUUTKM,
3 AOCTaBKM, MOCKOJbKY MOGUBHBIN CNPOC B 3TON KaTeropuu Gonee MCMOMb30BaHWNE MAKCUMASBHOIO KOMUECTBA BbICTPbLIX CCbIOK
FOPSIUMIA, @ KOHKYPEHLMS BbICOKAS 7 PR D)
Ll o=
s o MPYMEHSATH PeNeBaHTHLIM 3aMPOCaM TEKCTbl OGLSBICHMI
2 (BXOXKOEHWE KIIOUEBbIX C/IOB B 3arOfI0BKM)
=
(@}
Q
L
n
5 CPC B cerMeHTax Food n Non-Food, py6. CPC no kateropusm, pyb6.
o) ;
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FMCG | TOUCKOBBIE CUCTEMbI U YCTPOUCTBA:

e-promo

PUTEWNEPDI

CR Ha MOGUNBHbBIX YCTPOMCTBAX HUXKE,

UeM y OecKTomna: HeCMOTPS Ha yBenmdeHmne goam
MOBGUNbHbBIX MOKYMNOK, Bpay3ep Ha TenedoHe
0151 MHOTMX BCE eLllé MHCTPYMEHT U3ydeHus
nHbopMaumm

HeypnoBnetBopuTenbHas aganTaumsa CanToB

noag MobunbHble yCTPoOMCTBa CHUWXKaeT CR. Hu3kasa
KOHBEPCUOHHOCTb YCTPOMNCTB KOMMNEHCUpyeTCcs
LIEHOW KJTMKA HMXKE, YeM Ha JecKTone

Oenbta B CR Mexay OeckTonom 1 MoGannom
CYLLECTBEHHas, T.K. A8CKTOMHbIE peKfaMHble
KaMnaHmm 6onee adheKTUBHbI A9 06paboTKM
TOYHBbIX, Y3KUX N HU3KOUYACTOTHbIX 3arMpocoB

CR B cermeHTax Food u Non-Food, %

1 2,1%
Bes orpacne | |
1 0,5%
2 Mobile
=Y
= 1 03%
= Desktop
1 4%
L Mobile
[*2]
o 1 6,2%
o Desktop

AOCTABKA

Pa3Huua B CR B Nonb3y AeckTona o6yCcnoBneHa
HEeOOCTaTOYHO KaueCTBEHHOM ONTUMM3aLnen
MOOBGUNbHbIX BEPCUIN CANTOB

CR 0eCKTOMHbIX KaMNaHni BbllLe MOoGanna:

KaK 1 ON1s puTennepoB, AeCKTOMHbIE KaMMaHum
6051ee KOHBEePCUOHHbI ANS Y3KNX KaTeropUMHbIX
3anpocoB.

MOGBUbHbIE KaMMaHUKW Ny4dlle oTpadaThiBatoT
nns 6peHAOBbIX N BbICOKOUYACTOTHbIX
KaTeropuiHbIX 3aMpoCcoB

CPC no kateropusim, %

PEKOMEHOALUN

¢ [lpopabatbiBaTb CTRPYKTYPY PK
ona 06paboTKM BCeX TUMOB CNpoca:
OT LUMPOKOro obLero n 6peHaoBoro,
00 Y3KOro KaTeropumHOro v TOBapHOro

¢ [lpn HacTpomrKax TapretnHra B Google
BbIGMpaTh «OXBaT NONb30BaTENIEN, KOTOPLIE
HaXOoOdTCH B LeieBblX MeCTOMOJTOXEHUNAX
U PEryNapHO NOCELLAT UX», UTOObI
UCK/TIIOUNTb HEPENEBAHTHbLIN Tpatmnk

¢ BbIGupaTbh 4ONOAHUTENBHO TON 5
EBPOMENCKNX A3LIKOB: aHIM 1., HEM., DpaH.,
MCMaH., YTOObI YBENNYNTL OXBAT

0% 3% 6% 9%  12% 15% 18%
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& Mobile
=
=
e
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a
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8
'g 7,5%
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FMCG | NTOUCKOBbIE CUCTEMbI U YCTPOUCTBA: CPA e-promo

BBEOEHUE

FMCG

ONs PATEMNIEPOB U A1 CEPBUCOB AOCTABKU CPA

Y PEKOMEHOALUNA:

HA OECKTOMNAX HUXXE, YEM HA MOBWUJIbHbIX YCTPOUCTBAX o AAL
o
Q 370 06bACHAETCA pasHULel B (hOPMaTax MOMCKOBOM BbIAAUU U OTIMUAIOLLENCS KOHKYPEHTHO * 10 BO3MOXHOCTYM pasfenaTe Tpaduk

> Ha MOBUBHBLIA N O@CKTOMHbIN
§ ob6CTaHoBKOW. ObpallaeM BHMMaHWe, 4To ananasoH CPA ans 4OCTaBKM HA MOBUIbHbBIX AOCTaTOYHO
0719 MOBbILWEHUS 3P (PEKTUBHOCTHU

g LLUMPOK, TaK Kak BbIGOPKa BKJIOUMNA B CeOs1 IKCMepPUMEHTalNbHble pekNaMHble KaMnaHun., TnoBoe

3HauYeHne No KaTeropmn — MegnaHa O
- . ¢ [pUMEHATb KOPPEKTUPOBKMU
O Mokazatenu adhdeKTMBHOCTH cneayeT BbibMpaTh MHOMBMOYANbHO MCXOAS M3 Lienen 1 3agay MO YCTPOMCTBAM, OCHOBLIBASICH
% 6u3Heca, ero cneummnkmn, pernoHa, Cuibl 6peHda n T.4. Ha CTATUCTUKE
% Lns goCTMxKeHMs onTrUManbHbIX performance-nokasaTenen pekoMeHayeM OpUeHTUPOBATLCS He +  PacnpenensaTb pekfaMHble GlomKeThbI
0 TOJNIbKO Ha CPA, Ho 1 Ha ROI/ROAS/LIPP B paMKax LiefleBoro 4oxona niv SromxeTa B 3aBUCUMOCTU OT KPI, adphekTMBHOCTH
o . . . CUCTEM U NOTPEBUTENBCKOrO MOBEAEHUS

oW 3TOM Ha YPOBHe OTAENbHO B3SIThIX KaMMaHUN UM KaTeropuin KaMnaHui cneayeT 3a4aBaTh M

B pa3pese yCTPONCTB
£ pa3Hble LeneBble Nnokasatenn. ROAS no 6peHaoBoOMy Tpadhuky 6yageT oTnnmyaTbCs OT JaHHOro
8 nokasaTensi B BeHAOPHbIX KaMMaHnax
=
§ CPA, pyb6.
=
% 170
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FMCG | BIMAHUE TEO HA CPC e-promo

BBEOEHUE

FMCG

B CaHkT-lMeTep6ypre AHAEKC Nonb3yeTcs 60MblIe NONyNsiPHOCTbIO
COrnacHo BHYTPEHHUM AaHHbIM, 0Kono 70% KOHBEPCUI B 3TOM ropofe PEKOMEHOALNMU:

o COBEpPLUAEeTCs Yepes POCCUMNCKYO MONCKOBYIO CUCTEM
6 P Pes p Y Y y ¢ Bblgenatb MockBy 1 CaHkT-lleTepbypr B OTOEAbHbIE KAMMAHUN
E CtouMocCTb Knuka B Google B CaHKT-lMeTepGypre Bbille B CBA3MU A1 KOPPEKTHOTO CNIUTa GI0MKETOB MeXAY PermoHamu
T - < .
g C MEeHbLLM OGLEeMOM ayANTOPUN U GONbLLIEN KOHKYPEHLIMeN 3a Heé e [enate NOHMXAKOLLME KOPPEKTUPOBKM CTABOK HA PErMOHbI C HU3KOWU
B permoHax CTOMMOCTb KNMKa B Google 3aMeTHO HuUXe, 3O PEKTUBHOCTBIO. [1P1 BO3MOXHOCTYM OTK/IIOUATE 11X

& 4YeM B cTonmuax « Co3sgaBaTb oTaenbHble JO/DSA KaMnaHWu NMof pPas3Hble PeruoHbl.
& KOHKYpeHLMs 38 ayanTOPUIO HUXKE, T. K.v06'beM ayaouTopumn BblLLe, CTPYKTYpa 3aNpOCOB MOXKET OT/IMUATHLCS
= B TOM YMC/ie 3@ CYET MOOUIIbHbLIX YCTPOWCTB, rae Google
= npeayCcTaHoB/EH MO YMOMUaHWIo * B cnyuae orpaHMyeHHOro SrompxeTa He crieyert CUIbHO APOOUTh
8 PeKMTaMHbIe KaMMNnaHunn. He,EI,OCTaTOK CTaTUCTUKWN nNpuBeneT
ui K Hea(hheKTUBHOMY PacxonoBaHuio BogxkeTa
n
5 CPC, py®6.
g
< 19,0
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2 & pervonw I
T =

L=S 17,0
o Mck I
m
< 22,5
cne I

[V
g g, 14,6
2 g perwons I
(S} 0] 16,9

0 5 10 15 20 25 30 35 40 45 50 s5

ia)
=1
O
)
0
)

34




BBEOEHUE

FMCG

OUHAHCHI

E-COMMERCE

0
[=
Q
o
b
=
%=
s
o
o
]
I

DAPMA ABTO

BbIBOAbI

FMCG | BMTUAHUE FTEO HA CPA

e-promo

HA PA3HULY B 3HAYEHUAX CPA CUJIbHO BJIUAET
KOHKYPEHTHAA OBCTAHOBKA B PETUOHE

Ona pUuTennepoB 13 Hallel BbIOOPKK Hanbonee HM3Kne 3HadeHna CPA
— B PernmoHax, rae KOHKYpPeHLWs HUXKe U Bbillie OCBEAOMIEHHOCTb
0 6peHaax

CepBUCbl [OCTABKM MOJy4atoT 3aKa3bl B MOCKBe Mo Hauboree
BbIFOAHOM CTOMMOCTU. CaMble BbICOKME 3HAYEHNA — B PEermoHax
n CankT-lNeTepbypre. B 3TOM chirpanu posb 6o5ee HU3KNUMN Crpoc
Ha YCAYTr¥ N MeHbLUMN OOBbEM OXBAUEHHOW ayaANTOPUMU

CPA, py6.
] 340
cre ]
g T 12
g PernoHbl ||
& 1 270
ve | 11 I
| 628
crs I
% 1 699
= 101
Mck I .

PEKOMEHAOALMN:

Mo paHHbIM AHpekc n GEK, AeHe)xxHasa BbIroga BKyne ¢ yao6CTBOM
ABNATCA OCHOBHBIMU ApanBepamMm Nokynok. ng ontummsauun CPA,
NMOMUMO PabOThl HAA PENEBAHTHOCTLID OOBABNEHNI 3aNpPoOCcam
NoAb30BaTENS, HEOBXOOMMO BKIKOUYATL B OOBABNEHNS MOLLHbIE YT,

* [AnAa puTennepoB: yKa3biBaTb BAPMaHTbI [OCTABKN: 4O OBEPU
KYPbEPOM, CAMOBbLIBO3, A0 NyHKTaMNB3 v T.4.

« na cepBUCOB AOCTaBKU: TPAHCNIMPOBATb aKLUW, CKUOKU
M NPOMOKOObI

e OTKNKOYATb PErMOHbI C HU3KOW 3(hhEeKTUBHOCTLIO, KOPPEKTUPOBaTb
CTaBKM MO YCTPOMNCTBAM Ha OCHOBE MX UCMOMb30BaHUS B PErmoHax

O 200 400 600 800 1000 1200 1400 1600 1800 2000 2200 2400 2600 2800 3000 3200 3400 3600 3800 4000 4200 4400 4600 4800 5000 5200 5400 5600 5800
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FMCG | PEKOMEHOALWUU ON9 FMCG 2020

e-promo

o

¥

1. BAIAHC BRANDFORMANCE/PERFORMANCE

CerogHa nonb30OBaTENMU NEPErpyKeHbl LEHOBbIMU MPEeaNOXEHNAMMN

1 obunmnem onumn. CUnbHbIN 6peHO NOMOXET caenaTh BbIGOp, KOoraa
NopPAAOK LEH CPEAN KOHKYPEHTOB CXOX (LLeHOBOW (hakTOp HE OCHOBHOM
npw BbIGOpE MecTa NMokynku).

Brandformance — nogxopn K ycuneHunto 6peHaa u hopMupoBaHmio
OONrOCPOUYHOM CBA3M C NoTpebutenamm. Performance-kaMnaHum no-
npexHeMy athdekTUBHbI AN9 PAGOTbl HA HUMKHUX 3Tanax BOPOHKM,
HO TOJIbKO B COUYETaHMM C MHCTPYMeHTaMn brandformance ynacrcsa
NOBNTBCA KAYECTBEHHOr O YBESIMUEHUSA LIeNEeBON ayanTOPUM 3a CUET
NPUBNEYEHUS HOBbIX MOKYyMaTenem 1 pocTa Npoaax B A40ArOCPOYHOM
nepcnekTuee.

Brandformance — 210 pa6oTta Ha (hOPMUPOBAHME OTTOMKEHHOIO CMpocCa,
B TO BpeMs Kak performance vgeaneH ons CUTYyaTUBHOIO MapKeTuHra.
BepHas koMOuHaumsa oByx CTpaTermm noMoxeT OOCTUTHYTh XKeNnaeMbix
6UM3HeCc-NoKasaTesien B Nepmno] Heonpeae eHHOCTH

3. OCOBEHHOCTU PABOTblI C PETUOHAMU

Mpwu padoTe C pasHbIMM PErnMoHaMm cregyeT OTTaNKMBaTbCA OT Cnpoca
Ha pPasfInyHble KaTeropum TOBapoOB. TO, UTO B OAHOM PEermoHe Nonb3yeTcs
6eleHOoN NONYAAPHOCTLIO, B APYIOM PErMoHe MOXXET He MMeTb
ChOPMUPOBAHHOro CrNpoca. B 3aBUCUMOCTI OT 3TOro 6yaeT MeHATbCA
npopadoTKa PasIMYHbIX TUMOB PeKlaMHbIX KaMMNaHUN

2. UHCTPYMEHTbI ONTUMU3ALNU

Ona onTuMmnsaunm Kamnaumm B FMCG Mcnonb3yoTcs MHCTPYMEHTDI,
MOMOratoLLMe aBTOMaTU3NPOBaTb yNpaeneHne o6beEMHbIMKU PK:

« Bupaepbl 419 ONepaTUBHOrO PEArMPOBaHUS Ha U3MEHEHWA ayKLMOHa
M ONTUMM3aLMKU CTABOK MO KJIKIOUEBLIM C/I0OBaM

¢ [eHepaTopbl OOBABNEHUN A9 TOUHOrO NONagaHnsa B 3anpochl
nosib3oBaTenemn

« ABTOnpaBuna ang BoinonHeHua KPI ¢ ncnonb3oBanue first party
AOAaHHbIX U3 Pa3HbIX NCTOYHNKOB

* Wcnonb3oBaHue PacLUMPEHHOro TapreTUHra (aBTOTAPreTrHra),
OCOBEHHO B BbICOKOKOHKYPEHTHbIX OTPACASAX, AN OTCEXNBAHUSA HOBbIX
KOHKYPEHTHbIX 1 KaTerOpunHbIX 3aMpocoB

Bonblioe BHUMaHWe yaenaeTcs oMHaMuyeCcknm uaoBbIM KaMmaHUsaM

ona ahdhekTnBHOM PaboThl C TOBapHbIMU PK. TakXe AMHaMUUeckme KamnaHmm
MOMOTatoT OTCIEXMBATL BCMJIECKM CMPOCa 1 MPOBOANTL 6onee rny6okyto
ONTUMMN3ALMIO NO NOMYAAPHbLIM/HENONYNAPHBLIM KAaTEroprUaM TOBAPOB

TeMn pOoCTa PbIHKAa OHMAaMH-pUTENa B POCCUM — OOMH N3 CaMbIX BbICOKNX
B MUpe, cornacHo PwC. K 2023 roay OTpacilb MOXKET BblpacTu 60J1ee uem
B 2 pa3a, C YYETOM NaHAEMUN KaK akcenepartopa. s Toro, utoodsl
COXPaHATb 3(hHeKTUBHOCTb, GU3HECY HYXKHO GbICTPO afanTMpPoBaTb
MapPKETUHIOBYIO CTPATErnto Noa MeHsLLnecsa peanmm
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4. NPUOPUTU3ALUA MOBANTIA 5. POPMUPOBAHUE YT HA OCHOBE

o)
(@) o
E Ha gaHHbIM MOMeHT, 0O MOBUTbHOMO TpadKnKka B OTPAC/AN NMpeBbILLIaeT WHCAUTOB O MOKYNATE/IbCKOM NOBEAEHUN
I
g Aonto peckTonHoro. As Mach14Mm3auvw| 3P DEKTUBHOCTH MONCKOBOTO Bnaropaps first party 1 zero-party naHHbIM, NPON3BOANTENU, PUTENIEPbI 1
MPOABVIKEHNA PEKOMEHAYEM: CepBUCHI 0OCTaBKM MOMYyT (POPMUPOBATb MakCUMasibHO pefieBaHTHbIe Y TT1
w «  AHanM3MpPOBaTbL 3aMPOChl (hOPMATa «30ECh U CENUAC» U «PSLOM CO ons ahdeKTUBHLIX 06BbABNEHUI. Hanpumep, putennepbl MOryT y4uTLIBATD
%K) MHOI?I», O6pa6aTbIBaTb UX C NMOMOLLbIO MOD. O6bﬂBﬂeHV|P|; MHTEPBANbHOCTb I'Ipl/lo6peTeH|/|F| TOBapa nokynarenamm (KOCbe, yawu,
% Bakaneq, NoAry3HMKM 1 AP.) B PEMAPKETUHIOBbIX MexaHukax. CEpBUCHI
= + Cospaeatk OTOe/IbHblE MOGWUIIbHbBIE OGBABNEHUS; OOCTaBKW MOTYT MEHATb YTI B 06bABNEHNAX B 32aBUCMMOCTM OT AHEN
(@]
. H 1 (KaK npasu B BbIXOOHbIE M M HWYHBIE OHK CN
Q * ECAu canT He aganTuMpoBaH Nog MOOUJIbHbIE, PACCMOTPETL B KaYecTBe BSEGQCT;eaT) BpaeMg:l;l c TOKOME' no?o HZiBﬂcnosmme(ﬂno H(;uﬁ):rf onbT
L anbTepHaTUBbLI TYPBO-CcTpaHUUbl (AHAeKC) 1 AMP-cTpanuubl (Google); P » BP y A y y v
CNpOC BO3pacCTaeT B Henoroay).

£ *  lcnonb3oBaTtb aBToMpaBuia 4Jis BXOXKOEHWS Ha NepBble MO3ULMn
8 creupa3sMeLleHnst, Tak Kak 0630p MOGUIBHOM BblAaun orpaHmnyeH
§ B KOJIMUYECTBE NpeasioXKeHMN, a Mosb30BaTe N NLLLYT Ha MOGUITbHbIX
X MMMYJTIbCUBHO U PeLlnTesibHO. UTOBbI ObICTPO YAOBNETBOPUTL
= NoTPeBHOCTL MOJIb30BaATENS, HEOOXOAMMO HaXOANUTLCH Ha TOMOBbLIX
= no3mumax
ac

00

o0
2
2

6. METPUKU ONd oONnTUMU3ALUUN

<Zf B 3aBMCUMMOCTM OT nogoTpacnu, knovesble KPI ois ontrMmsaumnm
% pa3inyaloTCs:
© PuTeinepsbl OPP, LTV, CPA

MpoussoauTenu KonnuecTtBo U KayecTBo Tpaduka, CR

[AocTtaBka CPA, LTV
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o
Z) CTPYKTYPA PEKJIAMHbIX KAMNAHUAU KOHKYPEHTHbIE CTPATEIrnn
I Llenb NOMCKOBOro NPOABMXKEHMS: 06paboTKa TeKYLLEro cnpoca. * lcnonb3oBaHMe aBTOTAPreTnHra gjass MOHUTOPUHIA KOHKYPEHTHOM
=
=) Ocoboe BHMMaHWe crenyeT yaensaTb NpopadoTKe O6LLNX 3anpOCoB: CEMaHTUKMN
w * KaTteropuimHbIM 3anpocam, *  MakcuManbHbIN BbiKyN BPeHO0BOro Tpadumka gns NCKatoyeHns
@)
a3MelLleHUss KOHKYPEHTOB MO OpPeHOOBbIM 3anpocam
o *  KOHKYpPEHTHbIM 3anpocam, P H P peHA P
=
cz) e [OVHAMUUYECKUM PEKTaMHbIM KaMMNaHnsaM OCOBEHHOCTU PABOTbI CTEO
(@)
LI *  PasnnuyHbIM CueHapUaM peMapKeTUHra ¢ TpurrepHoiMmn YTT1 *  OrpaHunyeHue reorpadmrm nokasa peknambl
anga padoThl C Pa3HbIMK cerMeHTamm LLA 30HOM OOCTaBKN
n
g OCOBEHHOCTU ATPUBYLIUU e OTKAOYEHME PACLLUNPEHHOrO reorpatmnyeckoro
TapretTuHra
§ PekoMeHayeM MCMONb30BaTh KACTOMHbIE CLleHapun aTpmnbyummn,
§ yuuTbIBalOLLME BeC pa3HbIX KaHanoB Ha ocHoBe first party data. Hanpumep, * Vcnonb3oBaHue runepnokanbHOro TapreTnHra
o Data Driven Attribution ncnonb3ayeTt gaHHblie 0 APYTMX PasMeLLeHNNAX, A/151 Te0 C MOBbILLEHHbLIM CMPOCOM 1 OTPaGOTKU
E UTOObl aBTOMATUYECKM pacrnpenenaTh BeC Mexay KaHaslaMu, y4acTBYOLWMMN PasINYHbIX TUNOTE3
= B MYTWU KOHBEPCUN.
O
- ]
< = NPOU3BOAUTENU
< -
E CTPYKTYPA PEKJIAMHbIX KAMNAHUU KOHKYPEHTHbIE CTPATErMHA
g Llenb NOMCKOBOro NpoaBMXKeHWs: paboTa ¢ TéNJbIM CAPOCOM, MOMOLLb KauecTBeHHO NpopaboTaHHasa KOHKYPEHTHasa CEMaHTMKa 1
B MPUHATUN pelleHns o nokynke. Ocoboe BHMMaHMe cneayeT yaenaTb OTpaboTKa YT KOHKYPEHTOB B COOCTBEHHbIX OObABNEHNAX
npopabdoTke: MOMOTyT MePEMaHNTb NONb30BaTEeNEN Ha CBOKD CTOPOHY Ha aTane

BbIGOpa TOBapa
*  BpPEeHOOoBbLIX 3aMpPOCOoB

ia)
=1
O
)
0
)

«  MHMHOPMALMOHHbIX 3aNPOCOB 39
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OOCTABKA

CTPYKTYPA PEK/NTAMHbIX KAMMAHUN

Llenb NOMCKOBOro NpoaBM»KeHus: o6paboTka TeKyLLero cnpoca.
Ocob6oe BHMMaHMe cneoyeT yaensaTb NpopadoTKe:

e OBLUUX U KATErOPUNHbLIX TPAH3AKLMOHHbIX 3aMpoCoB;

*  OKONOLIeIeBbIX KOHKYPEHTHbIX 3aMnpoCoB A1 OXBaTa HOBOM LIA.
PekoMeHOyeM ONTUMM3MPOBAaTL PeKaMHble KaMMnaHumn no:

e [HSM Hegenn

* BPEMeHU CYTOK

e MOroAHbIM YCNOBUAM

AKTUBHbI MOHUTOPUHI COBbLITUI B MUPE NMOMOXET ONpeaeNIaTh HOBbIe MUKK
cnpoca (HanpuMmep, BO BpeMs KPYMHbIX CMOPTUBHbLIX COBbLITUIN) U BbICTPO
a0anTUPoOBaTh TAKTUKY PeK1aMHbIX Pa3MeLleHni

OCOBEHHOCTU ATPUBYLUIUU

PekoMeHayeM ncnonb3osaThb Data Driven Attribution. 2T1a Mmogenb
aTPUBYLUM MOMOXKET OLEHUTh BKJIAM MOUCKOBOIO NPOABMXKEHNSA B
KOHBEPCUIO U HANTN HOBbIe MHCAMThI 4181 ONMTUMK3ALIUN

KOHKYPEHTHbIE CTPATErnun

llcnonb3oBaHKe aBTOTapreTnHra Asasis MOHUTOPUHIa KOHKYPEHTHOWN
CeMaHTUKN

MpopaboTka aBTONPABUN AN KOHBEPCUIM Mo onTuManbHol CPA paxke
npwv ropsyeM aykuuoHe

MaKCKManbHbIN BbIKYT 6peHA0BOro Tpaduka aas MCKAoYeHUs
pa3MeLLeHNs KOHKYPEHTOR Mo 6peHA0BLIM 3anpocam

OCOBEHHOCTU PABOTbI CTEO

OrpaHuueHue reorpadun Nokasa peksiamMbl 30HON JOCTABKU
OTK/IIOUYEHME PACLLMPEHHOIO reorpadmuyeckoro TapreTmHra

Mcnonb3oBaHWe rMnepnoKanbHOro TapreTuHra ans reo
C MOBbILLIEHHbIM CPOCOM N OTPABOTKU PA3J/INUYHBIX TMMNOTE3

40
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ONHAHCDHI

« OnuncaHune uccregoBaHUsa

« TpeHabl B OTPAC/N, B MAPKETUHre
N POJIb MONCKOBOW PEK/1aMbl

- PesynbTaThl UccrnegoBaHus

+ NToroBble pekoMeHpaumm

PAID SEARCH DATA DRIVEN APPROACH
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K KaTeropmm oTHOCATCS POCCUNCKME
GaHKW, MUHBECTULIMOHHbIE BaHKW,
6pokepbl, MOO 1 hMHaHCOBLIE
opraHm13saunm, okasbliBatoLune

B TOM umncCne HeprHaAHCOBbIE yCayru

\\A\\\
Q\\§\\\§\$\

N\

NOAKATEroPun

pekKnaMHble KaMnaHuKy, HanpaBfieHHble Ha NPOOBUXEHNEe
NPOAYKTOB N YCNYT AN YaCTHbIX NUL; BKAAbl U 3aliMbl,
KpeOuTHbIe KapTbl U KPeaAUT HaIMUHbIMKU, AeGeTOBbIe KapThl
M nnoTeka, obMeH BanoT

B2B

pekKnaMHble KaMnaHuKy, HanpaBfieHHble Ha NPOOBUXEHNEe
NPOAYKTOB M YCAYT ANd Manoro n cpegHero tusHeca: PKO,
SKBAMPUHT, KpeauT ans 6usHeca, oHlanH-NHKaccauns, G1usHec-
KapTbl, OKa3aHue 1pUaNYeckmx N 6yXranTepckmux ycnyr, mnoMoLLb
B OTKPbITUK BM3HECA

Y ogHOro peknamMoaatenst MoryT ObiTb OAHOBPEMEHHO PeKaMHble
KaMnaHum Ha 1 B2C, 1 B2B pblHKax. B oTanuyne oT Apyrux MHOyCcTpun,
noakaTeropmm B cermeHTe hrMHaHCOB — 3TO BbIGOPKa

He pekflamopgaTtenen, a NpoaBUraeMbix NPOOyKTOB

LENEBbIE AEUCTBUS

* 3a9BKa Ha ohopMaeHne NPOAYKTA Ha CanTe 1 3anoiHeHne hopMbl

*  [logTBepxaeHHbIM nna B CRM knveHTa

*  KOHeuHasa Bblgaya NpoayKTa KANEeHTY

*  BaxHyto ponb onga 61M3Heca UrpatoT NokKasaTenm kavecTea nnaa:
AR, % — approving rate (0006peHHbIN 1A Ha NpeckopuHre /
nepBuUHbIN Nna) n SR,% — sales rate (Bblgava nponykrta /
NepBUYHbIN N1a)
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TPEHObI B OTPACI/IN,
B MAPKETUHIE U POJIb
MOUCKOBOW PEKJ1AMbDI
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RN

KOHLUENUUA OPEN BANKING

Mpu3biBaeT 6aHKM NCMONL30BATb MHTEPMHENCHI
API, uTO6bI NPEOCTaBNATbL MHDOPMALMIO

O KNIMEHTax CTOPOHHUM areHTam. 9TO gaeT
6aHKaM BO3MOXHOCTb PaCLUMPATL CBOU
3KOCUCTEMBI U Chepy OeAaTeNbHOCTU.

Mo paHHbIM Accenture, 55% — oxmnpoaemelin
npEUPOCT K 2020 rogy Aoxoaa 6aHKOBCKOro
CEeKTOpa 3a CUeT BHEOPEHUS OTKPbITbIX
CepBUCOB Ha OCHOBe API

]
O-0

LUMOPOBU3ALUA KOMMYHUKALIUN
C KIMEHTAMU

[Mo3BonseT NnepexoanTb NONHOCTbLIO B OHaNH

M COKpAaLLATb YNCNO PU3NUYeCKnx ohncoB.

3a 3 npeablayLlnx roga 6aHky 3akpbinm 15%

OT 06Lero yncna ohumcos (N0 AaHHLIM «DKCNepT
PA»). OnnoemMus KOpoHaBMpyca yCKopseT 3ToT
TeMn n «yobuBaeT» Tex, KTO He 6blf1 TOTOB

K OUCTAHLMOHHOMY OBLLEHUIO C KITMEHTOM

w

NEPCOHANMN3AUNA U PEKOMEHOALUU
HA OCHOBE COBCTBEHHbIX

N OBOrALLEHHbBIX BHELUHAMU
NCTOYHUKAMU OAHHDbIX

JaHHble O NPeAnoUTEeHUSIX, MPUBbIYKAX

M MOKYMNaTeNbCKOM NOBEAEHUMN MO3BONSIOT
KOMMaHNAM TOUHO NOMagaTh

B MOTPeBUTENbCKME OXNAaHWS, Npeayraasisas
VX U ONTUMU3NPOBaTb OU3HEC-MPOLLECChI

=)
54

PA3BUTUE NAPTHEPCKUX 3KOCUCTEM,
CO3AAHUE MAPKETMNJIEACOB

Mo paHHbIM Accenture, 88% GaHKOB HaleneHbl
Ha CO3[daHMe NapTHEPCKNX 3KOCUCTEM

1 MapKeTnnencoB HenHAHCOBLIX CEPBMCOB.
Hanbonee BoCTpe6OBaHHbIMY HaNpaBAeHUsaIMm
3KOCUCTEM ABNAKOTCS: CEPBUCHI AN BU3Heca
(TuHbKOM® BUsHec), unbe («doMKAnK»
CbepbaHka, «XnnuulHasa akocmuctema» BTB),
rocycnyru, putenn («bepy» CepbaHka

n AHpekca), nepeasmxeHnsa («C6epABTO») 1 Ap.

4l

ol

KJTKOYEBDBIE D.PAVIBEPbI

HA PbIHKE ®UHAHCOB

B B2C — 6pOKEPCKNE U MHBECTULMOHHBIE YCYTU,

B B2B — (h1HAHCOBbIE U HE(DVMHAHCOBbLIE CEPBUCHI
0719 Manoro n cpeaHero 6usHeca


https://www.raexpert.ru/researches/banks/bank_sector_forecast2020
https://www.raexpert.ru/researches/banks/bank_sector_forecast2020
https://www.accenture.com/ru-ru/company-news-release-research-banking-ecosystems
https://www.accenture.com/ru-ru/insights/banking/open-banking
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MOBILE FIRST

[ons MOBUAbHbLIX 3aNPOCOB BbilLe OeCKTOMHbIX
1 cocTaBnseTt 68%. OCHOBHbIM OpPaNBEpPOM
POCTa NONCKOBbIX 3aNPOCOB 1 3a59BOK

B UHOYCTPUN ABASETCA MOBUAbHbIN TPAMNK

no gaHHbIM Google

FIRST PARTY DATA

Mo3BonsieT NepPCoOHaANM3MPOBaTb MPEONIOXKEHME,
0TKa3aTbCA OT HeahHEKTUBHOM ayaANTOPUM UNK
TapretTnpopaTtecs Ha Look-alike
KOHBEPCHMOHHYO ayauTopumio. B First party data
BXOOAT CerMeHThl AHaekc Ayantopuin n Google
Analytics, JaHHble pekaMHbIX NNaThopM,
MOBUNBbHbBIX MPUAOXEHWI U COLIMANbHbIX ceTen,
CRM-paHHble, 6a3bl ¢ e-mail agpecamu

M TenedoHaMm KIMEHTOB UM «OTKA3HUKOB»

o0

O

BRANDFORMANCE nogxon
K OUEHKE 2O®DEKTUBHOCTHU
OXBATHbIX KAMMAHWUA

Y3HaBaeMOCTb 6peHaa CTAHOBUTCA KPUTUUECKN
Ba)XHbIM (hakTOPOM N9 BO3BPAaTa MHBECTULMIA

B MApPKeTUHT. 10 aHHbIM COBCTBEHHOrO
ncecnepoeaHmng E-Promo, pasnuua B ROAS

B CXOMXUX MPeanoxeHnax 6aHkoB, HO C pa3Homn
Y3HABAEMOCTbIO MpeBbiWwaeT 2,4 paza. B cuny
pOCTa 3HauYeHns BpeHaa B aHanm3e

3P HeKTUBHOCTM OXBATHbBIX KAMMAaHWN Ha NepBoe
MecTo BCTaeT Post-view clicks n Post-view
conversion

Om
POCT UHPJNTIOEHC-MAPKETUHIA

Mo gaHHbIM Deloitte, caMblv 60MbLLLION POCT
MeamanoTpebnenmne B 2019 roaoy npousoLlen
vy Youtube (86%, +29 n.n.) n Instagram (52%,
+19 M.N.) — UMEHHO 3TV NNatopPMbl Hanbonee
nonynapHbl cpeam 61orepos/nHMII0EHCEPOB

o
NMPUMEHEHUE ATPUBYLUUUN HA OCHOBE
OAHHbIX (DATA DRIVEN ATTRIBUTION)

MPNCBOEHME LEHHOCTU KXKAOMY B3aMMOOENCTBUIO
nofib3oBaTe s, CTeneHb LEeHHOCTU 3aBUCUT OT TOrO,
KaK KOHKPEeTHOe AeNCTBMUE NOBMNANO Ha (DUHASbHbIN
pe3ynbTaT. Icnonb3oBaHMe AaHHOM Moaenm
aTpubyumm Nno3BongaeT Hamdonee achdekTuBHO
OueHVBaTb BKJ1ad PeK/IaMHbIX KaHaioB

B NTOTOBble KOHBEPRCUN



https://www.thinkwithgoogle.com/intl/ru-ru/insights-trends/user-insights/google-think-finance-2019/
https://www2.deloitte.com/ru/ru/pages/technology-media-and-telecommunications/articles/media-consumption-in-russia.html
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§ ONTUMU3ALUA PEKJTAMHbIX

=] KAMNAHWUU NO BUBHEC NOKA3ATENAM

" B PERFORMANCE-MHCTPYMEHTAX

E) AHanmM3 3hHeKTUBHOCTN Pe3y/ibTaTOB PeKIaMHbIX

> KaMMaHUM NepexoanT B NOCNeaHnn 3HaUMMbIi

(z) nns 6m3Heca atan BOPOHKK (Hanpumep, Bbigada

Q KpeamTa) C NPOMEXYTOUHOro (3aaBka

= MW 0f0BPEeHHas 3asBKa)

n

—

Q

o

>

-

= 3AABKA BEPUDOUKALIUA OO0OBPEHUE AOroBorp BblOAYA

)

ac

o

5 Be6-KOHBepcus MoaTBep>XAeHHaA 3asABKa Opo6peHue 3asBKU OdopMneHue gorosopa Bbipaya kpeguta —

< (3a9BKa Ha canTe) (Bepuhukaumsa (3asBKa ogobpeHa ohnarH N oHNamH OCHOBHAasa MeTpuKa
nepCcoHasbHbIX AaHHbIX Mo MOJIHOM aHKeTe, OLEHKN 3hheKTUBHOCTN
nonb3oBaTens) HeOoOGXOAMMble AOKYMEHTbI peKknaMHbIX KaMNaHUm

<
>
% npefocTaBieHbl)
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o
= BIOOAXKETUPOBAHUE NcTouHnku Tpacdpuka
Pacxonbl Ha ANIXKUTaN B cpefHeM cocTtaBnaT 20-50% o1 o6Lmx
a PACXOAO0B HA MAPKETUHI B CerMeHTe «DUHaHCbI». [Jonu BapbupytoTca MpsiMble Nepexomb!
E B 3aBUCUMOCTM OT BM3HEC-LeNnen n no3numn Ha poiHke. B anmxntan
I C KaXabIM rOAOM MHBECTUPYETCS BCe 6OoMblUe, B CPedHeM POCT B Email-paccblikm
§ oueHmBaeTcda B 3—5 n.n. = lpyroe

B PedepanbHbli Tpahuk
PACMPELOENEHUE TPADOUKA

MAaTHBIA N OPraHNYECKUN MONCKOBBLIN TRAMUK — OANH U3 OCHOBHbIX
MCTOYHWKOB NOCETUTENEN Ha CanTbl B CermeHTe DUHAHCOB

H [1ONCKOBbIE CUCTEMDI

E-COMMERCE

30HA POCTA NNATHOIO TPA®UKA

ycmnmaarou_lach KOHKYPEeHUMA BHYTPUW MJIATHOIro NonckKa
no hlarMaHCKnM NpPoayKTaM (UHAHCOBOIroO CEKTOPA U TPpeHA J[onun opraHM4YecKoro 1 nnaTtHoro Tpaduka

Ha LI,I/ICprBI/IBaLWIPO KOMMYHWKaUNKN C KITMEHTOM MOXKET roBOPUTb

HaM O TOM, UTO BIAHUNE NMOVCKOBOM pPeKMaMbl Ha OMOXUTAanN 6y,u,eT

yCUAnMBaTbCA. TekyLllaa 0oNs NAaTHOroO Nnomcka E[1NaTHbIV NOUCK
B 15% OT OpraHMyeckoro — 370 30Ha POCTa ANA BCeX NPOAYKTOB
C BbICOKMM ROAS

0
[=
Q
O
=
=
%
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o
o
[
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OpraHuuyeckuim NonckK

DAPMA ABTO

BbIBOAbI
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CTPYKTYPA PEKJTAMHOIO AKKAYHTA

BPEHOOBbIE
3AMNPOCDI
OBLUUE VIHthOpMaUMOHHbIE Tpaduk MocKaa
3AMNPOCDI 3anpochl C [IECKTOMOB
KOHKYPEHTHbIE KOHBEPCUOHHbIE Mo6uNbHbLIN cne
3AMPOCHI 3anpochbl Tpadhunk
NOUCKOBbIN MpoayKToBbIE EirnggurgM
PEMAPKETUHI 3anpochl T —
PernoHsol
C HU3KON
KOHBepcuen

Ha rpadmnke nokasaHa TMNOBas
CTPYKTYPa ANnd NONCKOBBIX
PEKNAMHbIX KaMMaHum

B GAHKOBCKOM CEKTOpPE.

B cermeHTax cTpaxoBaHus,
MHBECTULMNOHHBIX NPOOYKTOB

M NPOUYMX PUHAHCOBLIX YCYT
npuHUMn opMmnpoBaHuA
CTPYKTYPbl @aHaIOTUYHbIN.

B TO e BpeMsa CTPYKTypa MOXeT
M3MEHSATBCHA B 3aBUCUMOCTH

OT uenem n 0CoOBeHHOCTEN
peknaMogaTens
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DOUHAHCDbI | HAUBOJIEE DOPDEKTUBHDIE YT e-promo
BAXKHOCTDb YTN
B yCnoBMSAX NOBbILLEHHOW KOHKYPEHLMW Ha MOUCKE, peknaMoaaTento CTOUT yaensiTh MOBbILLIEHHOe
BHMMaHME Ha Ucnosblyemole YTI B 0OBbABAEHUSX
15 KOHKYPEHTHOrO aHanmia Y TI1 Mbl PEKOMEHYEM CTPOWUTDL JIEMNECTKOBbIE AMarpamMMebl, NMoOKasbiBatoLe
Ha UTO yaenstoT BHMMaHWe B NepBYIO ouepedb KOHKYPEeHTbI. N5 nprMepa NoCTpoeHNs Takomn
AnarpamMmmel, Mbl B39M N0 OAHOMY (hNlarMaHCKOMY MpoayKTy Asa 6aHkoB B B2B n B2C cermeHTax:
pacyYeTHO-KaACcCOBOE OOCTYXKMBAHNE U MOTPEOUTENTIBCKOE KpeanToBaHue
Aonsa ucnonbsyembix YT B2B Ha npuMmepe PKO Oonsa YTN B2C Ha npuMepe NoTpebuTenbCcKoro Kpeaurta
Hanbonee nonynapHeiMm YT B cermeHTe B2B oKa3anuce: Hanbonee nonynapHeiMmn YT B cermeHTe B2C oKasanucs:
Mopaep»ka 24/7, BoirogHble Tapudbl v BecnnatHoe o6Cny»XmBaHmne CtaBka oT n%, Bbigaua kpeanta Ao n pyonen n Cpok go n net
. CrtaBka oT n%
OHnaiiH ochopmneHne . 10 . .
KonuuecTtso ochucos no 7 MoGUNbHBIN GaHK PelleHne oHnanH cenyac
Poccmn Mopnepxka 24/7 9
6 8 .
JocpouHoe noraweHue O p 7 OHnamH ochopmneHne
BbirogHble Tapudbl 5 Kaw6ak oo n% 6
3asBka OHNanmH Be3 komuccumn
Momolub ¢ peructpaumen
Bonee n knueHToB VM n 000
Be3 cnpaBok Ha nio6ble uenn
BoHycbl oT napTHepoB Cyert cerofHs
o n aHen 6e3 % o n py6nen
BecnnatHas IP- BecnnatHoe
. 6
TenedoHns N Mec obcnyxveaHue OTneneHus no PO Cpok a0 n net
BuaHec-kapta 0 P HOoctaska MUHUMYM JOKYMEHTOB KpeanTHble KaHuKy bl O
OHnaiiH-byxrantepus Mnatexwu 24/7 Bes 3anora u nopyuntenen
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D®UHAHCHI | CTR MO OTPACU e-promo

BBEOEHUE

G}
O
E Bbicokui CTR B cerMeHTe B2C no cpaBHeHUIO K B2B 06bsacHAeTCA:

PEKOMEHOALWW NO YBEJIMYEHUIO CTR:
= *  HanuumeM KpynHeix 6peHAOB B BbIGOPKe NpoaykTos B2C. Mo HaweMmy
g onbITy, Aeneta B CTR Mexay top n middle opranmsaumamum *  YKasbiBanTe B OOBABAEHUAX TOMBKO Te Y TI1, KOTOpbIE UrpatoT Posb
< B (PMHAHCOBOM CEKTOPE MOXET COCTaBNATE A0 8 pas3 npu BbIGOPE BaLLEro NpoayKTa, HarnpuMmep, «kK3LWG3K» UM «OHanH
§ . ochopmneHne» B ebeTOBbIX KapTax. He 3abbiBanTe aHaNM3npoBaThb
Y «  Ob6beM Tpadhrka OBLLMX MONCKOBBIX KaMMaHWUN MO OTHOLWEHNIO VT KOHKYPEHTOB

K 6peHaoBbIM cocTasndeT 60/40 B cermMeHTe B2C. M0 HaleMy onbITy

o pa3sHunua B CTR Mexay 6peHOOoBOM PEKIAMHONM KaMnaHven n obLuen *  TpraepXK1MBanTeCh PEKOMEHAAUMAM MONCKOBLIX CUCTEM MpPu
x MOXeT gocTuratb 600% 3aMNONTHEHUN PACLLUNPEHNIA
L
% *  bBonee Bbicokut CTR B B2C MOXXHO OGBACHUTL 1 MMMYIbCUBHOCTbLIO e 3anyckanTe MeAunHbIe KaMnaHum C Lefbio MOBbICUTL 3HaHWe
8 nonb3oBaTenen npun Beibope B2C NpoayKTa: BpeMa aHanm3a npoayKTa 0 BpeHge nnu npoaykte ¢ brandformance KPI. o HaweMy onbITy,
o B2C HMxe BpeMeHu aHanmn3a npoaykTa B B2B CTR B 6peHA0BbIX PEKIAMHbIX KAMMAHUAX BO BPEMS MeOUNHbIX
hnanToB yBenmumBaeTca 4o 2,5 pas
n
—
O
o
E
P CTR
=
% 9,9%
L
(@]
=
[ 5,1%
<
B2B
<
z
< 6,7%
5
8 0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20% 22% 24% 26% 28% 30%
e}
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®UHAHCHI | CPC NO OTPACIN e-promo

BBEOEHUE

U]
o
E Bbicokuit CPC B cerMeHTe B2B no cpaBHEHUIO
¢ B2C o6bsicHaeTca: PEKOMEHOALUUU NO CHUXXEHUIO CPC:
3 «  B2B-npoaykTbl AOPOrMe U CNOXHbIe ¢ MCnonb30BaTh B PEKIAMHbIX KAMMNAHUSAX HU3KOUYACTOTHY O CEMAHTUKY
E B MPUHATUM PeLLeHns O NMOKYMKe: CAeNKN
§ MHOFOCTYMEHUATBIE 1 A/TTENbHBIE ¢ PerynapHO UMCTUTb MOUCKOBbIE 3aMNpPOChl, Mbl PEKOMEHAYEM aKTYann3npoBaTe MUHYC-CJTOBA
) N0 BpEMeHM He pexe 1 pa3a B 2 Hegenu

. MIcnonb3oBaTb CUCTEMbI QHANMUTUKM U ONTUMU3NPOBATL CTABKM HA OOPOrMX KKUaXx,

L *  EMKOCTb 3anpoCOB OTHOCUTENbHO B2C — KPI
2 He60/IbLLIast, KOHKYPEHUMS 38 ayKLMOH RIS COPUE SRR
L
b Ha MOKCKe, KaK NPaBWIO, BbICOKaA 1 CPC ¢ ONTUMKM3MPOBATHL PEKJIAMHbIE KaMMaHMM MO NMOoKa3aTesiaM KayecTBa B dHaekc. [upekTe
= MOXeT focturatb 320 py6nei n Google Ads (opticore), Ans yBenmMueHus NporHo3Horo CTR, KOTOPbIN B CBOK ouepems
O .
w *  CpegHun yek npoayktoB u LTV B B2B BN i e e P
BbllLle, B CBSI3U C YEM pekJlaMoaaTes v MoryT e [enaTb KOPPEKTUPOBKM CTABOK B Paspe3ax: ropo[, Mol n BO3pacT, ayanTopus, yCTPOUCTBA
£ Mo3BONUTE cebe OTHOCUTESTbHO
8 LOPOrue KINKM ¢ 3anyckaTb RLSA-KaMmaHum: 3TO MOMOraeT CHMU3UTb 3HadeHne CPC Ha 15—20%
>
s
§ CPC, py6.
= 448
L
: wc|

O
=
oM
<

81,0

DAPMA
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DOUHAHCHDI | NoO OTPACU e-promo

BBEOEHUE

U]
o
E Huskuii CR B B2B-cerMeHTe NoO CPaBHEHUIO
¢ B2C o6bsicHaeTca: PEKOMEHAOALMU NO YBEJIMMEHUIO CR:
) N
g «  Cgda3bto B2B-npoayKToB Mexxay Co60M. * PaboTtaTtb Hapg brandformance-mMeTpukamu, yBenmumBasa OXBaT 1 yY3HABAEMOCTb OpeHaa
< HanpuMep, UToObl OTKPbLITb SKBAWPUHT peKNaMmMpyemMoro NpoaykTa. Bo Bpema MeguiHbix thnantoe CR No BpeHa-CerMeHTy MOXET
§ TpebyeTcsa ohopPMUTb BU3HEC-KapTy YBENMUMBATLCA A0 2 pa3
=]
«  OO6BbEMOM NpefocTaBneHns AaHHbIX B aHKeTe *  Wcnonb3oBarts first party data ona KOPPEKTUPOBOK CTABOK B PEKIAMHbIX KAMMAHUAX,
L M TUlaTeNbHEeNLLINM aHaNN30M MPeanoMeHnn CO3[aHHbIX HA OCHOBE CerMeHToB Look-alike ayautopumn. 3anpalumBaTth AaHHbIE OT NAOLLAA0K
2 KOHKYPEeHTOB 019 UCNOJTb30BAHUA KOHBEPCUOHHBLIX CEFMEHTOB B TApreTuHre
L
% e OAnNTEeNbHOCTBIO U MHOFOCTYNEeHYaTOCTbO e ONTUMM3NPOBATbL PEKSIaMHbIe KaMnaHnm No cpegHemy CR Ha NpoaykT B pa3spesax: non
] B COBEPLUEHUWN CAESKWN, BbICOKMM OO0OPOTOM 1 BO3PACT, PEMMOH, TUM YCTPONCTB, TUMbl PK. IckntouaTb HeathheKTUBHbIE CErMEHTbI,
) p
! CpPencTB, puckamum n paboTon ¢ penyTtaumen
L pery e  TecTupoBaThb CTaHAAPTHbIE ayanTtopum B Google Ads: 3aMHTEPECOBaHHbIE MOKYNaTesun,
n MHTEepecChl, 0CObble ayanTopun. Ana KOPPEKTHOro c6opa CTaTUCTUKM BaXKHO NepeBecTn ux
5 B «HabnogeHne» 6e3 KOPPEKTUPOBOK. MepeHOCUTb ayaAnTopmmM C BbICOKUM CR 1 HU3knm CPL
(z) B «HabnwogeHne» C KOPPEKTUPOBKAMN PA3YMHO Yyepes 2-3 Heaen — NoslyuuB nepBble
= OTYETHbIE JaHHbIe
=
o CR
= -
= 15,2%
B2C
O
=
5 ]
< 4,4%
B2B

<
>
= ]
g 8,3%

0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20% 22% 24% 26% 28% 30%

ia)
=1
O
)
0
)

53




BBEOEHUE

FMCG

®PUHAHCDI

E-COMMERCE

0
[=
Q
o
b
=
%=
s
o
o
]
I

ABTO

DAPMA

BbIBOAbI

®UHAHCbBI | CPA MO OTPAC/IN

e-promo

Bbicokuit CPA B B2B-cerMeHTe umeer
MPUYUHDIL:

CpegHun LTV oT nmupa B B2B BbllLe,
yem B B2C

BblcOKas KOHKYpeHLMs Ha MOUCKe: ayKLMOH
B B2B uacTo neperpet. Ang
peknaMopaTenen B2B-cerMeHT
3KOHOMUYECKHM BbIrodeH, Mo3ToOMy

OHW FOTOBbLI TPATUTL Ha peknaMy 6ofblue

Ona 6onbluMHCTBa 6aHkoB B2B —
thnarMaHcKoe HamnpaefeHve, 1 pa3Hnua
B MaKCMMasbHbIX 3HaueHusax CPC

Mo OTHOLEeHNO K B2C MOXeT COCTaBNATh
no 10 pa3

CPA, pyb6.

418

oc | /I

PEKOMEHAOALMUN NO CHUXXEHUIO CPA:
«Middle Optimization»

ABTOMaTUUeckume cTpaternmn. Hactponte tCPA-cTtpaTernio B GAds nnm CPA-mMogenb onnatel
3a KoHBepcuio B 9.dmnpekTe. Mo Hawemy onbiTy, CPL MOXeT CHMXaTbCca o 50% B CpaBHEHUU
C OBbIYHBIMN PYYHBIMW CTPATEMMAMMN

BUOOMHE Ha YPOBHE KITKOUYEBbLIX CNOB. PeryiapHo OnTUMU3NPYINTE KIToUeBbIe CI0Ba/rpynrbl
K/IIOUEBbIX CNOB MO LeneBoMy CPA: CHVKaNTe CTaBKM Ha OOPOrMX TApPreTUHrax, moBbILLIanTe
Ha 3O HEKTUBHBIX U AeLUEBbIX, OCTaHaBNMBanTe HeaddekTnBHbIe

«High Optimization»

ABTOMaTUueckme cTpaterum ¢ uMnoptTom CRM gaHHbix. MIMnopTtupymnte CRM KOHBEPCUM
M HacTponTe tCPA Ha OCHOBE 0O0BPEeHHbIX 3a9BOK MW Bblaau

ABTOMaTM3aUmMa GuaanHra Ha OCHOBE 3adaHHbIx npaBu. CepBuc K-50 no3BongeT co3aaBaTth
CcOBbITUSA Ha ABTOMATUYECKY ONTUMN3aUMIO MO 3adaHHbIM MNMpaBniaM

Data-driven attribution. MNMepexon Ha aTpUBYLMIO Ha OCHOBE AAaHHbIX MO3BONAET
ONTUMN3NPOBATb CTAaBKKM C y4ETOM CDaKTVILIeCKVIX OaHHbIX U onpefesidTb Kakne TapreTuHrn
ChIrPany HAMBAXKHENLLIYIO POJIb B MY TN KOHBEPCUU

2660

1 1132

Bca otpacnb

o] 1000 2000

3000 4000 5000 6000 7000 8000
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®UHAHCBI | TOUCKOBBIE CUCTEMbI U YCTPOUCTBA: CPC e-promo

BBEOEHUE

3
E < CPC B Google Ads HMXe B MOoGaline, .
T.K. B CUCTEME MPUCYTCTBYET afanTUBHOCTb PEKOMEHAAUMN NO PABOTE C CPC NO TUNAM YCTPOUCTB:
] M KOHKYPEHLMA Ha ayKUMOHe pasorpeTta .
g HE3HAUMTENbHO. MHOMME PEKNaMOJATENN ¢ C TOUKM 3peHUs NOTPEBUTENbCKOrO MOBEAEHNS MOUCK Ha MOBUSIBHbBIX YCTPONCTBAxX
§ OTKA3bIBAIOTCS OT PA3MELLIEHNS MOBUIbHBIX OCYLLECTBAAETCS UMNYbCUBHO U PELUUTENbHO. B pekNaMHbIX KaMnaHMax, padoTatowmx
s OBBSBACHNI, T.K. HE UMEIOT afanTUBHBIX B 3agaHHbIX KPI, Ba)kKHO 3aaBaThb CTaBKU 'D'”ﬂ. BXOXOEHUSA HA NEPBbLIE NO3NLNN
e cTpanuL crneupasMeLLeHns, Tak Kak 06300 MOBUBHOM BbIAAYM OrpaHUUEeH B KONUYeCTBe
npegnoxeHnin. C gecktTona nob30BaTenn ULy T MHDOPMaLMIO TLLATEIbHEE, C N3YUYEHNEM
S e AYKUMOH B AHAEKC.ANPEKTE He TaK MaKCVMANbHOIO KOIMYECTBa NPEaNOEHNI, UTO MO3BOMISET HE TePSThb B 3(PMPEKTUBHOCTHU
o CEerMeHTMPOBaH Ha TN YCTPOMCTBA OaxKe NPV Pa3MeLLEeHNM B rapaHTuun
% kak B Google Ads, nosToMy cpeaHmMi CPC ¢ YMeHbLUaTb NOKa3 PeKaMbl HA MOBUSBbHbLIX YCTPOMCTBAX C MOMOLLBIO KOPPEKTUPOBOK
o) NPaKTUYeCKN OANHAKOBbLIN . ~ ’
Q npv OTCYTCTBUM aaNTUBHOM BEPCUM CanTa
L
« Co3pmaBaTtb OTAEAbHbBIA TEHAMHE MO4 MOBOUbHBLIE YCTPOMCTBA O/19 MOBbILLIEHWS NoKa3aTteneun
£ KaueCTBa pekK/laMHbIX aKKayHTOB, MO AaHHbIM E-MpoMO, MpuBOAUT K CHKeHWto CPC oo ~5%.
é ¢ Mcnonb3oBaTth TPU TUMA COOTBETCTBUS B CEMAHTUKE: LLUMPOKOE, TOUHOE 1 thpasoBoe. CpeaHuin
= CPC no oTpacnu MoXKeT CHmxatbeca Ao 10—15%
§ CPC, py6.
o
i 59,7
al

o = 59,4
2 = oeskiop I
< 45,0
: L vobie I
3 o 52,2
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®UHAHCBI | TOUCKOBbBIE CUCTEMbI U YCTPOUCTBA: m CPA e-promo

(ot

Kak B flHaeKce, Tak u B Google CR Bbiwwe

Y MOGUNbHbIX YCTPOMUCTB. 3TO OOBLACHAETCSA
BbICOKOWM 30anTUBHOCTBLIO CanToOB

noa MoBUNbHbIE BEPCUN U OBLLMM TPEHAOM
Ha Mobile First

CHW>XEHHAs KOHKYPEHLMA Ha MOUCKe,
npeodnagatoLlas eMKoCTb U CMANT
PeKMaMHbIX KamMnaHum MeXay TunamMu
YCTPOWCTB, MO3BONAKT MOOUNBHOMY
Tpacduky ObiTh AgeLleBsnie Ha 06enx
naowapkax

PEKOMEHOALUWN NO PABOTE C CR n CPA:

e Pa3genaTb BCe peK/laMHble KaMMnaHnm Ha Mo6ans/gecKTon aid TOUQUHON aHaNnT KM
Mo yCTPONCTBAM. B 3aBUCMMOCTY OT NPOAYKTA TO NN MHOE YCTPOMCTBO MOXET paboTaTb Kak
6onee a3thhekTUBHO, Tak U MeHee

e [lpy ONTUMNIALNM PEKNAMHbIX KAMMaHUM NO TUMNY YCTPOWCTB, 334aBaTh pa3Hble Lenesblie KPI.
OCco6eHHO BaXkHO npu padoTte ¢ tCPA B Google Ads CPA-Mopenbto B AHaekc. Anpekte

e B 9dHOeKce MCnob30BaTh TONbKO MOBUIbHbBIE OOBABNEHNS AN MOBUNbHBIX YCTPOWCTB, ANg
[ECKTOMa TOJIbKO AeCKTOM-0O0bABNEHNS

« [na B2B cekTopa peKOMeHayeM AepaTbCsa paBHoM fnonu tTpaduka 50%/50%. Ona B2C-cekTopa
PEKOMEHOYEM CMINTOBATh B CTOPOHY MO6aia B COOTHOLIeHUn 60%/40%

e [pn NCNoNb30BaHUN ONTIMHHOM BOPOHKW 335BKW Ha MPOAYKT aHAIN3UPOBATb «O4OXOAMMOCTb»
NoOSIb30BATENEN HA KaXKOOM Luare

R CPA, py6.
] 6,5% 832
< oo g wooie | I INNNEG_GN
= obile = obile
= =
= | 5,9% = 1175
= peskiop = oeskion | | N I
] 4,9% 1imz
L Mobile L Mobile I
=3 =3 [ |
. o
o 4,3% o 1383
o Desktop o Desktop --
(0] 0,05 01 0,15 0,2 0,25 (0] 1000 2000 3000 4000 5000 6000 7000 8000
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®OUHAHCDHI | FEO: m CPA e-promo

BBEOEHUE

U]
o
E « O6beM TpaduKa B permoHax Bbille, 4eM
B MockBe v CaHkT-MeTepbypre. FeoTapreTuHr PEKOMEHOALUN
) 3aBUCUT OT MECTONONOXEeHUa ocurca .
3] *  Wcnonb3oBaTb CRM-pgaHHble: CTaTUCTUKY MO rOPOAaM B pa3pe3e BCel BOPOHKM
E ¢ Bbicokuit CR v HU3Kui CPL B peruoHax nna onpegeneHna AR,% n SR, % ropopa
§ OBOBACHAGTCHA HU3KOW KOHKYPEeHLUnen
) 1 NIErKOCTBIO B ONTUMN3ALIMN e ECAM Ha pernoHbl npuxogutca 6onee 60% OT 06LEro 6raxeTa — PasaenaTb X HA OTAENbHbIE

KaMnaHunW. 3TO NO3BONT cAenaTh CNAUT Mo 6rooxeTty, ncxoaa n3 CR, AR n SR ropoaa. NMpumep

w * B MockBe BbicOKasi KOHKYpeHUus pasfenieHns: BbICOKO-, CPeaHe- U HU3KOKOHBEPCUOHHbIE ropofa. [Npn CIOMHOBBINOHWUMbIX
s B B2B-ceKTope, v, Kak crieacTeve, Huskmn CR KPI, peKOMeHAyEeM CyXaTb FreoTapreTUHr 40 CaMbiX 3(PPEKTUBHLIX FOPOAOB.
% 1 BbICOKMIN CPL OTHOCUTENBHO PErMOHOB. . B
s T.K. LTV OT KNMEHTa BbICOKUM, MOCKBA Takxe * HasHauaTb pa3HbiA tCPA 0na aBTOMATUUECKUX CTPATErnm Ay oNnTuMmM3aumnm Ha ntoboMm cpese,
8 BaXKHA 011 MPOOABVMKEHNS T.K. MOOXOA N KOHBEPCUOHHOCTb Y Fre0-CErMEHTOB Pa3Hble
= * CaHKT-lNMeTepbypr — caMbiii HeahheKTUBHbIN *  MVcnonb3oBatb Hanbonee athheKTUBHbLINM CNAUT BrogxkeTa. 10 HalWmMM gaHHbIM, MockBa: 20%,
0 peruoH. KoHKypeHLUMa 3a NOUCK aHaormuHa ClB: 15%, BbICOKOKOHBEPCUOHHbIE ropoaa: 20%, cpeaHeKOHBEPCUOHHble — 40%,
5 MocCkBe, HO MOKyMaTeNbCkas CNOCOOHOCTb HV3KOKOHBEPCHUOHHbIE —5%
g Y HaCceneHust Hxe
2
s CR no% CPA,pY6. _
& cre cre | I
TS o 16,9% o 346
g PervioHsi g PervoHsbl l-

o) 14,6% 404
@ Mck mex | [ I

4% 2969
< crs cne I
b o 5,8% . 2635
g b PermoHsi b PervoHbi I

4,4% 2846
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0 0,05 0,1 0,15 0,2 0,25 03 0 1000 2000 3000 4000 5000 6000 7000 8000

ia)
=1
O
)
0
)

57




e-promo

UTOIOBDbIE
PEKOMEHOALUW

BbIBOAbI DAPMA ABTO HEOBVMXUMOCTb E-COMMERCE K71 V-Nz[ef3] FMCG BBEOEHVE



BBEOEHUE

FMCG

®PUHAHCDI

E-COMMERCE

0
[=
Q
o
b
=
%=
s
o
o
]
I

ABTO

DAPMA

BbIBOAbI

®UHAHCBI | PEKOMEHOALIUU B PAID SEARCH HA 2020

e-promo

1. PASOAENIEHUE HA BRANDFORMANCE/PERFORMANCE
1 BblBOP KPI

PekoMeHayeM 06paTUTb BHUMAHME Ha CyLlecTBeHHOe (A0 60%)
CHUXKEHUE CTOMMOCTU KOHBEPCUMU, KOraa notTpeduTesib 3HAaKOM
C O6peHOoM. Mcxoasa U3 3TOro, PeKOMeHAyeM HanpaenaTb

Ha brandformance-kamnanum ot 30 o 60% digital-6lopxeTa

B performance-kamnaHuax pekoMmeHgyem B Buae KPIs ctaButb CRM-
METPUKN: MOOTBEPAEHHbLIA UIM KAYeCTBEHHbIN WA U Bbioauy.
B brandformance-kamnaHnax oTcnexxmBaTh POSt-view KoOHBepcuu

w

3. "IPUMEHEHUE MUHCTPYMEHTOB ABTOMATU3ALUUU
C LENbIO CHUXKEHUA CPA/CPC, POCTA CTR/CR

PekoMeHayeM aBTOMaTU3MPOBaTb ONTUMM3ALMIO KaMNaHWI:

* MepexoauTb Ha aBTOMaTuueckue ctpaterun (Google Ads —
tCPA, Anpekc.Oupekt — CPA Mopens)

* nepexoonTb Ha DDA aTpmnbyumnio
Mo HaweMy onbITY ahdheKTUBHEE IKOHOMUTL BPEMS Ha PYUYHOM

ONTUMM3aLNM U DOKYCUPOBATLCS Ha CTpaTernyeckmx 3agadax,
aHann3e KOHKYPEHTOB U hopMmpoBaHnm YTT1

2. YYET OCOBEHHOCTEW PETMOHOB

PekoMeHayeM ncnonbsosatb CRM-gaHHble Npu oNTUMmMsaumnm

KaMMnaHui 1 onpeneneHnn BbICOKO- M HU3KOKOHBEPCUOHHbIX FOPOAOB.

Oenatb aHanutuky no CPL/CPQL/CPS no KaXaoMy NPoayKTy BHYTPU
pernoHa oTaesbHO: KaueCTBEHHbIEe MoKa3aTeNn No OAHOMY ropoay
MOTYT CUIbHO OTNIMYATBLCS U3 NPOAYKTA B MPOAYKT.

Hanpumep, CPS no Bbigaye NoTpebuntenbCckoro kpeanta B CaHKT-
MeTepbypre gopoxe, YyeM B MocKkBe, HO Bblgaya KPeanTHOM KapThbl
B MocCKkBe felueBne, yeM B CaHkT-lNeTepbypre

Iy

4. PA3OENEHME NO TUMNAMU YCTPOUCTB

PekoMeHayeM pa3aensaTb MOBUIbHbIN U OeCKTOMHbIN Tpahuk
Mo Pa3HbIM PeK/IaMHbIM KaMMNaHWAM A1 ornpefeneHns LeeBomn
CTOMMOCTU, K KOTOPOW AOSHKHO CTPEMUTLCA TO UMK UHOE
YCTPONCTBO.

Pa3zHunua MoxeT gocturate 50%
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o 5. YYET OCOBEHHOCTEW PABOTbl C KOHKYPEHTAMM 6. BbIBOP KPIs U AHAJTUTUKU
b
b PekoMeHOyeM COCTaBUTb MaTpuLy ¢ YT Mo KaXooMy NpoayKTy BaxkHO aHanm3npoBaTb AR,% — MPOLEHT KOHBEPCUH
8 M CNeguTb 3a UBMEHEHUAMN NPEeaNOXKEHNN KOHKYPEeHTOB. MNpu M3 KAUeCTBEHHOro ingaa K nepsuyHomMy nuay (ACC Lead /
u HaCTPOWKe PeK/IaMHbIX KaMMaHWn COBETYEM pa3MeLLaTbCs Lead) 1 SR,% — NpOLEHT BbIZAHHOrO NPOAYKTa
MO 3anpocaM Tex KOHKYPEHTOB, Y KOTOPbIX 6oee crabble

K nepBuuHoMy nmay (Issuance / lead) ¢ uenbto

npoaykToBele YT, ONTUMM3ALUU BU3HEC-MPOLECCOB BHYTPU

B KauecTBe reoTapreTuHra Bbl6l/lpal;lTe TONBbKO
BbICOKOKOHBEPCUOHHbIE ropofa.

CornacHoO Hallen 3KCnepTU3e KOHKYPEHTHbLIN Tpadhuk 4oporomn
1 HU3KOKOHBEPCUOHHbIN B BblAAuy MPOAYKTa, HO ABASETCH TOUKON
pocTa ansg 6musHeca, NOANbHOCTU U Y3HABAEMOCTK B6peHaa
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E-COMMERCE

« OnuncaHune uccregoBaHUsa

« TpeHabl B OTPAC/N, B MAPKETUHre
N POJIb MONCKOBOW PEK/1aMbl

- PesynbTaThl UccrnegoBaHus

+ NToroBble pekoMeHpaumm

PAID SEARCH DATA DRIVEN APPROACH
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K nHgycTpum e-commerce Mbl
OTHeCIN NHTepHeT-Mara3nHbl

1 CanTbl, NO3BOASOLLNE CASHATE
1 OMJIaTUTb 3aKa3 B OHJIaUHE

Opexna, o6yBb U aKceccyapbl
CerMeHT BKJItoUaeT aHaNornuHble KaTeropmm toBapos

OUHAHCHI

DIY n me6enb

NcknioyeHne cocTaBASIORMRTERHT- Me6esb, CTpoMMaTepHabl, TOBapbl ANs AOMA U Cafa, CaHTeXHWKa

MarasuHbl U CanTbl, OTHOCAEINESS K
kaTeropumn FMCG: OHRGUE=MarasiiH bi
NPOAYKTOB, rOTOBOMENEI
XO39NCTBEHHbIX TOBAPOBW TH
MoppobHee o KaTeropun EMCG
MOMHO Yy3HaTb B COOTBETCTBYIOLLE
pasdmecne

KocMmeTuka u napdromepus
TOBapr ONA yXoda N KPpacoTbl HU3KOIro U cpeaHero LeHoBOro CerMeHToB

ONeKTPOHUKA U TEXHUKA

HoyTOYKMW, MAaHLWeThl, TenedOoHbl, 3NeKTPOHMKA, BbITOBadA
1 CafoBas TeXHWKa

E-COMMERCE

Apyrue ToBapbl

LeTcKne ToBapbl, akceccyapbl Ana nyTelecTBuin,
IOBEeIMPHbIe N30enma un 1.4,

O D DA

HEOBV>XXUMOCTb

OTMeTUM, UTO B BbIGOPKE MPUCYTCTBYIOT U PekiaMmojatenv opyrmux
noaKaTeropui, MO3TOMY 3HAUYEHKS MO «BCEM OTPAC/IU» HE PABHbI CyMMe
U CpefHeEMY Mexay noakaTeropmamMm «Ogexaa, o6yBb M akCceccyapbl»,
«DIY n mebenb», «KocMeTrka 1 napdroMepusa», «dNeKTPOHMKA U
TexHnKa» n «Jpyrue Kateropmm»
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o
<
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LENEBBIE BEACTBUS

B pamMkax nccnepoBaHms ons cpasHeHus CPA 3a ueneBoe gencrtene
NPWHKMMaETCa OHNanH-3akas

BbIBOAbI
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TPEHObI B OTPACI/IN,
B MAPKETUHIE U POJIb
MOUCKOBOW PEKJ1AMbDI
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e-promo
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OHJTIAMH-NPOAAXW BbIPOC/U
HA 23% B 2019 U TEMIbl POCTA
COXPAHAIOTCA

B cpaBHeHUU ¢ gpyruMm cTpaHamu, B Poccun
CerMeHT 3J'IeKTpOHHOI7I KOMMepunn ognH

13 Hambonee 6bICTPO pasBmBaLWmxca (Data
Insight). 3a 2019 rog 06bEeM OHAANH-NPOOANK
cocTtaBnn 4% o1 obLwero o6bemMa PO3HNYHbIX
npogax, a No NPorHo3y PwC, k 2023 rogy
OH BbIpacTeT #0 6%

w

PA3BUTUE MOLEJIN D2C NMPOOAX

MpownssognTenn nayT B NPAMON PUTENN

(Direct to Customer). Mo gaHHbIM AERO, B
Poccrn npogakn no Takowm MOAenu COCTaBNaoT
MeHee 2%. HO yunTbiBag 3anpoc nokynaTtenemn

B YCUIEHHOW NMepCcoHanmn3aunm

1 BO3MOXHOCTU NPOMU3BOOUTENEN B KOHTPONE
Ha4 BCEMUN MNPOLECCaMUN U CHUMXEHUN U3OEPMKEK,
D2C Mopenn XOeT WMpoKoe pa3BuTme

OTKPbITUE TOYEK BblJAYU

B MELUEW AOCTYMNHOCTM
OT OOMA/PABOTDI

OHNanH-pUTENNEPLI CAMOCTOATEIBHO

WJIN B NMapPTHePCTBE OTKPLIBAKOT MYHKTLI Bblgayun
3aKa30B UM COBCTBEHHbIE OhIaliH-MarasmnHbl.
Mo oueHke Data Insight, 3a nepeoe nonyrogme
2019 roga, poCT YMCa NOCTAaMaTOB KPYMHbIX
ceTen coctaBun +15-30% K aHaOrMYHOMY
nepuoay NPOLIOro roga

S

YBENIMYEHUE [ OJIU MAPKETMJIENCOB
HA POCCUNCKOM PbIHKE

Mo paHHbIM SimilarWeb, 3 n3 5 cantos

no Tpatuky B cerMeHTe e-kommepc B Poccum —
MapkeTnnewncel: wildberries.ru, ozon.ru,
aliexpress.com. 3a 2019 ropn, nx cpenHum
npupocT (MegraHa) Nno 06opoTy cocTaBu 93%,
yTO B 4 pasa 6oblle, YeM MeANaHHbIN
nokasatenby 97 Apyrnx oHNanH-puTennepoB
n3 Ton-100

=)
54

NEPCOHANMU3ALUNA U PEKOMEHOALIUU HA
OCHOBE COBCTBEHHbBIX U OBOTlALLLEHHbIX
BHELWLHWMU UCTOYHUKAMU OAHHDbIX

,D,aHHbIe O npeanoydTeHndax, npuBblivYKax

M NOKYynaTe/ibCKOM NoBeAeHNN NO3BONAKOT
peknaMogatenam TOUHO nonagaTth

B I'IOTpe6I/ITeJ'IbCKI/Ie OXNOoaHnA

M ONTUMN3NPOBATL BU3HEC-NPOLECCHI.
DTO KJIKOUEBOW TPEHA MO MHEHUIO
Microsoft n PSFK

4l
ol
LEHA, OOCTABKA, ACCOPTUMEHT

N OT3bIBbl — KJTIOYEBbBIE ®AKTOPbDI
NPU MNOKYMNKE OHNAWH

CornacHo gaHHbIM_ PWC, nofnb3oBaTenm
COBepLLAT NOKYMKY B OHNaMH-MarasnHe

B C/ly4Yae BbIFOAHOM LieHbl, ObICTPOM AOCTABKMW,

a TaKXe LLMPOKOro acCopTUMeEHTa. 1o AaHHbIM
GFK v AHaekc.MapKeT, ACNONHUTEIbHBIMU
thakTopamMu NOKYMNKN OHMaNH ABMsSieTCS
BO3MOXHOCTb CPaBHMBATL LieHbl U UMTaTb OT3bIBbI



http://www.datainsight.ru/sites/default/files/DI-LogisticOpinion2019-web.pdf
https://www.top100.datainsight.ru/
https://info.microsoft.com/rs/157-GQE-382/images/EN-CNTNT-eBook-RetailTrendsPlaybook2020.pdf
https://d2c.aeroidea.ru/
https://www.pwc.ru/ru/retail-consumer/publications/gcis-2019-ru.pdf
https://yastat.net/s3/milab/2019/gfk/market_gfk_2019.pdf
http://datainsight.ru/sites/default/files/DI_Ecommerce2019.pdf
https://www.pwc.ru/ru/publications/digital-era-in-retail-rus.pdf
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E-COMMERCE | TPEHAbI B MAPKETUHTE 2020

e-promo

Iy

®OKYC HA MOBWUJIbHbIE
NMPUNOXXEHUA

Mo paHHbIM Criteo, 4ONSA BbIPYYKM OT MOKYMOK
C MOGUIIBHBIX YCTPOWCTB B POCCUM COCTaBMNa
30% Ha 2018 roa. Ewe 60nbLUyto AUHAMUKY
MOKa3bIBAET POCT 3aKa30B Yepe3 MOBUMbHbIE
npunoxeHns 53% B 2019 npotue 39% B 2018
(Anpekc GFK). YunTbiBag AMHAMUKY
yBenuueHus Tpadmka ¢ MOOGUIbHbBIX YCTPOWNCTB,
a TaKXKe TpeHabl Ha umdpoBM3auMIO
puTennepamu n NPOU3BOANTENSMU, OOS
BbIPYUYKN C MOBUNbHBIX OYAET YBENNUMBATHLCS

NPOABUXXEHUE BHYTPU
MAPKETMNJIENCOB

Ha poccnmckmnx MmapkeTnfaencax ctanm
MOABMAATLCA UHCTPYMEHTbI MO MPOABMIKEHNIO
TOBapoOB. TeM He MeHee, paboTa C LleHaMu

1 OT3bIBAMWU Ha OAHHbIM MOMEHT B NpuoputeTe.
Monb3oBaTenn MOryT 6bICTPO CPAaBHUTb
CTOMMOCTb TOBaPa, NPO4YUTaTb OT3bIB U MPUHATL
cBoe pelleHne. CornacHo dugekc n GFK,
BbIFrOAHAsA LeHa N HaNlnyme OT3bIBOB — OOHM

13 peLllatolmx hakTOPOB MPK MOKYMNKe OHMNanH

?
N
«%\a

OMHUKAHAJIBHOCTb U CBEOEHUE
FIRST PARTY DATA
N THIRD PARTY DATA

LinchpoBnzauns putenneposB gaeT BO3MOXKHOCTb
KOMOUHMPOBaTb COBCTBEHHbIE AAHHbIE,
rnosly4yeHHble B ohnanH- 1 oHNanH-KaHanax
npoaax, C AaHHbIMK PEKJTaMHbIX MIOLLAA0K
n/vnn DMP nnatgopM. MpoaasLbl MOTyT
COMPOBOXAaTb NOIL30OBATENS HA BCEM MyTU
COBepLLIEHNS MOKYTMKN BHE 3aBUCUMOCTU OT TOrO,
6blNa OHa coBeplUeHa odnanH U1 OHNamH
(Google, Microsoft n PSFK, PwC)

i

MHTEPEC K rOJIOCOBbIM
NOMOLUHUKAM

HecMoTps Ha HeGosbLLIOE pacnpOCTpaHeHne,
60onee NONOBUHbLI NOSIb30OBaTeNelN rofI0COBbIX
MOMOLLIHMKOB UCMOMNb3YIOT UX A5 MOUCKA
TOBapOB, 36% MOKyNatoT TOBapbl C UX
nomolbto (PwC). Mo nporHozam Gooale,

B 2020 ropny 6onee 50% oHNaMH-3anpocoB
6yayT rofoCoBbIMU

CKBO3HAA AHAJIUTUKA
BNa OTCNEXXUBAHUA PO KAXKAOTIO
KAHAJIA U POCT ROAS

CKBO3HasA aHaNNTMUKa NO3BONASET OLEHUTb BANSHNE
KaXXOOoro KaHana v Ka»xxgoro nokynaTtens

Ha NPKUBbINb, @ TAKXKE COKPATUTb BPEMS

Ha NPUHATUE PELLeHNS 33 CUeT aBTOMaTM3aunmn
OTUETHOCTU N BM3yann3auum AaHHbIX. 10 AaHHbIM
E-Promo, BHegpeHne CKBO3HOW aHaNNUTUKN
no3BonseT NoBbIcUTb ROAS (BO3BpaT MHBECTULNN
B PeKaMy) B CpeaHeM Ha 23%



https://www.criteo.com/news/press-releases/2018/09/criteos-q2-2018-global-commerce-review-points-to-continued-worldwide-growth-of-in-app-transactions/
https://www.thinkwithgoogle.com/intl/ru-ru/insights-trends/user-insights/2019-perspectives/
https://info.microsoft.com/rs/157-GQE-382/images/EN-CNTNT-eBook-RetailTrendsPlaybook2020.pdf
https://www.pwc.ru/ru/retail-consumer/publications/gcis-2019-ru.pdf
https://yastat.net/s3/milab/2019/gfk/market_gfk_2019.pdf
https://www.pwc.ru/ru/retail-consumer/publications/gcis-2019-ru.pdf
https://www.thinkwithgoogle.com/intl/ru-ru/insights-trends/user-insights/2019-perspectives/
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e-promo

BIOOXXETUPOBAHUE

Mo gaHHbIM IAB, B E-commerce gons digital-6iooxkeTa B pekaMHbIX
pacxopax cocrtaBngeT oT 30% o 90%, Nnpn 3TOM Aong GoaxeTa Ha
MOUCKOBbIe KaMrnaHuu coctasnset oT 30% no 70%. PacnpeneneHue
M3MEHSIeTCsl B 3aBUCUMOCTM OT pa3Mepa pekaMofaTens, ero rnoaoKeHms
Ha pblHKe (Pa3BMBalOLWLNECS NN 3peNble KOMMNAaHUK), KaTeropum TOBapos,
KOTOpPbIe OH NpoaaeT (3J'IeKTpOHI/IKa N TEXHNKA, KOCMEeTUKa 1 akceCCyapbl
nT.o.)

PACMPEAOENEHUE TPA®UKA

[MouCKOBbLIN TPaUK (MIATHLIM U OPraHUYecKnin) —

UCTOUYHNK 49% noceTuTenen Ha cant ana TOMM-10 npeactaBuTenemn
oTpacnun. Mo gaHHbIM SimilarWeb, nons nnatHoro Tpadunka
pocturaet 34%

MOUCK — MHCTPYMEHT, o6ecrneymBaroLLmin CTabUNbHbIN
M NPOrHO3MpyeMblt BO3BPAT MHBECTULMA B MAPKETUHT

Y CUNNBAIOLLAACA KOHKYPEHLUNS BHYTPW NMOMCKa U TPEHAbI

Ha NepCcoHanM3aumMio Ha OCHOBE AAHHbLIX MPUBOAAT K HEOOXOAMMOCTH
OeTanbHOW MPOPaBGOTKM CTPATErMn B KaHaNe 1 ee rpaMoTHOMY
COUETAHMIO C APYTMMIN PEKIAMHBIMU MHCTRYMEHTaMn

NcTouHnku Tpacdpuka

H [TOMCKOBbIE CUCTEMBI
MpsMble nepexonpbl
m E-mail paccbinka

u [1pyrue KaHanbl

Jonu opraHNYeCKOro u nJjaTHoro Tpaduka

OpraHnyeckmm Nnonck

E1NaTHbIA MOUCK

66


https://iabrus.ru/www/doc/research/IAB_Russia_Digital_Advertisers_Barometer_2019ru.pdf
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E-COMMERCE | OCOBEHHOCTU MOUCKOBOW PEK/TAMBbI
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[al]

OCHOBHDIE KPI
B OTPACJIN

CTOMMOCTb/KOINYECTBO
TPaH3aKLUMn

KoadhhrumeHT TpaH3akummn
Joxon
ROI/ROAS/OPP

CpenHaa CTOMMOCTb 3aKasa

KonnyecTBO 1 KauecTBO Tpadumka '

35

08

KJNTIOYEBbIE CUCTEMbI
ABTOMATU3ALUA

OonTtummusaTopbl ctaBok (K50, Marilyn,
Alytics n apyrue)

Mcnonb3yoTca onsa yrnpaBneHmsa CTaBkaMm
Mo K/toYeBbIM C/IOBAM, HA OCHOBE 33JaHHbIX
npPaBua AW CTPATErMn, MOMOoraroT

B gocTmxeHun KPI. MoryT arpernpoBaTb
[aHHble N3 HECKOSIbKMX UCTOYHUKOB
(peknamHble KabnHeTbl, CUCTEMbI AHANTUTUKMN
1 KONNTPEKNHIa) Anga 6onee TOUHOro
HPOPMNPOBAHUA NPaBUA

FeHepaTopbl (K50, Alytics u gpyrue)
Mcnonb3yoTca AN CO34aHUs PEKIaMHbIX
KaMMaHun, O6bABNEHUI U KTKOYEBbLIX C/IOB

no nay. OCO6EHHO akTyasNbHbl A1 KPYMHbBIX
MHTEepHEeT-Mara3mHoOB C 60bLLUNM
KOJINYECTBOM YHUKaA/bHbIX TOBAPHbIX
nosmumn (SKU)

41

OCHOBHbIE TPEHAbI B NTOUCKOBOM
PEKJTAME

MepcoHanmMsauna KOMMYHUKALNK
Cc noTpebutenem

YnpaeneHve ahPHeKTUBHOCTbIO HA OCHOBE
arpernpoBaHHbIX AaHHbLIX M3 PAa3HbIX
UCTOUHNKOB (peKkfiaMHble KAaBUHETbI, CUCTEMbI
AHANNUTUKN N KONNTPEKWHIA) U Moaenen
ATPUBYLMIN, MOCTPOEHHbIX HA X OCHOBE

ABTOMaTU3aLMg NPOLECCOB NMPK CO30aHUN
PeKIaMHbIX KaMnaHun n yrnpasneHnmn nMm

Mcnonb3oBaHWe Moucka Kak 4actu
OMHMKaHasIbHOM CTpaTerum

PatoTa ¢ MOBUIbHBIM TPAaUKOM

N3MeHeHne CTPYKTYPbI 3aMpocoB
13-3a BJIVSIHUSA FOSIOCOBbIX MOMOLLHUKOB

67
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E-COMMERCE | CTPYKTYPA PEKJIAMHbIX KAMNAHUN

e-promo

CTPYKTYPA PEKJIAMHOIO AKKAYHTA

BpeHpoBble
3anpocsl

3anpocsl
c 6peHaom
KOMMaHnn

BeHAoOpHbIe
3anpocbl

3anpocsl
C HasBaHueMm
BEHLAOPOB

3anpock
C HasBaHWeM
NpPOoAYKTOBbLIX
NVHeek

TunoBas CTPYKTYpPa AN MONCKOBbLIX PeKJIaMHbIX KaMMaHW B CerMeHTe e-commerce.
Bo BCex nogkaTeropusax cerMeHTa npuHUMN GOPMUPOBaHNA CTPYKTYObl aHaNornJeH.
MepeuncneHHble TUMbl PEKIAMHbIX KaMMNaHWi MOryT KOMOUMHUPOBATLCS MO AOMOSIHUTENbHBIM
npu3Hakam, Taknum Kak reo, yCTPOWCTBA, ayauTopun

MopenbHble
3anpochsl

3anpockl No
APTUKYNaM/LWITPUX
Kopam

10 YHUKaNbHbIM
TOBapPHbLIM
OCOBEHHOCTAM

KaTeropuiiHbie
3anpocsbl

3anpocsl
No KaTeropmnam
TOBapOB

O6Lwme 3anpochl

YCTPONCTBA

AYOUTOPUU PEMAPKETUHIA

KOHKYpEeHTHble
3anpochsl

OHnanH
KOHKYPEeHThbl

OdnanH-
KOHKYPEHTbI

OuHaMuuyeckue
KaMnaHuu

0O n DSA

Toproeas
KaMnaHus
Ha nouncke

CMapT-6aHHepsI
Ha noucke
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B yCnOBMAX BbICOKOM KOHKYPEHUMN Ha MONCKE PEeKIaMOdaTeNto CTOUT yaenaTb 0CO60e BHMMaHMe
Ha ncnonb3lyembie B 06bABNeHUax YT

ONa KOHKYPEHTHOro aHanmsa YTI Mbl peKOMeHOyeM CTPOUTL NlenecTKOBbIe AMarpamMMmbl, NokKasbiBaloLMe

YTO B NEPBYIO oYepedb BbIANAT KOHKYPEHTbI. [MarpamMmbl Ha cnanae nocTpoeHbl Ha ocHoBe >135 Thicay
YHUKaNbHbIX OGbABNEHUI B MOMCKOBOM Bhidaue Google 1 AHaeKc no kateropuaM: «Oaexaa, 06yBb M akceccyapbl»,
«DNEeKTPOHMKA N TEXHUKa»

OUHAHCHI

w
[¥)
3
w
=
g ONEeKTPOHUKA U TeEXHUKA Opexxpa, obyBb, akceccyapbl
E Han6onee nonynapHeiMn YT okazanucek: CKMOku/Pacnponaxa; Haun6onee nonynapHoiMu YT okazannck: Cknaku/Pacnponara;

OpurrHansHoe kKauecTBo/MapaHTna kauecTsa/MoQ/IMHHbIE TOBAPbI; Hunskne/BoirogHslie ueHbl/Be3 nepennat; Akumn, BoHycel; LUnpokuin

HoBWMHKK; BecniaTHasa goOCTaBKa; AKLUK acCopPTUMEHT/BosbLION BLIGOP

AKUMK
50% 8O%Akul4|4
Bo3spaT ToBapa 45% Ckuakmn/Pacnpopaxa Bosspat ToBapa 70% Cxunkun/Pacnpopaxa

40%
35%

60%

HEOBV>XMMOCTb

0% MpuMepka [0 NOKYMKK 50% BoHychbl
25% 40%
ToBap B HanUuuu 20% BoHycbl 20%
15% SKCKIIO3UBHbIE 20%
O 10% TOBapPbI/KOMNEKLINM g MpoMOKozg!
= 10
2
SKCKIIO3UBHbIE LLinpokunit W ~
accopTUMeHT/BosnbLuon MPOKWIA
< ToBapbI/konnexumn BLIGOP HosmHkn aCCOPTUMEHT/BObLLON BbIGOP
=
a
g OpwruHansbHoe OpuruHansHoe Huskune/BbirogHble LeHbl/Be3
kauyecTBO/apaHTus Hu3kune/BbirogHble KauecTBo/lapaHTHs... nepennat
kauecTBa/MoaMHHbIE ueHbl/Be3 nepennat
TOBapbI CamMoBbIBO3 BecnnaTHas noctaska
BecrnnaTHas 4OCTaBKa Paccpouka Hocraska no sceit Poccuu

BbIBOAbI
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E Cambiv Bbicokui CTR B cermeHTe «Oaexpaa,
0o06yBb M aKceccyapbi» PEKOMEHAALMU NO YBEJIMMEHUIO CTR:
o .
(@) OCHOBHbIE MPUYMHBbI: *  [logbupath KoYeBble CI0BA COrNacHo 3anpocam NoJib30BaTesiIen U aCCOPTUMEHTY MarasunHa
T
§ *  BonbWOoN NPOoUEHT BPEHAOBbLIX ¢ [lpopabaTbiBaTb OOBABNEHUSA, YTOOLI OHU COAEPMKANN KTKOUEBOW 3aMpPocC UM COOTBETCTBOBAIN
g 1 BEHOOPHbIX KaMNaHUM emMy Mo CMbICy
w *  BbICOKMIM MHTEPEC K TOBapaM CerMeHTa e AHaNM3VPOBATb KOHKYPEHTOB M YKA3blBaTb MPUBEKATENbHbIE ANA NoTpebutena YT
U ~ -
& *  BonblIoe KONMUYECTBO akunii U CKMAOK *  [MpupepxmBaTbCs PEeKOMeHAAUUMN MOUCKOBbLIX CUCTEM MPW 3aNOIHEHUN PACLUNPEHNN
= Yy peknamoaaTtenen cermeHTa .
g O OTCNeXMBaTb U MOBbLILLATL MOKa3aTe b KauecTBa OO bABNEHUN
E ¢ [1poBOAUTb PErynapHbii MOHUTOPUHI MOUCKOBbIX 3aMPOCOB U UCKOUATL HelleneBble
n
—
Q
g CTR
= 1 7,2%
§ DNEeKTPOHMKA N TEXHUKA
% | 11,6%
2 Onexaa, o6yss n akceccyaps I
1 8,0%

m ]
< 7,5%

J:I,pyrme Kateropumn
<z( | 6,8%
o DIY u me6Genb
<
© T 7,8%

Bcs otpacnb

3
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E-COMMERCE | CPC NO OTPACIU e-promo
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= CamMbliii BbicOKui CPC BbISIBNIEH B CErMeHTe
«DIY un Me6enb». OCHOBHbIE MPUYUHDI: PEKOMEHAALWU NO CHUXXEHUIO CPC:
*  TpaavurOHHO BbICOKMI MOPOT BXOAA * [lpopabaTtbiBaTb CEMAHTUKY Ha OCHOBE peasibHblIX MOUCKOBBIX 3aMpOCcoB

B cerMeHT no CPC . .
e CerMeHTUpPOBaTb K/IKOUEBbIE CNIOBA MO TUMAM KaMMNaHnn 1 HaMepeHnam noTpedbutenen

* Bonbluas [ons KaTeropunHbIX KaMnaHum, ona 6yayuien onTumMmsanmm
KOTOpbIe, Kak NPaBun/Io, caMble Aoporme

OUHAHCHI

e [enuTtb TpahmK Ha HOBBLIX U JIOA/IbHbBIX MOJIb30BaTE EN

w o
b BaxkHo: MNepen BHeCEHWEM N3MeHeHUI *  Mcnonb3oBaTtb HU3KOUYACTOTHbIE 3aMpPOChI
w B peKJlaMHble KaMMaHUM BaXKHO MOMHUTL O Liefax
z PEKNAMHOTO Pa3MELLIEHMS., Y MEHbLLIEHNE LIeHbI *  [enaTb KOPPEKTUPOBKM CTABOK, MCXOOA U3 MopTpeTa NoTpedutens
8 3a KJIMK He PAaBHO YMEHbLUEHWIO LieHbl *  Mcnonb3oBaTb CUCTEMbI aBTOMATU3aLMN
M 3a TpaH3aKkum. TONbKO NOOK/IIOUYMB CUCTEMY
AHANUTUKKN, BO3MOXHO OLEHUTb peabHbIn
= 3P eKT OT n3MeHeHnn 1N nx BnmaHue Ha KPI
(8}
g
= CPC, py6.
X .
5 9,4
. SnexTpoKMKa n TexHUKa I
T 1 4,7
Opexpaa, 06yBb U akceccyapbi |
o 1 10,4
2 Kocweruica 1 napciovepis I B
1 9,6
- Opyrue KaTeropuu I
> 1 14,2
< DIY u meGens 1 |
S ]
8,5
Bes oTpacns I D
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E-COMMERCE | CR NO OTPAC/IU e-promo

L
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L
=1
L
o
o

U]
o
z CamMbit BbiIcOKUI CR BbISIBJIEH B CerMeHTe
«Opexpa, o6yBb U akceccyapbi», «kKocMeTuka PEKOMEHOALUU NO YBEJIMMEHUIO CR:
5 u napdiomMmepusa»
@) * PaboTaTtb Hag brandformance-mMeTpukamu, yBenmumBasa OXBaT 1 Y3HABAEMOCTb OpeHaa
I .
§ OCHOBHbIE MPHUUHBL: *  PerynapHo aHanmM3npoBaTb U ONTUMU3NPOBATE PEKIAMHbLIE KAMMaHWK
= o
8 ¢ BbICOKMI MHTEPEC K TOBapaM CerMeHTa «  Icnonb3oBaTh aBTOMAaTUUECKME CTPaTerun UM CUCTEMbl aBTOMaTM3aLuK Ana ontummnsauum CR
w * BblCOKag YacToTa NOKYMoK *  MUHUMU3NPOBATL HELLeNeBONW Tpadrk NOCPenCTBOM BbIGOPA TOBAPOB NPOABMKEHNS
%] . . .
5 * bBosbLIOe KONNMYECTBO akuMi 1 CKMOOK *  [enaTtb ynop Ha paboTe C «Tenom» ayguTopuen N akTyasabHbIX 015 HEee MPEeaTOXEHNAX
=
= e CpOK NpUHATUS peLleHns Kopoue,
8 yeM B APYrmx cerMeHTax
1
w
e J1osNbHOCTE K 6peHay NposBAgeTcs
o 3HaUMTENIbHE., YEM B APYIMX CerMeHTax
Q
o CR
= 0,8%
§ DNEKTPOHMKA N TEXHUKA
% 1,6%
4 Onexna, 06yBb 1 aKceccyapsl ]
1,2%
< 0,8%
<z( 0,7%
% DIY n mebenb
(<] 0,9%
0% 1% 2% 3% 4% 5% 6% 7%
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E-COMMERCE | CPA MO OTPACIU e-promo
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g
i Cambiv Bbicokuii CPA BUAUM B CErMeHTe
«DIY u Me6enb» PEKOMEHAOALMUN NO CHUXXEHUIO CPA:
6 OCHOBHbIE NMPUYNHBI: *  Bbibupatb 3athHEKTUBHbBIE TUMbI 1 BUAbI KAMMNAHWIM ANA NPOABUXKEHNS B OTPACIU
T
§ +  BbICOKMI1 CPeaHmit uek *  VICNONb30BaTh KOPPEKTHYIO CTRYKTYPY PEKNAMHbIX KAMMaHUM 1 ONTUMKU3NPOBaTh NO CPA,
g COOTBETCTBEHHO CErMeHTy KaMnaHumn

e [ONUTenbHbI CPOK NPUHATUSA PeLLeHUs

¢ [0 BO3MOXXHOCTW UCMOb30BaTb aTPUBYLMIO Ha OCHOBe AaHHbix (Data-Driven Attribution).

3 3TO NO3BOANT HAaMBOIEe TOUHO OMPEeaeIUTb POJIb KAaXO0ro KaHana/KaMnaHnumn/Knouesoro
& C/IOBA Ha NYyTW COBEPLUEHNS TPaH3aKUnm
=
= «  OO6palaTtb BHUMAHME Ha aCCOLMNPOBAHHBLIE KOHBEPCUM M OCHOBHbIE MYTU KOHBEPCUU, UTOObI
8 MOHUMATb KakMe KaHaslbl U KaMMNaHM y4aCTBOBaJIM B MYTU MOJIb30BATENA K NMOKYTIKe
w
)
=
3 CPA, py6.
= R
= 1055
§ 3ﬂeKTpOHMKa N TeXHUKa
% 1 428
% Opnexpa, 06yBb U akceccyapsl - -
1 528
g KocMeTunka n napcpromepus - -
< 1 912
<z( | 2008
5 DIY 1 weo I
g 1 MeGenb
1 749
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E-COMMERCE | TOUCKOBbIE CUCTEMbI U YCTPOUCTBA: CTR e-promo

L
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L
=1
L
o
o

U]
o
E CTR Ha MOGUJIbHbIX YCTPOMUCTBAX B CpeAHEM
BbllLIe, YEM Ha leCKTOMNax: PEKOMEHOAL MW NO NOBbILLEHUNIO CTR HA MOBWUJ1bHbIX:
o .
@) e MoOBUNBbHBIN TPaMhUK YacTo ABNFETCS ¢ Co3gaBaTb MOBUNbHbIE OO6BABNEHNA B AHOSKC.AMPEKTE U afanTUBHbIE MOBUSIbHbIE
E MepPBUYHbLIM KAaHaNoM B NyTK KOHBEPCUK obbaeneHmna B Google Ads
I
g e OpraHuyeckume o6bsIBEHWS MeHee 3aMeTHbI ¢ ApanTUpOBaTb ASIMHY U COAEPXAaHNE 3arOIOBKOB, YUUTLIBAA OCOOEHHOCTM BblAa4Yn CUCTEM
13-3a HeGOMBLUOIoO pasMepa aKpaHa ¢ 3anonHATb BCe paclumpeHns B Adpgexkc.JupekTte n Google Ads

w ycTponcTea .
s} ¢ [lenaTtb akLUEeHT Ha BbICOKOUYACTOTHOW CEMAHTKKE
& * MpnnosTopHoM 3anpoce ¢ Aeckrona ¢ 3ah3aBaTb CTABKWM ANA BXOXAEHUSA B NEPBbIE MO3NLMK CreLlpa3MeLleHns, MOCKObK
§ MONL3OBATENE MOKET MPOMYCTUTE HacTs eﬁﬂaMHbIPI 6n0K'Erl406manoﬂP| BblOauu gr aqueHuHecxon:EMMm nLLle J'IO;KGHI/IF!MVI !
) OGBABNEHUI, TaK KaK yXKe 03HaKOMMUICS [ A 2 pea
E C HUMK C MOBUBLHOIO YCTPOWCTBA
n
—
Q
o
>
3
S CTR
g
i, - 1 8,0%
I 2 Mobile ||

al
1) = 1 8,0%
E TR Desktop
< W 1 8,2%

o Mobile 1
g ]
> o] 7,0%
% O pesktop I
& ] 7,8%

Ben oTpacns I
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E-COMMERCE | TOUCKOBbIE CUCTEMbI U YCTPOUCTBA: CPC e-promo

L
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o)
o

0
O
E Ha Mo6unbHbIX ycTponcTBax CPC HuXe, .
yeM Ha geckKTonax: PEKOMEHOALMUN NO PABOTE C CPC NO TUMNAM YCTPOUCTB:
o y . .
O «  BOonblLUOM 06beM TPatdUKa C KOHKYpPEeHLMeN «  C TOUKU 3pEHNS MOTPEBUTENILCKOrO MOBEAEHUS MOUCK Ha MOBUIbHBIX YCTPOMCTBAX
= HUKE, UeM Ha JeckTone OCYLLIECTBASETCS UMMAYIbCUBHO U PELLUTENBHO. B PEKaMHbIX KaMAaHUSAX, PaGOTalOLLNX
= 3 3 B 3a[aHHbIX KPI, BaXKHO 3a4aBaTh CTABKU A5 BXOXKAESHWS Ha NMepBble No3nLK
= *  BOJSbLION NPOLIEHT KaMMnaHKi crneupasMeLLeHns, Tak Kak 0630p MOBU/IbHOM BbIAAUM OrPaHUUEH B KOINYECTBE
C OTPMLATENTbHBIMU KOPPEKTUPOBKaMM npeanoxeHnin. C 4eckTona nosb30BaTenn ULLYT MHOPMaLMIO TLLATeNbHEE, C U3yUYeHNeM
5] Ha MOGUMbHbIe YCTPOMCTBA MaKCKMasbHOrO KOMMYECTBA NPeANOMEHUI, UTO MO3BOSIET HE TEPSTh B 3(DHEKTUBHOCTM
& .
w B Google Ads MO6UNbHbIN TPadhUK HECKONbKO EWEE ML [PERMEILESHIAN B CrefRRt-TAE
5 ReweBne 3a cueT GO/IbLIEro PacnpPOCTPaHEeHMS +  YMeHbllUaTh NOKa3 pekflaMbl Ha MOBUMBHLIX YCTPOMCTBAX C MOMOLLbI KOPPEKTUPOBOK
O YCTPOMCTE C NPefyCTaHOBIEHHON NOUCKOBOM NpwY OTCYTCTBUM aaanTUBHOM BEpCUM canTa
n cucteMol Google 1, Kak cnefcTeue, 6ObLLIErO
obbeMa TpadumKa « Co3pmaBaTtb OTAEAbHbBIA IEHAMHE MO4 MOBOUNbHBLIE YCTPOMCTBA 419 MOBbILLIEHUS KaueCTBa
o PEKIaMHbIX aKKayHTOB, MO HALLWM AaHHbIM, 3TO MPUBOANUT K CHYXKeHMO CPC [0 5%
0
(@)
=
S
3 CPC, py6.
g
M o 6,7
: 2 vobie I —
o) = 9,6
2 = Desktop I
@
= © 6,5
B obie I —
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= o] 10,2
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E-COMMERCE | TOUCKOBbIE CUCTEMbI U YCTPOUCTBA: CR e-promo

L
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=1
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o
o

O]
o
E * CR Ha MOGUIIbHbIX YCTPOUCTBaX HUXKeE,
ueM y LecKTomna: HeCMOTPS Ha TPeH., PEKOMEHOALWK NO NMNOBBILLEHUIO CR:
) yBeJSIMUeHUs 001N MOOUIIbHbBIX MOKYMOK,
*  [MnanupoBaTbn B/>KEHME Y KNaMHbIe CUCTEMbI A1 MAKCUMaNbHOIO OXBaT
% 6pay3ep Ha TenedoHe — B NepBYIo ouepelb naHnpoBa poa eHne yepes 0be pekna € CUCTEMbI 19 MaKCUMasIbHOro oxBaTa
§ MHCTPYMEHT A5 U3yUYeHNUs nHdopMaLmu. e [lpu HacTpomkax TapretTuHra B Google Ads, BbiGMpaTb «OXBaT NOIb30OBATENEN, KOTOPLIE
g BOnbLUlasd nonsa Nokynok cosepLuaeTcs HaxoOATCA B LeNeBblIX MECTOMONIOMXEHUSAX UIN PETrYNSPHO NOCELLAT UX», UTOBbI NCKTKOUNTL
C IECKTOMOB UK Yepe3 MOGUIbHbIe HepeneBaHTHbIN TPahVK N3 gpPyrux CTpaH
w MPUNOXKEHUS B B B 3
Q *  [JOMNOAHUTENBHO K PYCCKOMY BbIGMpPATb TOM-5 €BPONENCKUX A3bIKOB: AHITIMNCKUI, HeMeuKkni,
w * Hu3Kas KOHBEPCMOHHOCTL YCTPOWCTB ®paHyuy3ckun, cnaHckui, MTanbaHCKUA, UTOObI OXBATUTb MOMb30BATENIEN, BPDEMEHHO
§ KOMMNEHCKpPYeTCs LLeHON KITNKa HWXe, MPOMUBALLUX B POCCUU, 1 TEX, KTO N3YYAET MHOCTPAHHbIE A3bIKW U T.4,
o yeM Ha geckTone 5 ;
Q * B AHgekce 0CTaBNAaTb «PACLUMPEHHbIN reorpanyecKnin TApPreTUHr». B 3TOM Cay4vae BaXKHO
”" * Google pexe NnokasbiBaeT 06bABNEHUSA 6bITb OCOOEHHO BHUMATESIbHbLIM CO CMMCKOM MUHYC-CJTIOB, YTOObLI M36€)XaThb MOKA30B
n Mo HepeneBaHTHbIM MOMCKOBbLIM 3aMpocam, no 3anpocaM «4oCTaBKa M3 ropoaa AB ropoa Bx»
5 ueM AHpgekc
g
= CR
%
= 0,8%
E E Mobile
T (=¥}
= 1,0%
o X peskiop I
oM S
p L vovie | 0
o
<z( 0o 1,5%
: O oesktop I
<
(S 0,9%
5
8 0% 1% 2% 3% 4% 5% 6% 7%
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E-COMMERCE | TOUCKOBbIE CUCTEMbI U YCTPOUCTBA: CPA e-promo

L
=
T
L
=1
L
o)
o

U]
o
E *« CPA Ha pecKtonax HMXe, YeM Ha MOOUJIbHbIX
YCTPOMCTBax PEKOMEHAOALMUN NO CHUXXEHUIO CPA:
o . . .
O «  CpeaHaa ueHa KoHBepcun B AHaekce e Pa3penatb Tpamnk Ha MOBUIBbHLIN N AEKCTOMHbIN /15 BbICOKOM 3hHEKTUBHOCTN ONTUMU3ALINN
E € MOGUITbHBIX yCTpOPICTB v aeckrona o MpUMeHaTb KO EKTUPOBKK MO YCTPONCTBAM, OCHOBbIBAACH HA CTATUCTUKE
§ NPENGNN3NTENbHO PaBHa. 3TO 06bACHAETCS [ PP P yerp ’
IS4 OTCYTCTBMEM CTOPOHHUX (DAKTOPOB, * PacnpepenaTb pekNaMHbie 61o0eThl B 3aBUCUMOCTN OT KPI, 3ththeKTUBHOCTN CUCTEM
BINAOLLMX HA BbIOOP MOUCKOBOM CUCTEMbI 1 NOTPEeOUTENbCKOrO MOBEASHWA B pa3pese YCTPONCTB
w
b + OO6paTtHada cuTyaums BUAHa B pacnpeneneHum +  OTpacnam ¢ 60ee BLICOKMM CPEOHUM YEKOM U ANMMHHLIM COOKOM MPUHATUS PeLIeHNS
g Tpaduka ¢ Google: BbICOKMI MoKa3aTesb MCNOMb30BaTh MOOUbHLIV Tpahuk ang brandformance-uenen, a He UCKIYATL ero
s Ha MOGUIBbHBIX YCTPOWCTBAX CBA3aH 60NbLLIMM
8 OXBaTOM M3-3a UCMONb30BaHMA Google Kak
w npenycraHoOBNEHHOM MOUCKOBOM CUCTEMBI
n
—
Q
g
< CPA, py6.
=
AN -
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E-COMMERCE | YCTPOUCTBA: CTR

e-promo
CTR
PEKOMEHOALIUN:
5 o 7,4%
Ona noeblweHna CTR npu cocTtaBneHnn oobsABNEHUI §§ Mobile
pekoMeHayeM aenaThb YNop Ha Bbirofgax ans nokynaTens. g;
o 7,0%
x 2 3
Q
CornacHo gaHHbIM E-Mpomo, ocHOBHbLIM YT cpeau 8% Desktop
peknamMonaTtenemn aBnNAeTCca MHMOPMALMS O AeHEXKHbIX BbIrO4aX: 12.3%
CKMAKK, pacnpopaxu, akumm. CornacHo duaekc n GEK, 370 xe o a Mobile :
ABNSeTCA OOHMM M3 OCHOBHbLIX MOTMBATOPOR NPW COBEepLUEHNM g%
Nokynku. CTR 06bABIEHUI, B KOTOPbIX MPUCYTCTBYET &2 10,9%
Deskto
MHOoPMaLNa O CKUAKax, Bbille Ha 0,5%-2% no cpaBHeHUIO P
C 0OBABMIEHUSAMN, FAe 3Ta MHDOPMaLMA OTCYTCTBYeT. < 7,9%
L .
£9 Mobile
Onsa [opornx TOBapOB MM TOBAPOB C AIMTENbHBIM LIMK/IOM EH
=
CcAefiku cieflyeT YKa3sbiBaTb BO3MOXXHOCTb PACCPOUYKM/TOKY KN gg 8,2%
4
B KPeOUT, OTMeuaTh Hafnume 4OCTaBKU 1 CaMOBbIBO3a. ONns £ L Desktop
KaTEeropum C KOPOTKUM LIMKIOM MpoAaXk, HanpuMep, Oae<abl, 8,1%
peKkoMeHayeM NMHPOPMUPOBaTbL OO OOHOBNEHNM aCCOPTUMEHTA - Mobile
o
M HANIMYMM HOBUHOK. MapaHTUsa KadecTBa, OPUrMHaNIbHOCTb Eg
7,0%
TOBapa Takxxe 6yayT OTHOCUTLCA K Y TT1, KOTOpPbIE NOBbILLIAOT “5 Desktop ==
KNIMKabeNbHOCTb
a 6,9%
K] Mobile
[
=z
= 6,7%
>
a Desktop
7,8%
Bcs oTpacnb
0% 5% 10% 15% 20% 25% 30% 35%
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E-COMMERCE | YCTPOUCTBA: CPC e-promo

L
=
T
L
=1
L
o
o

U]
E%) CPC, py6.
PEKOMEHOALIUN: .
7,9
8 3anyckaTb aBTOMATU3NPOBAHHbIE PeK/IaMHble KaMNaHUK; g T Mobile - -
E 0O/DSA, Google Shopping, cMapT-6aHHEpPbLI Ha NMOUCKe, g; ]
e 10,9
I MHble KaMMaHUK1, CreHepnpPoOBaHHbIe N . yet s 2
I pekna e Ka ; a , CreHepunpoBa e no duay. 3a cue ‘%s Deskton --
=) HN3KOYACTOTHOW CEMAHTUKM U COOTBETCTBMUS Y3KOMY 3arpocy
NONb30BaTEeNS, LEHA 3@ KJINK HMXKE. | 4,2
3 ca Mobile
& 2TO Hambonee akTyanbHO NS MOAKATEropuKn 3NEeKTPOHUKN g%
§ U TEXHUKU, TOe eCTb CTPYKTYPUPOBaHHbIE HAa3BaHWS Moaesen &2 5,2
Deskto
8 M OMMCaHMe TEXHUUYECKNX XapaKTePUCTUK, KOTOPbIE YacTo P .
W MCMNOJb3YIOT B MOUCKOBLIX 3anpocax. Hanpumep, o6beM NamaTu, < 1 9,8
LiBET, AMaroHasb 3KpaHa 1 T.4. g8 [ Mobile ]
0 Ge
= b3 1
8 [eHepaums He NOAXoanT nogkaTeropum «KocMeTmnka gg 1,0
% o 4
s 1 naphoMepus» 13-3a HEOOHOPOAHON CTPYKTYPbI HA3BAHMWI £ L Desktop -_
% TOBAPOB U AJIMHHbIX 3NIEMEHTOB XapaKTepPUCTUK (MPEeBbILLEHNe 1 87
= MO KOJIMUECTBY CHMBOJIOB). o Mobile ]
=Q
i £8 ]
ac g2 10,4
o ]
f 2 13,1
[
=z 4
< s 15,2
- 5 L oeskion I .
< ]
S 8,5
Bes oTpacrs |
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E-COMMERCE | YCTPOUCTBA: CR e-promo
CR
PEKOMEHOALIUN:
o
NHTerpmpoBaTb CRM ¢ cnctemMaMmy aHannTUKK, KONATPEKNHIA §§ Mobile 0.7%
o o F3
1 aBTOMaTU3aUMnN. 3TO NO3BOSINT YUUTbIBATb ODNANH- 1 OHNAWH- g;
. Fo
NPOOAMXM U TOYHO OLEHNTb 3MHEKTUBHOCTb KaMMNAHMN. - 1,0%
5% L oeson | N
[na nogkaTeropun, rge eCTb BO3MOXXHOCTb MOCTOMNAThI ]
WAW ONAAaThl NPY MNOMYYEHUM, PEKOMEHAYEM YUNTBIBATb o Mobile -%
CR B BbIKYMJIEHHbIN 3aKa3. §§.
go .
. o= 2,0%
CKBO3Hast aHaNnT1Ka NO3BONUT 3adaTb KPI noa Kaabi T1n Desktop
Nonb30BaTeeNn, HAaMPUMep, ayauToOpuIo, COBEPLLMBLLYIO ]
=
MOKYMKY, U ANS TeX, KTO He Obln Ha canTe. g3 ) L1o%
S ] Mobile
[nsa yBennyeHns CR NO HOBbIM MOJIb30BATENISAM, PEKOMEHOYEM §§ 1 14%
; A
co3paThk look-alike ayanMTopuio Ha OCHOBE TeXx, KTO coBepLuas 2e Desktop ’
=
MOKYMKN. A Takxxe CO34aTb AOMOHUTENbHYO KaMMaHuIo,
~ > 0,7%
VCKJIIOUMB N3 Hee MokynaTenen Ha YPOBHe ayauTopun. < , 2
gf [ vowie | I
- I
Ons yBenuueHna CR no 6a3e nokynaTtesnen, peKoOMeHOyeMm 25 0%
= ,0%
MCMoJib30BaTh B 0ObABNEHNAX crieayiolme YT og Desktop
® GOHYCbl Ha MOBTOPHYIO MOKYMNKY A 0,4%
8 Mobile
*  NpeanoXeHue ConyTCTBYHOLLErO TOBapa ¢
= 0,9%
® HanoMWHaHKMe O MOKYIMKe, eClN OHa perynapHas E Desktop
0,9%
Bcs oTpacnb
0% 1% 2% 3% 4% 5% 6% 7% 8%
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E-COMMERCE | YCTPOUCTBA: CPA

e-promo
CPA, py®6.
PEKOMEHOALIUN:
1122
[
PasHuua CPA Ha MOBWUIIbHbBIX M AECKTOMax CulbHee BCero e Mobile
F3
OLLYLLIAeTCS B MOAKATErOpPUAX C ANIUTENbHBIM LIMKIIOM MPOOaMM: g;
o @
CPA B HUX HECKONBLKO BbILLE, KaK U CPEAHUN YeK. be3 npuBaskn E; beskton I‘989
K cpegHeMy yeky mnu goxony CPA aBnaeTcs caMbiM "’
OMTUMasIbHbIM NOKa3aTenem ans oueHkM ahheKTUBHOCTH 492
peKJlaMHbIX aKTUBHOCTEW. Eé mobile | ||l
1<)
-3 365
KPI cnepyeT BeIBMpaTh, UCXOASA U3 Lenel 1 3aaay 613Heca, pesktop | || [l
ero cneundmukn, permoHa, cunbl 6peHaa. Oas 0OCTUXKeHNUs
[ 1
onTUMasbHbIX performance-pe3ynbTaToB PEKOMEHOYEM ga Mobile I 5.8
[
opueHTUpoBaThCca Ha ROI/ROAS/PP B pamMkax LiefieBoro Eg
noxofa unu GromxeTa. MNMpu 3TOM Ha YPOBHE OTAeNbHO B3SATbIX §§ 475
KaMMaHWUi UK KaTeropuin KaMnaHui cneayeT 3a4aBaTth pasHble ¥E L Desktop
LeneBble nokazaTtenn: ROAS no 6peHaoBOMY Tpaduky 6yaeTt 853
OT/IMYATBLCS OT AAHHOrO NokasaTens B BEHAOPHbIX KaMMNaHUsIX. gg el |
I
Ecnun peknaMHas kKaMnaHnsa OpUeHTUPOBaHa Ha oxBaT E% 22
P P P 2 | pesktop | [N
VNn yBENMYEeHMEe Y3HABAaEMOCTH, PEKOMEHAYEM NCMONb30BaTh
branding KPI, Takne kKak KOIMUECTBO M Ka4eCTBO Tpaduka z 2 315
1 nokasoe, SOI. 8 Mobile
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E-COMMERCE | FEO U MOUCKOBbDIE 3AMNPOCDI: CTR e-promo
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E *  BOoNbWWHCTBO pekamMonaTenemn
TapreTupyloTcs Ha BClo Poccumio PEKOMEHOAL MU
o
o e Hanuuue npencTaBuUTeNbCTB/MarasmHoB *  BblaenaTtb pernoHbl ¢ PasHbIMU YCTOBUAMKN MPOAANK B OTAE/IbHbIE KaMMNaHNK.
E B PervoHe TapreTuHra yseanumeaeTt HanpuMep, pasHble YCIOBUSA akLMIM 1 4OCTaBKN
I KNMKaBenbHOCTb
g *  YKa3biBaTb B TEKCTE OOBABNEHUS MPO BO3MOXHOCTb CAMOBBLIBO3a U3 Mara3mHa uam MNB3

* B pernoHax Google 6onee knukadeneH,
B OCHOBHOM 3a cueT MOOUIbHOTO Tpatuka

¢ DOopPMUPOBaTb PEKNAMHbIE KAMMaHUU, UCXOOA U3 OCOOEHHOCTEN MOUCKOBbLIX 3aNpPOCOB

3 PErMOHa, a TakXKe OCOBEHHOCTEN KOMMYHUKALNK
x * B MockBe CTR HMXE 13-33 BbICOKOM . .
g *  YunTblBaTb 4OMO MOBU/IbHBLIX YCTPOUCTB B PErMOHE MPU CO3AAHUN PEKNaMHbIX KaMMNaHUN
£ KOHKYPeHUMn
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E-COMMERCE | FEO U MOUCKOBbBIE 3AMPOCDI: CPC e-promo

BBEOEHUE
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e [lpwu TapreTuHre Ha PO 6onee 70% npopark
1, COOTBETCTBEHHO, camas 6o/bLUIasa Ao PEKOMEHOALIUN

eKJTaMHOr o BloaXeTa, NPUXoanTcs Ha MOCKB
P A P A Y *  Bblaenarb MOCKBY B OTAE/IbHbIE KAMMaHWU A9 KOPPEKTHOIO CrInTa OI0OMXeTa Mexay

*«  CTOMMOCTb KNMKa B MOCKBE BhiLLe BBUAY pernoHamm
BbICOKOW KOHKYPEeHLNU

OUHAHCHI

¢ [enatb NOHMXKAKLNE KOPPEKTUPOBKM CTABOK Ha PErnmoHbl C HU3KOM 3hEKTUBHOCTbIO,
* B pernoHax Google gewieBne 3a cuet 60bLLON NPV BO3MOXHOCTM OTK/IIO4ATH UX
oM MOBUNBLHOIO TpaurKka

w
g e Co3spaBaTb otaesnbHble JO/DSA KaMnaHum rnog pasHbie pervoHsl. CTPYKTYpa 3anpocos
g OT/NIMYAETCS, B 3aBUCUMOCTU OT pPermoHa
g ¢  He opobunTb pekNaMHbIe KaMMNaHUn NPKY OrpaHnNYeHHOM BroaxKeTe. HegoCcTaTok CTaTUCTUKK
Q npuBeaeT K HeaMMEKTUBHOMY PACXOO0BAHUIO CPEOCTB
w
CPC, py®6.
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E-COMMERCE | FEO U MOUCKOBbDIE 3AMNPOCDI: CR e-promo
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E B CaHkT-MNeTepbypre n Mockee CR BblilLe
B noucke Google PEKOMEHOALUU
*  BONbLWKWHCTBO MOKYMNOK C AHOeKCa ¢ He ncnonb3oBaTb HEOOCTOBEPHYIO MHDOPMALMIO B TEKCTaX OOBABIEHUIN

B permoHax copepulaeTcd C AeCKTonoe . .
«  DOPMNPOBATH KAMMAHUU, UCXOOA N3 OCOBEHHOCTEN PErMoHa TAPreTUHra U NOMCKOBON

* [Honanpopax ¢ Google - 47% nnowaaku. CTPyKTypa 3anpocos B MOCKBe 1 permoHax B noucke Google n SHaekca
pa3nMuaeTCs: 3TO Pa3sHble ayaAUTOPUU C Pa3HbIM NOTPEBUTENBCKUM MOBEASHUEM

OUHAHCHI

w .
Q ¢ BkawouaTtb MHMOPMALNIO O AOCTABKE B TEKCThI MU PACLUNPEHUA OO BABNEHNI
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E-COMMERCE | FEO U MOUCKOBbDIE 3AMPOCDI: CPA e-promo

* Cambin Bbicokmn CPA B noucke Google

B pervoHax PEKOMEHOALUU

«  CpegHasa ueHa KOHBepCUKM B AHaekce .
Mo pernoHam nPUbGIN3NTENbHO PaBHA,
Tak Kak y AHpgekca 6onee paBHOMepHoe
pacnpeneneHme rno ycTpomncTeaM, uem
y Google .

*  BoO3MOXHOCTL 3a6paTk TOBap M3 MarasmHa
nnn NB3 yBennuneaeT KO3 OULMEHT
KOHBEPCKUU 1 CHUxaeT CPA

YKa3blBaTb B OOBABNEHUSAX BO3MOXHOCTb CAMOBbBIBO3a W/1M BbIBO3a U3 MYyHKTa BblAa4 3aKa30B
npn ero HannynMn

OTKkNtouaTh HE3MMEKTUBHBIE PErMOHbI
JenaTtb KOPPEKTUPOBKM MO YCTPONCTBAM, UCXOOHA U3 MX PACAPOCTPAHEHUS B PErMoHax

YKa3blBaTb ropog B HA3BaHUM rPyMnbl MO reo-3anpocam 1 406aBIATh NPedUKC «reo»
B Ha3BaHMe rpynnbl. 3TO YNPOCTUT MOUCK reo-3anpoCcoB Mo rpynnam 1 NoMOoXKeT B aHannse
nx ahhekTuBHOCTU. MpuMep HasBaHug rpynnel: TEO // KasaHb // iPhone SE // KynuTb

CPA, pyb6.
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E-COMMERCE | FTEO: CTR e-promo
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E-COMMERCE | FEO: CPA e-promo
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E-COMMERCE | PEKOMEHOALIUU B PAID SEARCH HA 2020 e-promo

BBEOEHUE
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>
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o

o 1. CTPYKTYPUPOBAHMUE PEKJTIAMHbIX AKKAYHTOB 2. ICNOJIb3OBAHUE MUST-HAVE KAMMNAHUU

<

= [Ons 60NbLUMHCTBA peknaMopaTeniel OTpac/an YHUBepcaneH Noaxos, B nepByto ouepenp peKkoMeHayeM 3anyckatb AuHaMmyeckmne
=] OMUCaHHbIN Ha cnange 69. KaMnaHum 1 6peHaoBble (BHE 3aBUCUMOCTU OT CUMbI 6peHaa),

N a B JanbHeNLLEeM pacLUMpPATb CTPYKTYPY 3a cueT
MOMMMO CTaHOAPTHbLIX YCNOBUI BbIGOPA CTRPYKTYPbI aKKayHTa

3 MOOESbHbIX/KAaTeropUnHbIX/BEHOOPHbBIX KaMMNaHNM

& B €-commerce HeOOXOAMMO yUnUTbIBaTb HOpPMaT MarasmHa

g (MOHOGPEH/ MyNbTUBPEH), HaNnuMe NPeacTaBnTeNbLCTB/MpPaHLLIM3

g 1 30HbI OeMNCTBUSA OOCTABKMU

Q

w

=

3 s ]DD

: fof O

=

= 3. ABTOMATU3ALUUA YIMIPABJIEHUA CTABKAMU 4. ABTOMATU3ALUUA KAMMAHUN

=)

% *« PekoMeHOyeM MCNOob30BaTb CUCTEMbI aBTOMaTU3aLMM CTABOK, BbiCOKY0 a(h(heKTUBHOCTb NokasbiBatoT DSA-KaMnaHuu,
KOTOpPble MOryT arpermpoBaTb AaHHbIE U3 HECKOJTbKNX Google Shopping, cMapT-6aHHepbl Ha NMOUCKe: AatoT

o MCTOUHNKOB (peKNaMHble KabnHeTbl, CUCTEMbl aHANTIUTUKMK U BO3MOXXHOCTb OXBaTa HEeYUYTEHHOM HM3KOUYACTOTHOM

5 KONATPEKNHra) CEMaHTUKMN, YUUTbIBAIOT 3aMpPoChl CCHOPMNPOBAHHbIE

nocpedCTBOM rosIOCOBbLIX MOMOLLHNMKOB, aBTOMaTtn4yeCkmn

«  [paBuna v CKPUNThI 419 aBToOMaTU3aumm kamnanuit Google Ads (DOPMUPYIOT PENIEBAHTHBIE OB bSBNCHNS

* ABTOMaTUUECKWe CTpaTernm npu HakomnaeHnm oOCTaTtouyHoro
KOJINYeCTBa CTAaTUCTUKM post-click

<
>
fa
<
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E-COMMERCE | PEKOMEHAOALUUN B PAID SEARCH HA 2020 e-promo
o

O

5. BbIBOP KPI 6. YBEJIMMEHUE Y3HABAEMOCTU BPEHOA

OTTankmMBaTbCs OT Lenn 1 3aaaun 6usHeca, ero oTpacan, cneumdmnkm PekoMeHaoyeM NpopadoTaTe KATErOPUNHBLIE, BEHOOPHbIE,

PEernoHa NPUCYTCTBUS 1 CUNbI OPeHaa. MOAE/IbHbIE KAMMNaHWM, TaK KakK OHU BAINSAIOT Ha Y3HABAEMOCTb

C TO4kM 3peHusa performance peKoOMeHAYEeM OPUEHTUPOBATLCS BpeHaa. Mo aaHHbIM E-TPOMO, NPV HE3HAUNTENBHbIX

Ha ROI/ROAS/[IPP B paMKkax LeneBoro goxona unmn Gomxera. pacxoxaeHnax B CTR TpaH3aKUNOHHOCTb MONYISPHOro

KPIs ona branding-uenen 9Bnai0TCa NOKa3aTen KoOM4ecTsa M HEN3BECTHOrO BPEHAOB MOXET OT/IMYATLCA A0 5 pas.

1 KauecTea Tpaduka nnu, Hanpumep, SOI Ona 6peHaoB C HU3KOW Y3HABAaEMOCTbIO BaXKHO BuIOpPaTb
KaTeropuio TOBapoOB/Crneumanm3aumnio n Co3aatb YCTONUNBYIO
accoumaumio ¢ 3TMMK TOBapamu y notpedutens.

00

7. BblIBOP YTN, Ucxond U3 oJIUTEJIbHOCTHU 8. UICMNOJIb3OBAHUE FIRST PARTY DATA

UMKINA NMPOOAX Aangd Nydlwux PE3YJIbTATOB

PekoMeHayeM fenatb yNop Ha PUHAHCOBLIE BbIFOAbl: CKUOKM, PekoMeHayeM KOMBUHUPOBAaTL AaHHble CRM ¢ gaHHbIMUK

pacnpogau, akummn. O6a3aTeNbHO YKasbliBaTb BO3MOXXHOCTb peknaMHbIX NNOLWAaA0K A ONTUMU3aUMM KaMnaHnm

PaCCPOUKM/MOKYMKU B KPeOWUT, eC/iv OHa MPUCYTCTBYET, a Takxe no NpoAa<am C canTa U B othlanH-TOUKaX.

HannuMe OOCTAaBKM M CAMOBbLIBO3a A1 AOPOrMxX TOBAPOB UK Onsa nprBnedyeHns HOBbIX NOJfIb30BaTeIe peKoOMeHayeM

TOBAPOB C A/INTESIbHbIM LIMKITOM CAENKU. KaTeropmnsaM ¢ KOpPOTKUM co3pnaTh look-alike ayamntopuio Ha ocHOBe noTpebuTenen,

LMKIOM npoaax (Oaexaa) pekoMeHayeM MHMOPMNPOBaTh COBePLUMBLLMX NOKYMKY, U CAeNaTb NOHMKatoLIMe

06 OBHOBJIEHUN aCCOPTUMEHTA U HANTMUNU HOBUHOK/HOBbIX KOPPEKTUPOBKKN Ha TeX, KTO COBEPLUMI MOKYMKY HeJaBHO

KONNEKLUN. FapaHTUsa KauecTBa, OPUIrMHaNbHOCTb TOBapa TakxKe

OyayT OTHOCUTBLCA K Y TT1, KOTOPbIE MOBLILLIAIOT KITMKabeIbHOCTb
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E-COMMERCE | PEKOMEHAOALUUN B PAID SEARCH HA 2020 e-promo
? 00
e Ve 098
r‘g‘\a og
4
9. UICMOJIb3OBAHUE AYOAUTOPUU B KAMIMAHUAX 10. BbIBOP ATPUBYLUMU HA OCHOBE AAHHbIX
PekoMeHayeM 006aBNATL ayANTOPUM HA 3Tane 3anycka pekiaMHbIX PekoMeHayeM ncnonb3oBaTth Data-Driven Attribution ons
KaMMaHun, 4ToObl MO HUM yCnesia HaKOMUTbCHA CTAaTUCTUKA. TOYHOrO onpefeseHns POIN Kaxaoro
MUHMMaNbHbIN HABOP PEKOMEHAYEMbIX ayANTOPUN: KaHafa/KaMnaHumn/KnioyeBoro C/IoBa Ha nyTu CoOBepLUIeHUs
: Bce noceruren cais
* Tlonoxunm 8 KOP3UHY, He Kynum KVKY, obpaLlas éD'HMMaHl/?e H;/L;cco mn OBa'Ell'-iHbIeyKOHBpe cmmy
*  CoBepLmny NoKymnky ¥, obpat Hmmp P ’
UTOObI HE OTKJIIOUUTbL KaMMaHWK, yYaCTBYIOLLNE B NMYTHU
noNb30BaTeNs K MOKynke
11. PABOTA C MOBUJIbHbIM KAHAJTOM 12. PABOTA C PETMUOHAMU
PekoMeHayeM pa3gensaTb KaMnaHUM Oss MOOUITbHbIX M AECKTOMOB. PekoMeHayeM BblAensaTb PErMoHbl C PA3HbIMW YCTOBUSMN
ECnn 3TO HEBO3MOXXHO — MPUMEHATb KOPPEKTUPOBKN CTAaBOK (aKuMKn/CKNAKN/O0OCTaBKa) B OTACSbHbLIE KAMMNaHWUM.
Ha MOGWJIbHbIE YCTPOWCTBA M CO34aBaTh AOMO/HUTENIbHbIE Mcnonb3oBaTth pasHbie YTI, ncxoas n3 oCob6eHHOCTEen
06BABMEHMS B POTALMIO, ONTUMU3NPOBAHHBLIE MO HUX. pPernoHa 1 yCnoBMK, PacnpOCTPAHAIOLLNXCHA HA HEro,
He pekoMeHOyeM MOMHOCTBIO NCKUaTb MOBUIbHbIN Tpaduk, HanpUMep: YHUKaNbHOCTb aKLWI, yCIOBUA OOCTABKMN,
no gaHHbIM Criteo, 4ONA BbIPYYKM OT MOKYMNOK C MOBUITbHBIX 3P HEKTUBHOCTL MPOAYKTOB U T.4.
YyCTPONCTB B Poccum coctaBuna 30% Ha 2018 rof, v 3TOT TPeHA,
OCTaeTCs akTyasibHbIM
94


https://www.criteo.com/news/press-releases/2018/09/criteos-q2-2018-global-commerce-review-points-to-continued-worldwide-growth-of-in-app-transactions/

e-promo

HEOBMW)XUNUMOCTD

« OnuncaHune uccregoBaHUsa

« TpeHabl B OTPAC/N, B MAPKETUHre
N POJIb MONCKOBOW PEK/1aMbl

- PesynbTaThl UccrnegoBaHus

+ NToroBble pekoMeHpaumm

PAID SEARCH DATA DRIVEN APPROACH



HEOABMXXUMOCTb | ONMUCAHUE KATEFTOPUU e-promo

BBEOEHWVE
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NOAKATErOPUU

OKOHOM

KBapTUPbl TUMMYHOW NJIAHUPOBKMW, NNOLWAALIO OT 25 KB. M
CO CTaHAAPTHbIMUK NOTONIKaMK, 63 OTAENKN UK C OTAEIKON
«MOA K/oY». PAacnonoxeHure, Kak NpaBuio, B yaaNeHHbIX
OT LUEeHTpPa «CrnasbHbIX» panoHax

OUHAHCHI

= =1
- =1
=1 =1

KomdopT
KBapTUPbI (CpefHAs Naowaab OAHOKOMHAaTHOM 38-55 KB.M)
C (hYHKUMOHANbHBIMY MAAHUPOBKAMU, HannumMeM 601bLLIOIrO
KONMYEeCTBa Ha3eMHbIX NapPKOBOYHbLIX MeCT U/UNn Noa3eMHoOM
NapKoOBKW. PacnonoXeHbl 6/1M3K0 K CTaHUMAM MeTpo 1 MKAL
(onga o6beKTOoB B MOCKBe)
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Mpemuym

KBapTupbl, YaLle ¢ OTASNKOM NoA KU, B LIEHTPasbHbIX 1/MUn
NPEeCTUMKHbIX PaNoHaX C BbICOKOW TPAHCMOPTHOW AOCTYMHOCTbIO
M pa3HbIMKU BapuaHTaMmn OTAENKU
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B AaHHYIO KaTeropMio BOILINU:

HEOBU)XXUMOCTb

OTMeTNM, UTO B BbIGOPKE MPUCYTCTBYIOT M APYTrve KaTeropuu

*  [Hegenonepbl3 MockBsebl, CaHkT-lNeTepbypna peknaMogaTenen, no3ToMy O6beuHEHNE «3KOHOM», «KKOMMDOPT»
M:permoHoOB POCCVIVI, KOTOpPbIe Cneunanm3npyroTcd N «nNpeMmym» MeHbLLe N He PaBHO «BCen oTpacnn» B JaHHOM OTUeTEe
Ha rnpoaaxe XKUIonm n KOMMepquKOl;I HeaABMXXUNMOCTU
Pa3HbIX KJIACCOB U HA Pa3HbIX 3Tarnax CTponTesibCTBa
OT KOTN1OBaHa A0 NoTOBbIX KBApPTUP

[eBenonepsbl anapTamMeHToB B MockBe LENEBDBIE ,L'I,EVICTBVIH

KpynHble apeHaoaaTenu, cneunannsmpyroLimecs
Ha OMUCHBIX NJIOWAAax B hopMaTe KOBOPKUHIa
n private office

ABTO

DOAPMA

B kauyecTBe LieneBbix gencteunin B 61oke CPA 6binuM BbIGPaHbI
LieneBble 3BOHKW. LlenieBo 3BOHOK — 3TO YHUKaSbHbIM BXOOALLNA
3BOHOK OT MOTEHLMANbHOIO KNMeHTa KOMNaHuu, npoLueaLmin
CKOPMWHT MO KadecTBy
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TPEHAbI B OTPAC/IN,
: B MAPKETUHTE U POJ1b
MOUCKOBOW PEKJ1AMbDI
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HEOABMXXUMOCTDb | TPEHAbI OTPACJIUN B 2019—2020

]
O-0

NMPOOAXWU KBAPTUP OHJIANH

B aHBape MUK n CéepbaHK 3anyCTUimn cepBuc
no onnarte KBapTMP OHNAMH. 3TO NO3BOANT
ounhpPoBaTh PbIHOK HOBOCTPOEK, OCTaBMB
ana odnanHa NpoaarKy CNOXHbIX O6BHEKTOB.
Ponb n 004 pblHKa NOCpPegHNKOB N areHToB
CYLLECTBEHHO YMEHbLLaeTCs

BBO/[ 3CKPOY-CYETOB

KOTOPbIN NMpuBeaeT K POCTY CTOMMOCTHU
HeOBMMUMOCTM Ha 5-7% (MHeHWne 71%
PecCnoHAeHTOB nccnegoBaHmna PWC) n pocTty
NOBepUst K MOKYMKEe Ha PaHHUX CTaaMUsAX
CTpONTEeNbLCTBA

[0

LUMPPOBAA TPAHCOOPMALUA
KOMMYHUKALUUN C NOTPEBUTEJIEM

Bce atanbl 06LWeHus NokynaTens ¢ npogasLom
n/Vnv apeHaodaTeneM BCe Yalle nponcxoaaT
B OHJIaMHe. DTO NPUBOANT K 3anpocy
nokynartend Ha NoJIHOTY N KadyeCTBO
npenocTaBneHma nHhopmaumm o6 obbekTax

M Ha OOCTYNHbIN DYHKLMOHAN Ha canTax
3aCTPONLLMKOB/arperatopos/6aHKoOB

B OHJIaMHe: OLleHKa OOBbEKTa, NPOBepKa

Ha KPUANYECKYIO YACTOTY, PUHAHCUPOBAHME
1 CTpaxoBaHue

o8

o)
=

SHARING-3KOHOMMUKA: PA3BUTUE
CEPBUCHbIX ANAPTAMEHTOB

U FLEXIBLE-NMPOCTPAHCTB (BKJTIOYASA
KOBOPKWHIN) B O®UCHOM CEFMEHTE

Mo paHHbIM PWC, 77% 3KCnepToB, BUOAT
NOTEeHLMaN CerMeHTa CEePBUCHbLIX anapTaMeHToR
B Poccun. 91% pecnoHaeHToB BMONT
nepcneKTVBbl Pa3BUTUSA OPUCHBLIX MPOCTPAHCTB
M3MeHsseMon nnoLaan

Iis

NAOEHWE PYBNA U HAYANO
3KOHOMUYECKOIo KPU3UCA

B mMapTe 2020 npu konebaHmnax KypCcoB BanoT
NOoLN BOHEHWNS NO NOBOAY MOBbILLEHUA
KJTKOUEBOW CTaABKM MO UMOTEKE. 3TO NPUBENO

K POCTY CMNpOCa Ha NMVKBUOHbIE OOBLEKTDI.

B cnyuae pa3BopavynBaHMa Kpnsnca

C 60MbLLION A0NeN BEPOATHOCTHU
NPaBUTENBCTBO MPUAET Ha MOMOLLb KPYTMHbIM
geBesionepam, Uto B UTore npueegeTt

K KOHCOMMAALNW Ha PbIHKE

e-promo


https://www.pwc.ru/ru/publications/etre/etre-2020.pdf
https://www.sberbank.ru/ru/press_center/all/article?newsID=9c339aae-6f68-4d38-9476-c0991a24a861&blockID=1303&regionID=77&lang=ru&type=NEWS
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HEABMXXUMOCTDb | TPEHAbI B MAPKETUHTE 2020

e-promo

o

MOBILE FIRST

Mo paHHbIM CallTouch, 60-65% Tpaduka naet
C MOBWIbHBIX YCTPONCTB. C KaXkabIM rOAOM
MPOLEHT MOBUJIbHbIX KOHBEPCUI pacTeT.
[NoaToMy pa3pabaTbiBag CanT KOMMNaHUK,
HY>XHO fefaTb CTaBKy B NepBYIO odepenb

Ha MOBUBbHYIO BEPCUIO, @ N1 KOPPEKTHOM
HACTPOMKM peKsIaMHbIX KaMNaHNM HeO6x0aMMO
OTAE/IbHO aHaNN3npoBaTh 3MPEKTUBHOCTL
MOBUNBHOWN PeKNambl

POCT BJIUSIHUS! MAPKETMNJIENCOB

N IMCTUHI OB, POCT YUYACTUA
BAHKOB B 3TUX NMPOEKTAX

Mapketnnencsl n nnctuHrn (CIAN,
Anpexc.HepgsmxmnmMocTts, DomoFond.ru

1 AoMKnuvK) urpatoTt Bce 60MbLUYIO POSb

npv BoiGOpe 1 CPaBHEHNU OBBEKTOB

(TOMM-4 canTa NO NOCELLAEMOCTU B CErMEHTE
HeaABNXNMOCTU B Poccunm no OAHHbIM
SimilarWeb). C6epbaHk n BTE (OKunuwHasa
3KOCUCTEMA) PA3BUBAKOT COOCTBEHHbIE
CEepPBUCHl HA 3TOM PbIHKE, 3abupas
CYLLLeCTBEHHYIO OO0

o

O

BbICOKOE KAYECTBO
MAPKETUHIOBbIX MATEPUANOB

PoCT 3anpocoB nokynaTenen Ha cpasHeHue
06bEKTOB 1O MOMeHTa obpalleHue K NPoaaBLy
NMPUBOOUT K YBEIMUEHUIO MONYAaPHOCTU

Ha BMOEONPOryKH, LLOY-PYMbI,
MeBNMPOBaHHbIE MNNaHUPOBKN

Om
POCT UHPJIIOEHC-MAPKETUHT A

Mo naHHbIM Deloitte, caMbiv 60bLLIOW POCT
MeaumanoTpebneHue B 2019 roay npownsoLuen
y Youtube (86%, +29 n.n.) n Instagram (52%,
+19 N.N.) — UMEHHO 3TV NNaThopPMbl Hanbonee
nonynapHbl cpeam 610repos/nHGII0EHCEPOB

{ﬁﬁ
BHEAPEHUE CKBO3HOW AHAJIUTUKU

N CMELLUEHUE KPI B CTOPOHY
BU3HEC-NMOKA3ATEJIEN

CKBO3Hasi aHanMTuKa NoMoraeT OLeHUTb
BNIVSTHWE KaXO0ro KaHasa Ha Nokymnky
HEeABMXMMOCTUN. Mbl PEKOMeHAYEeM YOeNaTb
BHMMaHNE OTC/I@XKNBAHMIO HE TOSIbKO HauaslbHbIX
NVAOB, HO N @aHANM3MPOBAaTL BECb MNYTh
Monb3oBaTeNs OT 3BOHKA 40 NOANNCAH S
LOrOBOpPa O NOKYMKe KBapTUpPbI
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https://blog.calltouch.ru/issledovanie-calltouch-analitika-zvonkov-v-sfere-nedvizhimosti/
https://www2.deloitte.com/ru/ru/pages/technology-media-and-telecommunications/articles/media-consumption-in-russia.html
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BIOO>XETUPOBAHUE UcTouHuKM Tpacdumka

B cthepe HeaBMXMMOCTK pacxodbl Ha ANMKUTAN cocTaBnaoT oT 50%
0o 80% B 3aBMCMMOCTKM OT pa3MepoB peksiamoaaTtens u 0Cob6eHHOoCTen
peknaMmpyemMoro o6bekTa

Mpsamble nepexonbl
B E-mail paccbiiku
H[1OMCKOBbIE CUCTEMDbI

OUHAHCHI

m/Ipyrve kaHanbl

aonda NOUCKOBOIro TPAOUKA = PedeparnbHbln Tpathnk

42% noceTtutenen cantoB TOMM-5 3acTponinkoB PO — NONCKOBLIN
(NNaTHbIM N OpraHnyecKnin) Tpahuk

MnaTHaa peknama 3aHnMaeT 63% oT obLen O C OPraHNUYEeCKnUM
TpadUKoM No gaHHbIM SimilarWeb

E-COMMERCE

NMEPCMEKTUBbI MOMCKOBOW PEKJIAMbI

Mo Hallel oLeHKe paid search ABASETCS OOHUM N3 KITHOUEBbIX Aonu opraHuyeckoro 1 naaTHoro Tpaduka
KaHanoB B NpOoaBUXEHNN HEOBUXNMOCTN U obecneymBaeTt
CTabunbHbINM M NpeackasyeMbin ROAS

HEOBU)XXUMOCTb

YCUNMBaOLWAACA KOHKYPEHLMS BHYTPU NMONCKA N TpeHab!

Ha NepCcoHanM3aUmMio Ha OCHOBE AaHHbIX NPUBOAAT

K HEO6XOANMMOCTM AeTaNlbHO NpopabdaThiBaTh CTPATErMM B KaHane
M TPAMOTHO COYETaTb UX C APYTMMU PEKTAMHBIMU MHCTPYMEHTaMn

m OpraHuyecKnii monck
MAaTHbIA NONCK
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PE3YJIbTATDI
UMCCJIEAOBAHUA




HEOBMXXUMOCTb | CTPYKTYPA PEKJIAMHbIX KAMMAHUHA e-promo
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= Ha cnange npuBeaeHa TMNoOBasd CTPYKTYPA MOUCKOBbLIX PeKIaMHbIX KaMMnaHui Anga CermeHTa
CTPYKTYPA PEKJTAMHOIO AKKAYHTA HeOBWXKUMOCTU. CTPYKTYPa NOOXOOUT OIS MUIOM HEABUMUMOCTH, anapTaMeHToB
o 1 015 NPOoaaXn/apeHasl KOMMepUYecKom HeABMXMMOCTU
@)
T
<
T
5
BpennoBble KOHKYpeHTHbIe O6Lwwue 3anpochbl O6Lwue 3anpochbl DSA
ul 3anpochl 3anpochl BoLLE (T By KaMnaHuu
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=
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N «KYMUTb «O(UCHI B LIeHTpe
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a
=
(9]
0
=
; «anapTaMeHTbl «KOMMepueckme
s B LLAO» NAoLWaan apeHaa»
=
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HEABMXXUMOCTb | HAMBOJIEE NONYNAPHDbIE YTN

e-promo

BAXHOCTb ¥YTN

B yCNOBMAX BbICOKOM KOHKYPEHLMK Ha NMOUCKE pekIamMoaaTenno CTONT
yaoenaTb 60/bLUE BHUMAHMA Ha UCMOJb3YEeMbIe, B 3aBUCMMOCTM OT aTana
KOMMYHUKaLWK C MoTpedutenem, YTT1

N8 KOHKYPEHTHOro aHanusa YTI1T Mbl pekoMeHayeM CTPOUTb
NenecTKOBbIE AMarpaMMmbl, MOKA3bIBAKOLLME HA UTO yOENSKT BHUMaHWe
B MEPBYIO O4Yepeb KOHKYPEHTbI

Mbl NPOaAHaNU3MPOBaNM NOUCKOBYIO BbiAAauy Ha NpuMepe peknaMHbIX
kaMnaHun TOMM-5 3acTponmkor (6onee 20 ThIC OOBbABNEHUI), pa3nenunm
3anpPoOChbl Ha Pa3sHbIe TUMbI 1 BbiAeNUIn Hanbonee nonynapHblie YTI1

Ana o6wmx n FEO 3anpocoB 4acTo UCNOJIb3yeTCcs:

«  Bpems 0o meTpo. Hanpumep, «30 MUHYT 00 MeTpo HOBOKOCUHO»
¢ YKasaHue pacnonoxeHue oobekTa (B T.4. MocKBa
n NoagMockoBbe). HanpuMmep, «ogHOKOMHaTHas kBapTupa B LLAO»

DN KOHKYPEHTHbIX 3anNpPOCOoB:

*  OTtpenka «KBapTupbl C OTAENKOW MOM, KITHOU»
¢ LleHa «HoBOCTpOMKKM OT 3,5 M/TH. pyG»
*  DKOMornsa «2Ko-panoH MNoaMoCcKoBbSA», «KBapTUPbI PSAOM C MAPKOM»

Ana 6peHpoBbIX 3aNpPOCOB:

¢ HasBaHue 3acTponmnka «KeapTmpsbl oT MNK»
¢ [lpoueHT no nnoteke «Mnoteka ot 6,5%»
*  Crnaku n akumm «Ckmnakm 0o 10%», «Ycnente go 30 anpensl»

Haunbonee nonynapHbie YT

O6wume n rEO 3anpockl
KOHKypeHTHbIe 3anpochbl

e— BDEHA0BbIE 3aMPOChI

Bpemsa oo meTpo
10

Knacc HeaBMXMMOCTU PacnonoxeHwne

MnaHvpoBku CTagmsa CTpouTenbCTBa

DKONOrns panoHa Paccpouka 0%

NHbpacTpykTypa MpoueHT No nnoTeke
Me6enb Ckunakm
OTtpenka Akunmn

MapkuHr BpeHA 3acTponLumka

LleHa 3a M2 CtouMocTb

103



BBEOEHUE

G}
O
>
w

OUHAHCHI

E-COMMERCE

HEOBU)XXUMOCTb

ABTO

DAPMA

ia)
=1
O
)
0
)

HEOBUXXUMMOCTDb | CTR MO OTPAC/IU e-promo
CTR MeXAy KaTeropusiMm NpakTUYeCKU paBHbIN CTR
MpUUMHa — CTPYKTYPA MOUCKOBbBIX aKKayHTOB Mexay
Pa3HbIMY NOOKATErOPUAMN CXOXKA: OBLLME 3anpocChl, 9,7%
KOHKYPEHTHbIe, BpeHOoBbIe SKOHOM --
CTR B Google Bbiwe ueM B AHAeKCe 1 9,5%
DTO CBA3AHO C GOoMbLUEN AOMeR MOGUbHbIX :
yCcTponcTB B Google No CpaBHEHUIO C AHOEKCOM.
] 9,0%
PEKOMEHOALUMU: 9,6%
*  WUckKnouuTb HEeLeneBylo ayauTopuio
HanpuMep, nonb3oBatenen Mmnagile 18 net
0% 5% 10% 15% 20% 25% 30%
+ J[06aBUTb MaKCMMaJlbHOE KOIMYECTBO
pacLUMpPEHU U GbICTPbIX CCbIIOK
Mponuncatb 8 BbICTPbLIX CCbITOK U BUSUTKY
ong Anpexkc. npekTa CTR
* AHanusunpoBaTb CPEAHIOK MO3ULMIO NOKa3sa
B 6peHaoBbIX 3aNpocax pekKoMeHayeM cnegmTb 7,7%
eLe 3a nokasatenem SOV, uTobbl BelkynaTb ﬂ]-mexc -_
MaKCUMasibHOe KOJIMYeCTBO LeneBoro Tpaduka
10,4%
Google [ —
0% 5% 10% 15% 20% 25% 30%
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HEOBU>XXUMOCTb | CPC MO OTPACIU e-promo
CPC B Google Bbiwe yeM B AHAEKCE CPC, py6.
13-3a OCOGEHHOCTEN aNropnTMa pasMelleHns
peknamsl. Mouanka 6onee Cepbe3HO yunThIBaET 83
pefieBaHTHOCTb OO BABNIEHUI 1 CTPAHUL, 3aHMXKanA SKOHOM --
B KOHKYPEHTHbIX KaMMaHUAX NX KauecTBo,
1 CNefloBaTeIbHO, PeNTUHT 17
A “ ]
Pa3Huua B KonuyecTBe peknaMmopaTenen Takxe ombopT
BSIMSIET Ha PA3HULLY MeXay NoaoTpacisgMu
1 nnouaakamm 121
104
PEKOMEHOAUWMK: 0 50 100 150 200 250 300 350 400
+ MMpopa6GaTbiBaTb MOMCKOBbIE 3aNPOChI
N UCKOUaTb HelleNieBble KloUeBble C/1I0Ba
¢ MoBblwaTb KAYE€CTBO OGbABNEHUN CPC, py6.
Mcnonb3oBaTth pefieBaHTHbIC 3aro/IoBKU
N CHUXXaTb CTaBKM MO He3(MMEKTUBHBIM C TOUKM 80
3peHua CR n CPA knwouyeBbIM (hpazam ﬂ
HaeKe ]
¢ Wcnonb3oBaTb HU3KOYACTOTHYIO CEMaHTUKY
1 onpnepb! Ana 3hOEKTUBHOrO ynpasaeHnusa 134
CTaBKaMu
Google .
0 50 100 150 200 250 300 350 400
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CornacHo BHYTPEHHEN aHa/IMTUKE B 3KOHOM-KJ1acce CR
nepuoa NPpUHATUA PEeLUeHU O 3BOHKE HUXe, YeM

1,5%
B APYIUX KJlaccaX XUJbS, UTO TakxKe BnmsaeT Ha CR st
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PEKOMEHAALUWMN:

Ucnonb3oBaTtb RLSA

CornacHo gaHHbiM Google BbIBOp KBapPTUPbI
nepen nokynkowm B cpeaHeM 3aHmmaeT

3,2 Mecaua. NoaToMy ahheKTUBHO NPUMEHATb
pPeMapKeTUHI a5 MOCTOSAHHOM PaboThl

C NOSIb30BaTENAMU, KOTOPbIE MOCETUAN CanT

KoppeKTUupoBaTb CTaBKU B 3aBUCUMOCTHU OT
BbINOJIHEHUS NONIb30BaTENIMU MUKPO-
KOHBepCUM. Hanpumep, «nepexod Ha CTPaHULLY
KAPTOUYKN KBAPTUPLI», «BPEMSA Ha canTe 6osee
10 MURHYT»

Mpu pa6ote ¢ Google Ads ucnonb3oBaTb
pononHuTenbHoe YT «TakMep o6paTHOro
oTcyeTa»

DyYHKLNA NO3BONAET [OOABUTL CUETUNK OHEN
00 OKOHYaHMS akLWMK NPsIMO B BalleM
ob6bapneHnn. Hanpumep, « CKUOKM Ha KBApPTUPbI
NENCTBYIO eLle 3 OHA»

SKOHOM

KomdopTt

Mpemnym

Bcsa oTtpacnb

1,3%

0,9%

1,3%

0%

CR
Axpekc

Google

1% 2% 3% 4% 5% 6%

1,4%

1,0%

7%

8% 9%

0,0%

0.5% 1,0% 15% 2,0% 2,5%

3,0%

3,5% 4,0%
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https://www.thinkwithgoogle.com/intl/ru-ru/industry/real-estate/buying-an-apartment/
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HEOABMXXUMOCTDL | AONA 3BOHKOB U BIOO>XXETOB e-promo

Donsa flHpeKca Bbilwe U B 6l0aKeTe peKnaMogaTenen, Hons 3BOHKOB Oons 6lopxkeToB
U B AoJie 3BOHKOB

MpnynHa — BONBLUMHCTBO peknamogaTenem HaunHaoT
CBOW pa3MeLLeHud ¢ AHaeKca

PEKOMEHAALUN:

Ucnonb3oBaTb 06€e peKsaMHble NNOLAAKHN.

[na nepBOHaYanbHOro TeCTUPOBAHUS
PEKOMEHAYEM NPUOEPMKMBATLCHA KNACCUUECKOro
cnnuta 6roaxeToB 60% AHpgekc n 40% Google,

a JanbHenLee pacnpeneneHme BolbnpaTb MCXOAS
M3 eMKOCTW CAPOCa, BbinonHeHUa KPI, Hanuuusa
MOBUIBbHbIX BEPCUM CanTOB 1 0CoBeHHoCTen LIA mGoogle »Yandex

mGoogle m®Yandex

NCTOYHUK: gaHHble E-Promo 107



BBEOEHUE

G}
O
>
w

OUHAHCHI

E-COMMERCE

HEOBU)XXUMOCTb

ABTO

DAPMA

ia)
=1
O
)
0
)

HEOBM>XMNMOCTb | CPA MO OTPACIIUN e-promo
B npeMuyM cerMeHTe 6onbluok pasépoc CPA. CPA, pyb6.
270 06BbACHsIeTCA 60NbLUMM Pa3bpOCOM B 3HAUEHUAX
CPC B NpeMnyM CermMeHTe 1 TeM, YTOo LieHa 6 682
NpeanoXXeHns B JaHHOM KJlacCe MOXKET OT/InYaTbCs SKOHOM --
B OECSATKM pas, YToO CKasblBaeTCs Ha ntTorosom CPA
10 468
CPA nponopuvoHaneH CTOMMOCTU U NpUGbINIKN OT KomdopT - -
npoaaxk cpeaHero o6bekTa B Kacce
UeM gopoxke o6bekT, yeM Bbille CPA
20 259
MpemMnym
PEKOMEHOALUU: 10 186
Bca otpacnb - -
« Jo6aBnatb Ha3zBaHue F'EO B o6bsBNeHus/
pacLUMpPEHUs ANSA CYXKEHUS ayAUTOPUMN.
370 KacaeTca peknamsl o O6LLUM 0 10000 20000 30000 40000 50000 60000
1 KOHKYPEHTHbBIM 3anpocaM, Mob30BaTeNto
OyOeT ACHO, UTO OOBLEKT B PANOHE, KOTOPbLIN
OH paccMmaTpuBaeT
*  WcKnounTb U3 3aNpoCcoB HeleneBble KNacchbl CPA, p_y6.
HeABUXXUMOCTU 8617
[MpY NCMONMB30BAHUN LLMPOKUX KTKOUEBbIX ﬂHﬂ.EKC -_
3aNpPOCOB «KYMNUTb KBAPTUPY B MOCKBE»
NONb30BaTEIN MOTYT UCKATb MPEMUYM-KNACC, ]
TEM CaMbIM PEKaMOdaTeNnb yyacTByeTt 10 622
B ayKLUMOHE C 6OMBLLIMM KOIMUECTBOM Google --
KOHKYPEHTOB. HO He cTOUT Ao6aBNaTb B MUHYC-
C/I0BaA Ha3BaHMSA CXOXMUX KNTACCOB | ! ! } ! ! . |
HeOBMXUMOCTU o] 5000 10000 15000 20000 25000 30000 35000 40000
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HEOABMXXUMOCTb | YCTPOUCTBA U MOUCKOBbIE CUCTEMbI: CTR & CPC e-promo
PEKOMEHIALIMM: CTR
+  J106aBNsAThL NPU3bIB K 3BOHKY B TEKCTe 7,7%
o6bABEHNS g Mobe I
 Co3maTtb BU3UTKN rae OTOOpa)KaeTCsa 3HAUOK .-% 8,5%
TenedoHa, HaXXaB Ha KOTOPbIN MOXHO CPa3sy =< Desktop I
MO3BOHWUTb, HE Mepexoas Ha CanT -
10,9%
e [lucaTb MOBUNBHBLIE OBBABIEHUSA KPATKO, O Mobile -_
OCTaB/IsAa B TEKCTax CaMyko CyTb o))
« llepen 3anMycKoM MPOBEPUTb, Kak o 9,4%
OTOBOPAKATCA OOBABNEHNS Ha PA3HbIX TUMNAX O Desktop --
YCTPOWCTB } . ! ; ; |
e [OnayBenuueHnsa CTR Ha MOBUNbHBIX 0% s% 10% 15% 20% 2% 50%
B AHOekc.unpekTe co3naBaTb OTAENbHbIE
MOBUNbHbIE C6BABNEHNS
CPC, py6.
82
b~ bil
g Hobie I
= 78
= deskton I
130
(o] 140
o 50 100 150 200 250 300
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CPA Ha MOGUIbHbIX YCTPOMUCTBAX Bbille,

4yeM Ha gecKTonax Ha o6eux naowapakax

CanTbl He BCcerga aganTUpoBaHbl Mo4 MOGUITbHBbIE
yCTpomncTea. BcTpedaeTcs, UTo YacTb hyHKUMOHaNa
MOBUNBHOMN BEPCUN MOXKET He paboTaTk UK HeyJoBHO
oTOGpaXaTbCsl Ha aKpaHe cMapTdoHa, UTO NPUBOANT
K Xy[ALLeMy Mofb30BaTeNIbCKOMY OMbITY U CHMXKaeT
UMC/IO KOHBEPCUM

OUHAHCHI

CPA, py6.

8621

Jona MOBMNbHOro Tpadrka B OTPACM COCTaBNaeT )
Sonee 60% I

7 765
PEKOMEHOALMM: esop ]

1074

E-COMMERCE

Anpexc

e AHanU3UpPOBaTb MOGUJIbHBINA TPahUK OTASNBHO
OT TpaduKa Ha AecKTonax )
DPDheKTUBHO pa3genaTs Hanbonee o
KOHBEPCUOHHbIE KaMMaHWN Ha Pa3Hble TUMbI 3 10 201

YCTPOWCTB Desktop - -
*  Wcnonb3oBaTb KOPPEKTUPOBKU NO MOOGUNIbHBIM

ycTpourcTBaM A1 605ee rubkoro ynpaBneHns o 5000 10000 15000 20000 25000 30000 35000 40000 45000 50000
CTaBKaMu

Mobile

HEOBU)XXUMOCTb

ABTO

* [MpoBepaTb paboTOCNOCOGHOCTb CanTa
Ha MOGUIIbHbIX YCTPOMUCTBAX
Mnoxon UX MOXXeT MPUBECTU K HU3KOM
KOHBEPCUOHHOCTUK canTa

DAPMA
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HEOABMXXUMOCTb | FEO U MOUCKOBbIE CUCTEMbI: CTR & CPC e-promo
CTR o6paTHO NponopLUUOHaNeH YPOBHIO CTR
KOHKYpPEeHLUUU
B MockBe 1 MOCKOBCKOWM 061aCTU KOHKYREHLNA BhlLLe,
ueM B CaHKT-lMeTepbypre n permoHax 1, Kak 1 8,8%
cnencTeue, 30ecb cambii HU3KKMM CTR. o cne I
= 1 13,9%
CTR B flHAEKCe HMXKe NO cpaBHeHUIo ¢ Google % PeruoHbl I
OnHa U3 NPUUYKH — NOKasbl MO CUMHOHMMAaM, KOTOpble = ] 6.3%
HeNb3sl OTKOUYMTbL Ha Nnowaake. B Google nokas Mck ]
MO CMHOHKMMAaM MOXXET BbITb OrpaHuyeH ] 11.0%
MCNOJIb30BaHMEM MOAMMDNKATOPOB. © cne I -
)] 1 12,9%
PeruoHb [
. Qo
PEKOMEHOALUMU: L) ] 9.7%
Mck
e Pa3penatb kamnaHum no N'EO B 3aBUCUMOCTU
OT MeCTOHaxoXaeHus o6beKTa. 0% 5% 10% 15% 20% 25% 30% 35%
Hanpumep, ecnv KOMNIeKc HaxoamTcs
B MOCKOBCKOM 06NacTh pekoMeHayeMm CPC, py6.
pasnennTb KamnaHum Ha MockBy 1M 06nacTb 76
cre I
e OrpaHnunTb BPEMEHHbIMU KOPPEKTUPOBKAMU = 65
Hanbonee HeaMMPEKTUBHbBIE YacCkl PAaBOThI | Pervions S
Y =
PeKNaMHOM KaMmnaHun = o7
*  [lpoBepsATb OTUETHLI MO MOUCKOBbLIM hpa3sam, Mck I .
peryfsspHO OBHOBAATL CMIMCOK MUHYC-CIIOB, 110
MCMOJIb30BaTh ONMepaTopbl 4SS KOYEBbIX C/IOB, g cne I
KPOCC-MUHYCOBKY =2} 86
& | Pervonel I
O 147
Mck I
o 50 100 150 200 250 300 350
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3
E Mo AaHHbIM AHAEKCA, 22% 3anNPOCOB O HEABUXKUMOCTU
3apalTca u3 MockBbl. 270 60JIbLLE, YEM CMPOC
8 B OPYIrUX permoHax CTR
E B pervoHax TeMnbl 3aCTPONKN HUXKe, YeM B MOCKBe, . %
§ MO3TOMY MOAXOA K MPOABUNKEHWIO PEermoHanbHbIX - 2
=) 06bEKTOB 6YAET UHbIM 5
8 1 8,7%
8 n Mck ..
5 ] 9,6%
% PEKOMEHOALUMU: cne I
8 + Cob6paTb ceMaHTUYeCcKOe Aapo ucxoas 'g 1 14,6%
4 13 0COGEHHOCTel ayANTOPUIA KaXXAOro Knacca 8 - Pervonbl I
N MW 0OCTaTOYHON EMKOCTU Pa3aesinTb KitoueBble M | 7 5%
= C/IOBa Ha pasHble KaMMNaHWUN C YHUKaNbHbIMU :
8 nocblIaMun. Mex m -
§ HanpuMep, NtoasM MHTEPECYIOLLIMMCS 1 8,9%
X «KBapTMPaMK C OTOENKOM» NOoKa3aTb OObABNEHMS cne B
E C OMUCaHMEM BUOOB OTAESKHN ] .
o z 14,7%
u * 3anycTuTb apanTUBHbIE MOUCKOBbIE OGbABNEHUS g PervoHb _ —
* YKasaTb B OGbSABIEHUM CTaAUIO CTPOUTENbCTBA £ | 7,0%
9 06bEKTa UIIN KNTAaCC HEABUXXUMOCTHU Mck .
i"f OTO NO3BOINT OTCEYb HE3aUHTEPECOBAHHYIO r : : : : : . |
ayanTOPUIO Ha 3Tarne NPoCcMoTPa O6bABIEHUS. 0% 5% 10% 15% 20% 25% 30% 35% 40%
Hanpumep, «Bbloaem kntoum» nam «Ctapt
npoOaN»

DAPMA

ia)
=1
O
)
0
)

12
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5 B pernoHax yaiue Ucnonb3yeTca pacnpeaeneHme CPC, py6.
%E) 6l04)KeTa B CTOPOHY YBeNIMYEHUss GPEeHAOBOro
< Tpaduka, pexxe NCNonb3yTCca obLne 3anpochl 1 53
§ N MeHblLe KOHKYPEeHLWS, a C/iedoBaTe/IbHO ayKLMOH . PeruoHb ..
& He packasieH Tak, Kak B MocKee o ]
o 109
X
w m Mci
8 K ]
o 4
L 16
s cns I
(@]
0 PEKOMEHOALUU: 'g 1 96
L =3
b PernoHbl
+ Cpenatb ynop Ha 6peHAoBble peK/laMHble Kl - -
ﬁ KaMMNaHWUU NpKU BbIFOOHbIX XapaKTepUCTMKax 1 131
8 06beKTa UK MPU BbICOKON CTaamMn FrOTOBHOCTU Mck --
§ O0OMa, a TakXKe B YCTOBUSIX OFPaHNUYEHHOro { 1ks
¥ peknaMHoro GiogxeTa cne
X 1
'Ent *  Wcnonb3oBaTb NOBbILIAIOLMNE KOPPEKTUPOBKU z { b2
ul Ha TApreTUHr Ha PaOHbl BOKPYr O6beKTa g POrVOHbI - -
McknovaTb reciokalnm, B KOTOPbIX He 2
o HaxoOuUTCsi/He 6bIBaET LiesieBas ayantopus 1 219
; I
M
<
o] 50 100 150 200 250 300 350 400 450
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PEKOMEHAALUWM: CR

*  Wcnonb3oBaTtb huabl AN HACTPOMKMU
peKnaMHbIX KaMNaHUM [/159 Nokasa Haubonee
NHTEPECHOro NpeasioXKeHna. Hanpumep, ecnm

3,7%

OUHAHCHI

E-COMMERCE

HEOBU)XXUMOCTb

ABTO

MoJIb30BaTeNb NPOCMAaTPUBAN TPEXKOMHATHbIE
MIaHUPOBKK, TO eMy ByAeT NOKa3aHo peksiaMHoe
OObABIEHMNE C TPEXKOMHATHOW KBAPTUPOW

Ucnonb3oBaTb ayAUTOPHbIE KOPPEKTUPOBKU
HanpuMep, KOPPEKTUPOBKM Ha TeX, KTO COCTOUT
B 6pake

Wcnonb3oBaTb 6peHA 3aCTPOMLLMKA

B 06bsiBNeHUaX/pacumpenmsx. CorfiacHo
ncenenoeaHmio Google 6peHa 3acTPoNLLMKA
OLVH M3 KJTIOUEBbIX (PaKTOPOB B MPUHATUM
peLleHns O MOKYMKe

TecTupoBaTb pa3fiInuHbie NOCafOYUYHbIe
CTPaHuULbl

[MokazaTtenb CR CUNIBHO 3aBUCUT OT HaMOJIHEHUS
1 ypo6cTea landing page. PekoMeHayeM
Co30aBaThb pPasHble CTpaHULbl U aHaNM3NPOBaTb
3 PEKTUBHOCTb C MOMOLLBIO A/B TeCcTUpoBaHus

Komdopt

Mpemuym

3KOHOM

cne

PernoHb!

cne

PernoHbl

1,3%
]
1,2%

1,5%

1,0%
]
0,9%

0,8%

0,9%

1,00% 2,00%

7,00% 8,00%
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HEOABMXXUMOCTD | FEO: CPA e-promo
NMpemuym B MockBe — Hau6onee AOPOron, C TOUKU
3peHus CPA, Knacc HeaABWKXUMOCTU
CPA, py6.
KamnaHmm B MockBe n 06nactn MOryT NpoABUraTbCs
C OrpaHnyYeHHbIM CEMaHTUUYECKUM SIAPOM, T 1387
XapaKTEePU3YIOLLEM Y3KYIO LIefIeByto ayauTopuio - pervons: ||l
ob6beKkTa g
% 1 9 468
L]
1 4854
PEKOMEHOALUMW: cne T
-

*  AHanu3upoBaTb NOsIBIeHUE HOBbIX § 1 6 402

KOHKYPEHTOB B BblAaue C MOMOLLbIO £ | Pervoni ] |

MHCTpyMeHTa B Google «CTaTUCTUKa x . 15 537

AYKLUMOHOB» 1 PYUHOW NPOBEPKN Bbloaumn Mcx
* PearupoBaTb Ha U3MEHEHUS B Bbigaye u 1 16 612

cnepuTb 3a YTI KOHKYPEHTOB cre |.
+ TecTupoBaTb aBTOMaTUYECKUE CTPaTEerum £ 1 11453

MPW HAKOMJIEHUU CTATUCTUKM MO KOHBEPCUAM £ - Pervions ]

W/VUN MUKPO-KOHBEPCUAM Ha canTe 2 ] 25 706
* B pervoHax pekoMeHayeM UCMoJib30BaTh Bonee Mck -_

LLIMPOKME 3aNpOChl U3-3a MEeHbLLIEro pasépoca

LIeH 1 KITaCCOB HeaBMMXUMOCTH o] 10000 20000 30000 40000 50000 60000 70000
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HEOABMXXUMOCTb | PEKOMEHOALMU B PAID SEARCH HA 2020

4l
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1. BbIBUPATb B PERFORMANCE-KAMNAHUAX
OCHOBHbIMU KPI LUENNEBbIE 3BOHKU U 3AABKUA

PekoMeHayeM ncnonb3oBaTb OCHOBHbIMK KPI Lenesbie 3BOHKN

M 3a9BKK, NpoLleglme cCKopuHr. lcnonb3ya Takue KPI, onTuMmsayms
KaMMaHUN MOXXET MATU MO rOpsAUYnM LLeNeBbiM O6paLLEeHUsAM, UTO
Hanbonee BbIrOQHO B TEKYLLEN SKOHOMUYECKOW CUTYaLUN.

Mpu orpaHNYeHHOM BIOIXKETE UK B CIyYasix, KOrga OTC/eXnBaHUA
LilesieBbIX O6palLeHNn He[OCTaTOYHO, 418 ONTUMU3aLMY KaMNaHWM
pPeKoMeHOyeM BblaeNATb MUKOO-KOHBEPCUN, N3YUNB OTHETDI

B CHeTUMKaX aHaJINTUKN.

He pekoMeHaoyeM oLeHMBaTb performance-KaMnaHum B cchepe
HeOBMXXMMOCTM MO MPOLEHTY OTKa30B, KOJIMYECTBY MPOCMOTPEHHbIX
CTpaHuL, BpeMeHn Ha canTe. YacTo Mbl HabAogaeM cuTyalnu, korga
nokasaTeny BOBIeUEHHOCTN HU3KME, a KOIMYECTBO KOHBEPCUI MNpu
3TOM BbICOKOE. TaK Xe He CTOUT B Ka4yecTBe OCHOBHOro KPI
BbIOGMpPaTh ROI, IPP, LeHy npoaa)u, Tak Kak B HEABUMMMOCTM 4acTo
OONTNIA LMK MOKYMNKN 1N, COOTBETCTBEHHO, AaHHbIE O CAeNKaX,
KOTOpPble AOCTYMHbI CUCTEMAX CKBO3HOW aHaNUTUKW B MOMEHTE,
OynyT M3HAYabHO YCTapeBLLMMMU.

2. PEKOMEHOALIMM NO BbICTPAUBAHUIO YT, UCXOAA
U3 AJIMTENbHOCTU LUUKNA NPOAOAXKU

Bbl6Op HEABUXVMMOCTU — OJIMTENbHbIN MPOLECC, BAXKHO He TepATb
KOMMYHMKALMIO C MOTEHUMANbHBIM KTMEHTOM Ha MPOTAMEHUN €ro
MOUCKOB. B yCNOBUAX MEHAIOLMXCS NPEONOKEHVN HA PbIHKE,
pPeKoMeHAYyeM NPOBOAUTL PEryAAPHbIA MOHUTOPWHIE MOMYAAPRHbIX
YTT KOHKYPEHTOB

MpuMepbl YTI, ncxoga n3 TMNOB 3anpoCoB;

* Teo, o6Me, KOHKYPEHTHbIE 3anpocbl — TPaHCAMPOBaTb 6/1IM30CTb
K MeTpO, MpenmMyLLIecTBa pacnoioXeHnsa o6bekTa, CTaguto
CTpouTensCcTBa. HanpuMmep, «5 MUHYT 0O MeTpo», «HOBOCTpOMKa
B npenenax MKAL», «[JoM caaH». ECnu noTpeduTtenb 3HakKoOM
Cc 6peHaoM, TO MCNONBb30BaTh ero B 06bABAEHUSX, 006aBNASATh
onncaHue NHMpPaCcTPYKTYpPLl, oTaenkn. Hanpumep, «LLkona
M OeTCKUi cagy», «C OTOeNKOMN 1 6e3»

* BpeHAoBbIM TPaUK — NOAUEPKMBATb HAAEMHOCTb 3aCTPOMLLNKA,
CKUAKN N akKUMKW. BaXKHO YUNTbIBATh, YUTO KOHKYPEeHThbl 6yayT
pasMeLLaTbCcs No BallMM GpeHaoBbIM K/1IoYaM, MO3TOMY B Bblaaye
3 HEKTUBHO OeNaTh akKLEHT Ha Nyyllne KadecTBa ob6beKkTa
M aHanM3npoBaTh O6bSABNEHNA KOHKYPEHTOB. HanpuMep, «Mnoteka
OT 6,5% Ha BecCb CPOK», «CKMAKK 00 10% OT 3acTponLmka», «CtapT
npofax», «Ckngka 10% Ha MalUMHO-MecTo»

* RLSA 1 peMapKeTUHIroBble CeTeBble KaMMaHUMU — MN1caTb O BbIroaax
M cneumanbHbIX YCNOBUAX AN MOTEHUMaNbHbIX MOKynaTenem

e-promo
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3. YBEJINMUBATb Y3HABAEMOCTb BPEHOA 4. HACTPOWUTE OHNIANH BPOHUPOBAHUE U TPAHCJIMPYWUTE

3TO B OBBbABJIEHUAX

PekoMeHayeM HaCTPOWTb Ha canTe OHNalH MNPOCMOTP KBAPTUP, MIaHUPOBOK,
BMOA U3 OKOH, (DYHKLNIO OTCNEXMBAHWUA NPoLecca CTPOUTENbCTBA O6LEKTa,
a TakxKe Jo06aBUThb OHNANH BPOHUPOBaHME KBapTUP. B 3TOM cyJae
NoTeHLMaNbHOMY NMOKYMNaTeso Heo6593aTeNbLHO NprUesXKaTtb B 0uc

WU B LIOY-PYM, a pekiaMofaTeslb NofiyyaeT LeNeBol 3BOHOK MW 3asIBKY.

OUHAHCHI

Tak Kak 6peH MOXKeT OblTb HEM3BECTEH NOTEHLMAIbHOMY
NoKynaTesito BaXKHO UCMNOb30BaTh UMUOXKEBbIE M OXBATHbIE
MHCTPYMEHTHI, Takne kak MCH, MKB, PCA n KMC. CtpounTb
KOMMYHWKALMIO C NOSIb30BaTeIeM HeOOXOAMMO ellle 40 Havana
ero nouckoe. [1o0 gaHHbIM Google, Kaxkabl 5 nokynaTenb
HOBOCTPOEK OTMeyYan 6peH[, Kak OJMH U3 BaXKHENLLUX KpUTepunes
BblI6GOpa KBapTUPbI Cenyac BaXKHO MCMOMb30BaTb B TEKYLLMX OGbABNEHUS «3a0poHnpynTe
KBapPTUPY Ha canTe M NoAydnTe CKUIOKY», «BpOHUpPOBaHNE OHNaNH»

E-COMMERCE

20

5. OCOBEHHOCTU PABOTbI C FEO

HEOBU)XXUMOCTb

e [nsa kamMnaHum B MocKBe 1 06NacTu BaXKHO CNeinTb 3a KOJIMYECTBOM
BbIKyMaeMoro Tpaduka n peHTabenbHOCTM MHBECTULIMIN B peknaMy
AYKLMOH B AAHHOM pervoHe CUbHO neperpeT 1 TpedyeT 0coGeHHOoro
BHUMaHUA K YTT1 n kntoyeBbiM CNnoBaM. [Npu TapreTnHrax no Mockee
1 MOCKOBCKOWM 06/1aCTN CTOUT YKa3blBaTb PANOH PACcNONOMKEeHUs1 OObEKTa,
OCTOPOMHO UCMONb30BaTh LLIMPOKME KITOUEBLIE C/TOBA, YTOObI CHU3UTL
MPOLEHT NOKa30B 00bsABMEHMS HELleIeBON ayauTOpPUmn

ABTO

«  3anyckas peMapKeTUHT, No HalleMy OnbITy, crieayeT BbibupaTh
reoTapreTuHr Ha BClo Poccuio

DAPMA

*  PekoMeHOyeM OXBaTUTb MOJb30BaTesNel, KOTOPbIE YXKe NPOXNBAIOT
PAOOM C PeKNaMnMpyeMbiM 06BHEKTOM
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6. PEKOMEHAALMU NO UCMNOJIb3OBAHUIO OAHHbIX
CRM ONng PACLUMPEHUA AYOAUTOPUU

*  Wcnonb3oBaTtb AaHHble CRM ans KOPPEeKTUPOBOK B KaMMNaHUAX
Ha TeXx, KTO yXKe MHTepecoBasics 06bekTaMu, HO Tak U He goLuen
[0 DUHANBHOMO BbINMOJIHEHUS COEMKN

*  3auacTylo NoAb30BaTENM COBEPLUAKT Nepexoabl no 6peHnoBoOn
pekname, Korga yxxe Kynmam KBapTupy n XOTAaT oTCednTb
npoLecc CTPOMKU. ECM HE NCKIoYaTb TakKMX NoNb3oBaTenemn
N3 OCHOBHbIX KaMI'IaHl/IVI, TO 3TO MOXET NMpMBOANTbL K HELleS1eBOMY
pacxonoBaHMIO BrogxeTa

*  Vcnonb3oBate CRM 6a3sbl U3 KIIMEHTOB, COBEPLLUNBLLNX MOKYMKY,
nna co3pganma look-alike ayauTopuin, Kak OAMH N3 CEerMeHTOB
TAPreTUPOBAHUS U KOPPEKTUPOBOK

e He cTouT 3a6bIBaTb NPO TEKYLLNX KITMEHTOB. [19 Takown
AYAUTOPUM MOXKHO MPEANTIOMXUTE PACLUMPEHME XUJbS, TaK Kak
NP U3MEHEHUN CEMEMHOTO CTaTyca UM NoABNEHUN PebeHKa,
NoMb30BATENN MOTYT MPUNTU K MbIC/TU O MOKYMNKE HOBOM
KBapPTUPbI

7. BbIBOP MOAEJIN ATPUBYLUU

PeknaMHble KaMNaHuu B cdhepe HeABUXKUMOCTU, Fae pelleHne O NOoKYrKe
KJIIMEHT MPUHNUMAET Ha NPOTAXKEHUN HECKOJIBKMX MECsLIEB, He PEKOMeHayeM
oLeHMBaTb TONbKO NO Mogenu atpubyuun last-click.

OnpaBgaHo NCNONb30BaTh JIMHENHYIO MOAeNb aTPUBYLIMK, TOe paBHble 40An
KOHBEPCUN OTHOCATCH K KaXKAOMY NCTOYHUKY B T.4. UMUIPKEBbLIM

M OXBaTHbIM MHCTPYMeHTaM. [laHHaa Mofesb TakXKe UCMNosb3yeTcs

[ON151 CaTOBC OT/IOXKEHHOM KOHBEPCUEN — Koraa noceTuTesb AoNro
NPUHUMAET peLLeHre O NOKYNKe 1 3a BpeMs pasayMuil MOXKET HeCKOSIbKO
a3 BEPHYTLCHA OBPATHO Ha CalT U3 NIGLIX APYIMX MCTOUHMKOB TpaduKa.

o

8. PEKOMEHOALUUU NO PABOTE C MOBUJ1IbHbIM KAHAJIOM

MoTeHuManbHble NOKYNaTEeAN YaLle Uy T MHDOPMALUIO C MOBUMIbHBIX
YCTPOWCTB B HAUase Momcka HeflBUXMUMOCTU. MO3TOMY MOBUbHbIN CanT
OOJ/KEH ObiThb ObICTPLIM U MPOAYMAHHbIM, UTOOLI HE TEPATb TPAMUK

CO CMapPTHOHOB M MNIAHLIETOB.

BaxHO perynsapHO OTCNIEXMBATb KOHBEPCUIO U €e CTOUMMOCTb

C PA3J/INUHbLIX TUMOB YCTPOWNCTB W MPUMEHATb KOPPEKTUPOBKM CTAaBOK

B C/lyyae HeobxoanMMoCTK. MICnonb3oBaTbh MOBUIbHBbIE OOBABNEHWA,
nenaTtb O6bABNEHNA C MEHbLLIMM KONMYECTBOM CMMBONOB M call to action

19
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« OnuncaHune uccregoBaHUsa

« TpeHabl B OTPAC/N, B MAPKETUHre
N POJIb MONCKOBOW PEK/1aMbl

- PesynbTaThl UccrnegoBaHus

+ NToroBble pekoMeHpaumm

PAID SEARCH DATA DRIVEN APPROACH
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U]
o
> NOAKATEFOPUU
5 22\ DKOHOM
% 5—o  [dunepbl M NPON3BOANTENU/ONCTPUOLIOTOPLI MAPOK CPeaHero
% LIeHOBOIro cerMeHTa Takmx kak LADA, Hyundai, KIA, Renault,
= Skoda v gp.
IS4
A
- E NMpemMuym
= Ounepbl U NPOU3BOAUTENN/ONCTPUBBIOTOPLI NPEMUaNLHOro
g LeHoBOro cermMeHTa: Porsche, Mercedes, Infiniti n gp.
= —i
8 KoMMepueckue
e [e==]

Ounepsbl n npoussoanTenn/gucTpnbeoTopsl LCV TA3, Mercedes,
Citroen, Peugeot v gp.

ABTOCEpPBUC

NPOABVIXXEHME YCNYT CEPBUCHLIX LLEHTPOB odunumanbHblix L,
NPOABWXXEHME CEPBUCHbLIX YCNYT UMNOPTEPAMU, pekiaMa cetu
CEPBUCHbIX LEHTPOB

L,

HEOBMOXXUMOCTb

OTMETUM, UTO M3-3a OCOBEHHOCTEN BbIGOPKM, 3HAUEHUSA MO «BCEN OTPACN»
He PaBHbl CYMME UNK CpefHeMy Mexay NOAKATErOpUAMM «DKOHOMY,

K MHAYCTPUM AULO Mbl OTHECIU «peMmyM», «KOMMepuecKmne», «ABTOCEPBUCH

peknamopartenen, AeaTensHOCTb
KOTOPbIX CBA3aHa C NMpoaa)ke HoBbIX .
ABTOMOOWIIEN N UX OBCNYXKUBAHUEM. UENEBbBIE OEUNCTBUA

JaHHble peknamMopaTenu MoryT
3aMycKaTh PeKaMHble KaMNaHUi DKOHOM — YHUKaJIbHble LiesieBble Nkl (3BOHKM, 3asBKU) U MX CTOMMOCTb —

CBSI3aHHble CPL. B kKauecTBe NOOMHOXeCTBa 13 BCeX JINOOB BblAeIeHbl YHUKaNbHO-
€ hMHaHcaMu, HanpuMep, Lle/1eBble 3BOHKMU 1 3as9BKW B OTAeN NMPofa)K 1 nx ctommocts — CPL Of1.
aBTOKPEaWTOBaHMNE Bce maHHble Mo naaM npencrasiieHbl JaHHbIMU ONIEPOB

ABTO

DOAPMA

YuuTbiBass 0Co6eHHOCTM BbIBOPKW, Mbl He NpeaocTaBnaem aHanmi no CR un CPL
0151 MPEeMNUYM M KOMMepYeCKMX aBTo, aBTOCEPBUCA
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e-promo

TPEHObI B OTPACI/IN,
B MAPKETUHIE U POJIb
MOUCKOBOW PEKJ1AMbDI
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ABTO | TPEHObI OTPACJIK B 2019—2020

e-promo

D N

Ho

PUCKU NALOEHMUS PbIHKA NMPOOAXK
HOBbIX ABTOMOBWUJEN 0 50%

ABTOCTAT NPOrHO3MpPOoBan NageHne pbiHka Ha 30-
50% B KOHUe anpens. MpoueHT oao6peHus
aBTOKPeAUTOB CHU3WIICA B MOJIOBUHY, @ 6onee
50% aBTOoMOGUNen B Poccun no ntoram 2019 roga
NoKynanoch B KpeauT. MNageHne pyona Ha 20%,
3aNMaeMnsa KOpPoHaBMpyca n Bxon Poccum B KpUsnc
YXYALAEeT 3TOT MPOrHO3. TO CO3[aeT yrposy
3aKpbITMa 20-30% ANNepCcKUX LEHTPOB

5E

CO3AAHUE SKOCUCTEM — OBLLUUX
NMPOEKTOB I'IPOVIBBOHVITEHEVI,
KPYMNHbIX AUNEPCKUX CETEVI, BAHKOB
U MAPKETMJIEUCOB

Ha HoBbIN Ansa cebs PbIHOK BbIXOAAT KPYMHbIe
6aHKK, co3aaBas MoSIHOCTbIO LMMPOBbIE NPOAYKTbI:
CbepbaHk co3paeT «C6epABTO» MO AaHHbIM PBK,
[asznpomMbaHk BblOAeT aBTOKPEANTbI oHNanH. BT

3anyCcTua MapKeTNAenc Ana NpoaaXKM HOBbIX
aBTOMOGUNen

[0

NMPOOAXXU ABTOMOBWIJIEN
OHJTAUH

B 2019 roay Renault npoBenn akcnepnMeHT npu
3anycke mogenn Arkana, KOTOPYK MOXXHO Gblf10
NPUOBPECTUN TONBKO Yepe3 UHTEPHET.

B yCnoBuax KapaHTMHA PbIHOK BbIHY>XAEH
apanTUPOBATBLCA M MEPEHOCUTL NPOLLECChI

no npofa)ke B oHManH. CTpaTternyecku TpeHa
HeceT PUCKW AN AMNepos, T.K. NPomn3BoanNTeNn
MOTYT BbICTPOUTb MPOAaXKN 6€3 MOCPEeaHNKOB,
CO34aB LWOYPYMbl B TPAUKOBbBIX MECTax
NOTEeHUManbHbIX NOKynaTenemn

8

o)
=2

POCT SHARING 3KOHOMUKU U BbIXOA
B 3TOT CEFMEHT .
ABTOMPOU3BOAUTENEN

* KapuwepuHr npofoskaet HabupaTtb
MOMYASPHOCTb He TOJIbKO B CTOMMLLE,
HO M B ropoAax MUNIMOHHNKAX

¢ [onrocpouvHas apeHAa aBToMo6Gunen
Jletom 2019 Volvo nepBbiMK1 cpean
aBTomnpomnssoauTenen B Poccum ycnewHo
3anycTuamM cepBUC NO rogoBOM NOAMNUCKE
Ha aBTOMOGUNL. C oceHn 2019 NnogobHyo
ycnyry npegoctasnseTt v Hyundai

]
O-0

LUNDPPOBAA TPAHCPOPMALUA
KOMMYHUKALUWNU C NOTPEBUTENAMU

OHNanH-NPoAaxa — 3TO KOHeYHasa TO4YKa, HO ecTb
1 MPOMEXYTOYHbIE LLIArn: KOHMUrypaTop, oHNanH-
6pOoHMpPOBaHME aBTOMOGUNS, NONyYeHne KpeauTa
N CTPAXOBKM ANCTAHUMOHHO, AOCTAaBKa M Bblaa4ya
aBTOMOOGWAA NO agpecy nokynaTtens. Mo gaHHbIM
Google, 85% (+12% YoY) nokynaTtesien HOBbIX
aBToMob6unen B 2019 r. 3axoaunan Ha canT
npownssoauTens, 46% BOCNOb30BaNnCh
KOHMUIypaToOpOM, a BMNOCIEACTBUN KYNUN aBTO,
KOTOPbIN COGMpPanu B HEM (aNnsa npemMuasnbHbiX aBTO
3TOT NOKAa3aTeNlb COCTaBU 62%)


https://www.vedomosti.ru/auto/articles/2019/09/16/811380-eksperiment-renault-prodazhe
https://tass.ru/moskva/7468357
https://www.volvocars.com/ru/about/our-stories/news/volvo-car-drive-russias-first
https://mobility.hyundai.ru/
https://www.thinkwithgoogle.com/intl/ru-ru/insights-trends/google-conferences-news/google_think_auto_2019/
https://www.rbc.ru/finances/06/10/2019/5d9771ea9a7947a50c3e78d2
https://www.gazprombank.ru/press/5723341/
https://www.rbc.ru/finances/31/01/2020/5e33096c9a79476829783848
https://www.autostat.ru/news/43847/
https://www.autonews.ru/news/5e8188df9a79478740f798e5
http://www.asroad.org/podpishite-petitsiyu-pomogite-avtoritejlu-vyzhit/
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ABTO | TPEHAbI B MAPKETUHTE 2020

e-promo

o

MOBILE FIRST

84% mopen (+6% YoY B 2019) nonb3oBaimnChb
CMapThOHaMM BO BPEMS NMOUCKa aBToO.
OTpenbHbIM NOAX0 K KaMMNaHUAM, HaueeHHbIM
Ha MOBWUNbHbIE YCTPOWCTBA, U pa3padoTKa
B6bICTPbLIX U KOHBEPCUOHHbIX JIEHOMHI OB,
noseonsaeTt 0o 30% noBblCMTb ROAS

KJTACCUDANOBI U MAPKETIJIEUCDI

NMPOAOJIKAIOT UTPATb BAXKHYIO
POJIb B UHAYCTPUN

[Ba n3 Tpex KpynHemnLwmnx Cantos no
noceLaeMocT B POCCHKM B CErMeHTe «aBTO»
— knaccudanabl (drom.ru, auto.ru).

Mpw yBeanyeHnm SONM NPoOaaX
MOLEPMAHHbBIX aBTOMOBUIEN POJb ATUX
CEpPBKMCOB B NMPOAAXen apToMobUNeEN, B TOM
Uncne 1 HOBbIX, BO3pacTeT

BHEAPEHUE CKBO3HOM AHAJIUTUKMU
U CMELLUEHMUE KPI B CTOPOHY
BU3SHEC-NMOKA3ATEJIEUN

[MTOHMMaHMe BKNaaa KaXKaoro PeknamMmHoro
KaHasia B KOHEeYHble Npogaxun — TpeHa 2018,
a B 2020 - HeOBXOAMMOCTb

Om
POCT UHPJIIOEHC-MAPKETUHT A

Mo naHHbIM Deloitte, caMbiv 60bLLIOW POCT
MeaumanoTpebneHue B 2019 roay npownsoLuen
y Youtube (86%, +29 n.n.) n Instagram (52%,
+19 n.n.) - UMEHHO 3TN NNaTthopMbl Hanbonee
nonynapHbl cpeam 610repos/nHGII0EHCEPOB

[

O

POCT OLV U BAXXHOCTb
BRANDFORMANCE-METPUK

Mo paHHbIM Google, 92% nonb3oBaTtenen,
KYTMUBLUMX aBTOMOGWIb, CMOTPRENN OHNalH
BMaeo. MNpun aToM 88% pecrnoHOeHTOB nocie
MPOCMOTPAa BMAEO COBEPLUMNM XOTS Gbl OOHO
LleneBoe AeNCTBMe Ha canTe — Hanpumep,
3anpocunu ueny (49%), ncnonb3oBanu
KoHurypatop (36%). C yueToM pocTa
peKknamMHbIx pacxoaoB Ha OLV BaXKHO
OLIEHVBATb MUX BKAMA B pOSt-view KOHBepCcum,
YKaszaHHble Bbillle
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https://www.thinkwithgoogle.com/intl/ru-ru/insights-trends/google-conferences-news/google_think_auto_2019/
https://www.thinkwithgoogle.com/intl/ru-ru/insights-trends/google-conferences-news/google_think_auto_2019/
https://www2.deloitte.com/ru/ru/pages/technology-media-and-telecommunications/articles/media-consumption-in-russia.html
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ABTO | POJIb MOUCKOBOW PEKJIAMbI 2020

e-promo

BIOAXKETUPOBAHUE

Pacxopbl Ha digital B cpeaHem cocTaBnaoT 35—50% oT ob6Limx
PaCcxXonoB HA MAPKETUHT B CErMEHTEe aBToO. [JoNn BapbnpyoTca

B 3aBMCUMOCTW OT TUNa peknamMoaatena (amnep, nponssoanTens/
VIMMNOPTEP) U ero NoJIOXKEHUS Ha PbIHKe. [TOCKONbKY POJb MHTEPHETa

B MpoLecce NOKYMkKM aBTO BO3pacTaeT, pacxoasl Ha digital npogomwxart
pacTtm

Aond NTOUCKOBOIo TPA®UKA

MnaTHbIA U OPraHUYeCKUit MOUCKOBbLIN TPAathUK — OCHOBHOW MCTOYHNK
(46%) Tpahvka Ha canTa B CerMeHTe aBTo

MEPCMEKTUBbI MOUCKOBOW PEKJIAMbI

MnatHaa peknama 3aHnMaeT oT 15% obLen oM MOUCKOBOrO
Tpaduka. Mbl BUOMM TPEHM Ha POCT BUAMMOCTW KNaccudanaos

M MAPKETNNENCOB B OPraHnyeCcKon Bblgaye. 370 MPUBOAUT K TOMY,
yTO Ausepam 1 NPOU3IBOAMUTENSAM NPUXOANTCS YCUANBATL PaboTy
C NJATHOW MOUCKOBOW PEKNAaMON. A yBeSIMUeHMe KOIMYeCcTBa
thopMaToB 1 BNOKOB Y MONCKOBOW peksiaMbl MOAAEPMKMBAET 3TOT
TpeHa

UcTouHUKM Tpaduka

Mpsamble nepexogbl
B Email-paccbinkm
m [TOMCKOBbIE CUCTEMBI
B PechepanbHblv Tpahuk
= CoumaneHble cetn
Peknama B ceTtax
= [lpyroe

Jonu opraHNYeCKOro u nJjaTHoro Tpaduka

OpraHnyeckun Tpadunk
= AHpekc. OvpekTt
m Google Ads
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e-promo

PE3YJIbTATDI
UMCCJIEAOBAHUA




ABTO | CTPYKTYPA MOUCKOBbIX PEKNTAMHbIX KAMNAHUN e-promo

BBEOEHUE

Ha cnanpe npvBegeHa TUMOBast CTPYKTYPa MOUCKOBbLIX PeK/IaMHbIX KaMNaHui Ans

CTPYKTYPA PEK"AMHOI—O AKKAYHTA cerMeHTa aBTo. CeMaHTUYeCcKoe a4p0 Ana Annepa, Npous3BoAnTeNd U cepBUca MMeeT

oTnuus. LiBetoBas iereHaa oTpakaeT NPUHaONEeXXHOCTb TUMOBLIX 3anpPoCcoB
K nogoTpaciisim

FMCG
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> AKUUOHHBIE
§ 3AMPOCHI FEO3ANMPOCHI CEPBUC KPEOUTHDLIE TRADE-IN
N
o
=
1]
ac
E PEKOMEHOALUU
m
< +  Ha noucke BO3MOXHbI (hNanTbl Ansi Bcex
K CE30HHbIM MPa3aHNKaM m— [nnep
<
> . Peknama no 6peHaoBbIM 3anpocam AL, == [lpon3ssoauTens
g KOHKYPEHTOB TOWN XKe MapKu CepBuc

ahdhekTBHA NO CPABHUTENBHOMY
nokasatento CPL

BbIBOAbI
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ABTO | HAUBOJIEE S®O®EKTUBHDLIE YT

e-promo

BAXHOCTb ¥YTN

B ycnoBusx MOBbILLEHHOW KOHKYPEHLMW Ha MOUCKE, peklaMoaaTe o
CTOUT YAENATb NOBbILLEHHOE BHUMaHWE Ha UCnosb3yemble YTT1
B OOBABNEHUAX B 3aBUCMMOCTI OT 3Tana KOMMYHUKaLWK C MOTpebuTesem

ONna KOHKYPEHTHOro aHanusa YTI Mbl pekoMeHayeM CTPOUTb
NenecTKoBble AMarpaMMsbl, MoKasblBaloLMe Ha UTO YAENSIOT BHUMaHWe
B MepBYIO o4epelb KOHKYPEHThl. 2TO Mo3BOAUT pa3pabaTbiBaTb
YHUKasbHble KpeaTuBbl.

Han6onee nonynsapHble YTI 6binm onpeaeneHbl C MOMOLLbIO
BbIGOPOUYHOIro ceMaHTNUYeckoro aHanmsa TOTM-5 peknamopaTenen
B KaTeropmsx aKOHOM 1 NpemMnym aBTo B MapTe 2020r.

PekoMeHayeM 0BHOBNATL KPeaTuBbl, NpoBoanTb A/B TeCTUpoBaHus
M OCTaBNATb B paboTe Hanbonee athhekTUBHbIE C TOUKM 3peHns KPI
BapUaHTbI.

ONna cerMeHTa NPoOAaXKu HOBbIX aBTOMOGUNEN:

*  Hawbosnee nonynapHsiMu YT oKasannce: BbIroga/npenmMyLLectso
00 N py6nen (47%), kpeout (% ctaska / OT py6nen geHb/MecsL)
(34%), Trade-In (20%), aBToMo6MNM B Hanuumnu (19%)

¢ MHOrme peknamMogaTeny NCNonb3yioT NPU3bIB «3BOHUTE» (42%)

M YBEOOMSIOT, UTO OHM odhunumanbHble gunepsl (27%)

Bbiroga unu ueHa

*  Bbiroga/npevMyLLecTBo A0 N py6ien okasanoch 6ofee nonyJasapHbIM
(47%), yeM LieHa oT n py6nen (20%)

Haunb6onee nonynapHbie YT

Pacnpopaxa
50%
LleHa ot n py6. 45% OduumansHbIn gunep
40%
35%
30%
He e yaopowaru 75% Nukeuauns cknana

Bbiroga, npenmyLLectTso

ABTOMOGUAN B HANNYMK A0 N py6.

CneuyCcnoBus HoUbo Ckunpka

Mpu3biB "3BOHUTE!" Kpeant

Trade-In
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ABTO | CTR NO OTPACU e-promo

BBEOEHUE

U]
o
E CTR B cermMeHTe «NpeMmnyM» HUXKe, YeM B «IKOHOME»
. B PEKOMEHOALINA:
13-3a 60NbLUON AONIN KOHKYPEHTHbIX PEKIAMHbIX KaMMaHum
B cnauTe. Mo gaHHbIM Google, Mpmu NOKynke aBToMoBKNa NpemMmny M- * MaKCUMMaJlbHO UCNOJIb30BaTb BO3MOXXHOCTU MNOUCKOBbLIX CUCTEM
KJ1accCa, NONb30BATENM B CpegHEM pacCMaTpmBaloT 6,4 6peHaa aBTo Mo 3anoJIHEHWNIO PACLLUMPEHU, HanpuMep, 0O06aBASATb M306PAKEH NS

B MONCKOBbIE OOBABMEHNS, UCNOMb30BaTb 8 ObICTPbLIX CChITOK
B AHOekc.OupekTe
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O
I
<
I
=
S

MpuunHbl HU3KOro CTR B cepBUCHbIX PK:

u * BosblIOE KONMUECTBO NOCTORHHO OGHOBNIREMON e J106aBnsTh B pacluMpeHuUs aKTyanbHYIO AN nonb3oBaTenei
& HU3KOUACTOTHOWN CEMAHTUKM MHOPMaLMIO — KOHMDUIYPaTOP, aBTOMOBWAN B HANUuMK, trade-in
w
b3 +  VBennueHue Aonu Tpaduka Ha KaTanoru 3anuacten, (POCT NONYNAPHOCTM 3anpoca Ha 25.8% B Q1 2019)
(z) 3aMNoONHAKLWNE OpraHnJyeckyto Bolgady (Exist, +10% YoY;
fﬂ Autodoc, +4% YoY)
) CTR
£
O
o
< 7%
=
<
& 4,5%
(U]
. —— I .
o) 7%
-
<
4,7%
g A
> BTOCEpBUC
[a
<
e 6%

0% 1% 2% 3% 4% 5% 6% 7% 8% 9% 10% 1% 12% 13% 14%

BbIBOAbI
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https://www.thinkwithgoogle.com/intl/ru-ru/industry/auto/auto-q1-2019/
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ABTO | CPC NO OTPACIIU

e-promo

Bbicokui CPC B cerMeHTe npemMuasibHbIX U KOMMep4YeCKUX aBToO

PEKOMEHOALWMN:

¢ XapakTepu3yeTca MeHbLIMM Pa3MepOoM Le1eBOr ayanTopun.
Hebonbwon o6bem LLA cnOCOBCTBYET BEICOKOW KOHKYPREHLMN, °
PAa30rpeBy aykKUMoHa, YToO NPUBOOUT K YBEINYEHUIO CTOUMOCTH
KNnKa

e [1ons KOHKYPEHTHOrO TpagmnKa B MOMCKOBbLIX KAMAAHMUAX 3TUX
CErMeHTOB BbILe (OCOBEHHO BbICOKA B KOMMEPUECKMX aBTO).
KOHKYPEHTHbIE OBBABNEHUA UMEIOT HU3KUI MOKa3aTe b Ka4ecTBa,

UTO KOMMEHCUPYETCA BbICOKON CTABKOWN o
CPC, py6.
| 22,8
| 27,9

40,1

Pa3zgensiTb NOUCKOBbIE KAMMNAaHUMU MO CPOKY AABHOCTU
B3aMMOAENCTBUA NONb30BaTENsA C CAUTOM C NOMOLLbIO RLSA TakTUK
370 ynydwaet performance-otgauy gake oT TPaAULUOHHO OOPOrnx
KaMMaHUM TUMNa KOHKYPEHTHbIX MOgenemn

MoBbICUTb NOKa3aTeslb KaUeCcTBa OGBABNEHUM 33 CUET KUNCTKN»
NMONCKOBbIX 3aMPOCOB, 4O0BABNEHNT HU3KOUYACTOTHOW CEMAHTUKMN

OueHUBaTb 3(hheKTUBHOCTb AOPOrUX KNIOUYEN — ONTUMU3NPOBATL
CTaBKU 1N BHOCUTb KOPPEKTUPOBKM MO ayaAUTOPUAM, YCTPOWCTBAM, MOy,
BO3pPacTy

28,1
] 30,6
o 20 40 60 80 100 120
130



ABTO | CR MO OTPACJIN e-promo

BBEOEHUE

FMCG

Ha rpatukax npueengeHsl GeHuMapkm no CR
019 KaTeropmm 3KOHOM aBTO

Bce nuabl — yHWKaNbHbIE LeNeBble 3BOHKN U 3a59BKN

CR, Bce nupbl
KakK B OTAen npogak, Tak h B cepBuUC
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Jinpbl OMN — yHNKANBHO-LEEBbIE 3BOHKW 1 339BKU TObKO

B OTAEN NPOAAXK. DTO NOAMHOXKECTBO BCEX NMAOB
1,9%

PEKOMEHOALUMU:

* Content is the king
B ycnoBusax unMdpoBn3aLMm KOMMYHUKaLWI
peKkoMeHayeM NpeaocTaBNATb MAKCUMasbHO
noapo6HYo NMHhopMaL Mo ana BbiGopa,
MOKYMKN N CEPBUCHOr0 06CNYXXMBAHWUS
aBTOMOOGUNA: KOHUrypaTop, hoTo, BUALO CR, nupb ON
NaHopPaMy KaXKaoro aBTOMOGMASA B HANNUmm,
KaNbKyNATOP KpeauTta u trade-in, KanbkynsaTop
BbIFO[ 1 CMeLnpeasioXeHNN. 1,0%
PekoMeHOyeM MokasblBaTb, Kak COUeTaloTCs SKaHOM - -
npeuMyLLlecTsa no trade-in, kpeguTy,
CTPaxOBaHMUIO U KaKyo UTOrOBYIO BbIrOQY MOXET
Noy4YnTb NOKyNaTesb

E-COMMERCE

0,0% 0,5% 1,0% 1,5% 2,0% 2,5% 3,0%

HEOBVM>XXMMOCTb

ABTO

0,0% ,5% 1,0% 15% 2,0% 2,5% ,0%
¢ Ontumusuposatb PK pazymMHO ° 0.5% o 6 0% 6 3,0%

OenaTtb ynop Ha KOHBEPCUOHHbIE TAPreTUHIu,
OI'ITVIMM3MDOBaTb/OTKJ'IPOLIaTb MeHee
KOHBEPCUOHHbIE, 3anpalneatb gaHHbIe

OT nNoWaaoK and Ncnosib3oBaHUA
KOHBEPCUOHHbIX CerMeHTOB

DAPMA

BbIBOAbI
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ABTO | CPL MO OTPAC/IU

e-promo

PEKOMEHOALMUN:

¢ KonntpekuHr — must-have
MoaknoueHne CUCTEMbl OTCNEXNBAHUSA 3BOHKOB
o6sa3aTenibHO Ana performance-cTpaTernm,
T. K. 0 80% NuOooB — 3BOHKMN

* CkBO3Haf aHaIMTUKa
HacTpouTb CKBO3HYIO aHAIMTUKY, CBSA3aB
OAHHble 060 BCEX UCTOUHMKAX Tpahuka
C faHHbiMKM CRM. Takon ypoBeHb aHanmsa
MO3BOJISET OLLEeHMBATb 9(DPEKTUBHOCTL
PeKIaMHbIX KaHaNoB BM1OTb A0 BblAauu
aBToOMOOUA

¢  OnNTMMMU3aLMA TapreTUHroB BNJ1OTb
AO co3aaHus 3a8BOK B CRM
Ecnm gaHHbIX N 3TOro HeAOCTaTOYHO —
MO MUKPOKOHBEPCUAM (3BOHKM, 3a9BKW).
3a AnuUTEeNbHbIN Nepunon CTOUT NPOBOANTL
aHanM3 B TOM YMC/e 1 Mo Bblgayam
aBTOMOGUNEN — ANA NOHMMaHWS BKNaaa
KaxXOoro pekNaMHOro KaHana B Npoaarky
onpeaeneHHon Mmogenu

* MWUcnonb3osarsb first party data
MO KOHBEPCUOHHbIM CErMeHTaM ans
KOPPEKTUPOBOK CTAaBOK B PEKJIAMHbIX
KaMMaHUax N co30aHna Ha nx ocHoBe look-alike
ayaontopuin. PekomeHaoyem 0o6aBNATL
ayamMToOpUn B MONCKOBbIE KaMMaHmm Kak RLSA
TAKTUKK, COBUPATL CTAaTUCTUKY N BHOCUTL
KOPPEKTUPOBKM

CPL, Bce nugpbl, pyb6.

2090

.

o 1000 2000 3000 4000 5000 6000 7000 8000 9000

CPL, nuabi OMN, py6.

3480

0] 1000 2000 3000 4000 5000 6000 7000 8000 9000
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ABTO | TOUCKOBbIE CUCTEMbI U YCTPOUCTBA: CPC e-promo

BBEOEHUE

FMCG

CPC Ha MOGUJIbHbIX YCTPOUCTBAX HUXKE

Oona MoGUnbHOro Tpaduka ¢ Noncka Soblie

OeCKTOMHOro. Ho ypoBeHb aaanTUPOBaHHOCTU CanTOB

noa MOGUIbHbIE YCTPOWCTBA HeJoCTaToueH. [1oaTomMy

peknaMogaTenn NPUMeHsIoT OTpuLUaTebHbIe

KOPPEKTUPOBKW CTABOK A/19 MOOUbHbIX. HO 6naroaaps

TPeHAY Ha NOBbILEeHNEe afanTUPOBAHHOCTY CanTOB CPC, py6.
0151 MOOUJTbHbIX Pe3yIbTaTUBHOCTb TAKOro Tpadunka ’

n CPC, COOTBETCTBEHHO, OYyAYT PacTn .

o)
O
I
<
I
=
S

25,6
AyKuUMOH Google 6onee NoaBepP)XEH pa3orpesy
13-3a 0CO6EeHHOCTeN Ha3zHa4YeHns CTaBOK.

KpoMe 3Toro, Mo HalLMM OAHHbBIM, KOHKYPEHTHbIN
Tpachuke aBTo B Google fopoxKe, yeM B AHaeKkce

Mobile

E-COMMERCE

28,7

.
PEKOMEHOALIUMU: 293

©
(o]
*  PacTUTb aKTUBHOCTb Ha YBeNIMYEHUE
y3HaBaeMOCTU GpeHAa B OPYIrnxX KaHanax — 3 33,2

6peHOoBbIN TPAhUK AelleBie Desktop - _

*  Kputuuyeckm oueHuBatb 3(hhEeKTUBHOCTb T T T T T T T T T !
MOOGUIbHOIO U AEeCKTOMNHOro Tpacduka
Ecnv athhekKTUBHOCTb MOBUIBHOIO Tpadunka
XYK€, BHOCUTb OTpULIATENbHbIE KOPPEKTUPOBKMU
CTaBOK W paboTaTb C COAepP)KaHNeM canTa

Anpexc

HEOBV>XMMOCTb

ABTO

3apaBaTb CTaBKU A1 BXOXXAEHUSA B NepBble
no3uuMM crneupasMeLLeHus, T.K. PEKTaMHbIN
610K MOGUIBHOM BblAauu OrpaHUYeH BCero
HECKOJIbKUMU NpealIoXeHNAMN

DAPMA
L]

BbIBOAbI
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ABTO | TOUCKOBbIE CUCTEMbI U YCTPOUCTBA: e-promo
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L
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3
E CR Ha peckKTonax Bbiwie CR, BCe nuapbl
MpUUnHA — MHOTUE OUTIEPCKME CalThl «TAXNEbIE»
5 (13-3a 60/ILLIONO BECA HAMOHEHUS) 419 MOBUSIBbHBIX ] Mobile ] 1,9%
% YCTPOWCTB, MMEKOT NPO6IeMbl C BEPCTKON % | 5
< M Hey[0BHbI B UCMO/b30BaHWM KOHMUrypaTopa = Desktop 2.2%
g MO6UNBbHbBIN TPAMKUK ABIASTCA OCHOBHbLIM o ] 1,8%
MCTOUYHUKOM NNAOB. EFro JoNs NpoaoixKaeT pacTy, o) Mobile ] .

S MO3TOMY MOBbILLEHNE r0 KOHBEPCUOHHOCTH 9 Desktop 1.9%
o ABIAETCHA HEOBXOOMMOCTbLIO B UHOYCTPUN «ABTO» V)] | | ! ! ! | |
% 0,0% 0,5% 1,0% 15% 2,0% 25% 3,0% 3,5%
S PEKOMEHOALUUMU:
L *  Wcnonb3oBaTb CTaTMUECKUE HOMepa Ans CR, nupgbl ON
7 BU3UTOK AHAEKC.JUpEeKTa U pacluMpeHus o i 0.9%
5 «HOMep TenedoHa» B Google Ads. Z Mobile ’
(z) HecMOTpPS Ha TO, UTO OTC/IEANTb UCTOUHMK = | 1%
< 3BOHKA MO CTATUUECKOMY HOMEPY BMJIOTb S5  Desktop
§ [1O KJTIOUEBOro C/I0Ba He MOYUNTCH, 3TO o | 0,9%
o HEeOB6X0AMMO AN MOHUMaHNSA OBLLEero ) Mobile
o KOMMUECTBA MAOB ¢ SHaekca n Google. ; 11%
25 Mo HALLWM OaHHbLIM, 0SS 3BOHKOB MO BU3UTKE 3 Desktop
o OnpexTta OT 06LIEro KOIMUECTBa COCTaBNaeT oo o o o o oy o T
P ~18%, B Ads ~35% o =% o 2% o =% o7 2%
< * Paap,enm'b KaMMnaHWM1 Ha MOGU/IbHbIe PacnpeaeneHue nuaoB NO KON-BY Bce nuabl Jiugel ON :?)6;;:411:402;?:?:72
< W [EeCKTOMHbIE, 30anTUPOBaTh 3aro/I0BKM Do san
> N TeKCThbI Desktop 41% 43%
& fHaexc :
3 *  OTcnexuBaTb 3¢hHEKTUBHOCTb KPOCC- Mobile 59% 57%

NNaTtPOPMEHHO, a TaKXXe MO TUNam Desktop 30% 32%

OMEPaLMOHHBIX CUCTEM MOBU/IbHBLIX YCTPONCTE Google :

1 BHOCUTb KOPPEKTUPOBKM CTABOK Mobile 70% 68%

BbIBOAbI
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ABTO | TOUCKOBbIE CUCTEMbI U YCTPOUCTBA: CPL e-promo

L
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o
o

G}
O
2 HecMoTps Ha MeHbLUY IO KOHBEPCUOHHOCTb CPL, BCe nuapbl, py6.

MOBUNBHOTO Tpadunka, CPC Ha MOOUIbHBIX TakXe
5 HUXKE, UTO B KOHEUYHOM CUeTe NPUBOONT K TOMY,
o “ 1 20m

uTo CPL Ha MOBU/IbHbBIX YCTPONCTBAXxX [}
z c e 2 wobile .
= NPUBAN3NTENBHO PAaBEH OECKTOMHOMY %
< = 1 2 071
S} KpoMe 3TOro pesynbTaTUBHOCTb OOEMX NIOLLAA0K TR Desktop

no CPL npnbnm3ntenbHO 0aMHaKoOBa ] 2073
I [ .
0 L wobile I
@ [*2]
% 1 2179
s 3 Desktop I
3
I PEKOMEHOALMMN: o] 1000 2000 3000 4000 5000 6000 7000 8000
fj *  Ecnu canT «Tsenbiny, Ana MOBUIbHbIX
8 YCTPOWCTB MCMOMb30BATb KOHBEPCUOHHbIE
> NIEeHOVHIN. BaXKHO MOMHUTb O TOM, UTO KOHTEHT
3 CaiTa [OKEH CO3AaBATh KAUECTBEHHbIN CPL, nuabl OM, py6.
= NOMb30BaATENbCKUM OMbIT
E *  /IMNOpTUPOBRATL OaHHbIE O KOHBepCcUax. OHU ] 3 321
. HEOOXO, 2 obie I

OVMbl ANA PabOTbl aBTOMATUYECKMX =
o cTpaTerun ¢ ontuMmsaumen no tCPA, koTopsble = 1 3555
P MO HALLWM JaHHBIM, CHUXKAIOT CTOMMOCTb ©<  Desktop I
< Luenesoro gencrtena go 30% ] 5486
< * TecTtupoBatb TN 06baBAeHMr Call Only % Mobile
E B Google Ads — no Hawemy onblTy, CPL ¢ 3TOro 1 3417
< TUNa KaMMnaHu MOXKET BblTb A0 40% HUxe O Leskto
Z 0! P ]
o 1000 2000 3000 4000 5000 6000 7000 8000
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ABTO | MOUCKOBbBIE CUCTEMbI UTEO: CTR e-promo
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%E) CTR B peruoHax Bbilue
<
§ MprymnHa: KOHLUEHTPAUMSA ONNEPCKMUX LEHTPOB
e M aBTOCEPBUCOB B PErMOHAaX HVKE CTONTUUHbBIX
1, KaK CNIeACTBUE, KOHKYPEHUMA Ha NMOUCKE HUXKE CTR
O 1 2,3%
o
i ]
PEKOMEHAOALUUMU: ]
5 2 4,3%
o (=¥
t.j * B yCnoBusiX BbICOKOW KOHKYPEHLIMM Ha NMOUCKe ;t PernoHb -_
B MockBe n CaHkT-lMeTepbypre NCnonb3oBaTh (=] ] 6%
BCEBO3MOXKHbIE NOUCKOBbIE thopMaTbl — MKE, Mex - _
M306paxKeHns Ha nouncke, Anaekc.Konnekumm
*  lcrnonb3oBaTb KOPPEKTUPOBKU CTAaBOK 5,4%
no cynepreo Ha ayanToputo, HaxoOsALLYOCS cne -

B pagnyce HeCKOJIbKUX KUJTOMeTpOoB
OT ANNepPCKOro Ui cepBMCHOIo LUeHTpa

7,6%

HEOBVM>XXMMOCTb

* Pa6oTaTb Hap Y3HaBaeMOCTbIO 6peHaa —

Google

o Kak MMHUMYM — 006aBNsATb Ha3BaHVe 6peHaa 5.1%

= OMNNEPCKOro LLEHTPa B TEKCTbl O6bABNEHUIN Mek ]

< B paMKax KaHana paid search . . . . ! ! |
0% 2% 4% 6% 8% 10% 12% 14%
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ABTO | MOUCKOBbLIE CUCTEMbI U TEO: CPC

e-promo

YeM KpyrnHee ropof, TeM Bbillle CTOMMOCTb K/IUKa

B KpyMHbIX rOpoAax pacnonoxXeHo 60abLuoe
KOJIMYECTBO AMNIEPCKNX LEHTPOB OOHON MApKMU.
Mpn 3TOM CNpPOC Ha MapKy pacTeT
HenpPoOnoOpPLMOHAIBHO

MokynaTenm CKNOHHbI NprnodpeTaTb HOBbIE
ABTOMOOGUNM B KPYTMHbIX ropoaax: 60sblie BbIGOp

B HaNIMYMK; KOHLEHTPaUUs OUAepCKMX LeHTPOB OOQHOM
MapKy NPOBOLMPYET KOHKYPEHLMIO N BeaeT

K YBEJIMUeHUIO BbIrod, Ans nokynartens. Takoe
noBefeHre NPMBOANT K eLlle 60/bLLUEMY YMEeHbLLEHUIO
KOHKYPEeHLMM B permoHax B CpaBHeHUMN

C UEHTpanbHbIMK ropogaMm 1, Kak cnepcteue, CPC

PEKOMEHOALUMU:

*  ECnn OUNepCKUn LEeHTP PacnooMXeH
B PErMOHaNbHOM LIEHTPE, PEKOMeHaYEeM
MCMNOJIb30BaTbh HACTPOMKN PAaCLLMPEHHOIo
reorpaduyecKoro TapreTuHra, ecim a1o
He NPOTUBOPEUNT MAPKETUHIOBOW MOSINTUKE.
Mo HaweMy onbITy A0 20% NMaoB NPUXOAAT
13 COCeOHUX PEermMoHOB

* PerynsipHO aHanusupoBaTb U TeCTUPOBaTb
TEKCTbl N KPeaTUBbI HA MONCKE, AepPXKaTb PYKY
Ha NMyJsibCe OTHOCUTENBHO Y TIT KOHKYPEHTOB.
Ba)HO co34aBaTh HOBbIV MONb30BATENbCKUMN
OnMbIT, HANPUMEP, HOYHbIE PEKNIAaMHbIE KaMNaHUK1

CPC, py6.

cne

PernoHsl

Aupexc

cne

PernoHsl

Google
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ABTO | NTOUCKOBbLIE CUCTEMbI U FEO: e-promo
B MockBe CR B oTAen npoAax Bbiwe, YeM B CaHKT- CR, BCe nuabl
MeTepbypre n pernoHax — 3TO CBUOETEbCTBYET
0 60/blUEN KOHBEPCUOHHOCTU NEHOMHIOB U Bonee i 1.9%
BbICOKOW MOKYMAaTeNbCKOM CMOCOBHOCTH cns ‘ ‘ 9% ‘
CR B OIN Google B cpeaHeM Bbille, YeM B AHAEKCe. % 1 114% \ \
3TO CBA3aHO C TeM, UTO A0N9 MOBUNBHOTO Tpaduka ;I: PeryoHb!
B Google Bbiwe. Mpn 3TOM MOBUABLHBIN TRadNK o= 1 ‘ ‘ 2’}4%
ABAFETCH OCHOBHbBIM UCTOUHUKOM nnaos B Of Mck
B Google (68%) n ero Bknag BblLLe, 1 \ \ 2,2%
uem y AHpekca (57%). L cne
o 1 1i4% ‘
o PernoHsi
PEKOMEHOALMM: d - | 2%
Mck
Bornblue AaHHbIX — GOJibLLe BO3MOXKHOCTEN " l l l l !
0,0% 0,5% 1,0% 1,5% 2,0% 2,5% 3,0% 3,5% 4,0% 4,5%
ANA cerMeHTaumMm 1 onTMMU3auum
* HecMOTps Ha TO, UTO B CTOJINLIAX KOHKYPEHLMSA
BbILLE, UEM B PErvoHax, Cnpoc (06beM Tpaduka) CR, nupbl ON
1 GIOMKETBI TAKXKE BbiLLE. PekiaMopaTenm : °’7°/‘"
o61apatoT 6ONBLUNMK AAHHBIMK, @ 3TO o cne
OTKPbIBAET BO3MOXHOCTU A5 Goee y3KoM = . ?’9%
CermMeHTauUmn, pasaeneHmo ayamTopnm = | Pervionel
MO CPOKY AABHOCTM B3aVMOLENCTBUS C CAliTOM = 1 \ 1,3%
1 KOMOBUHNPOBAHWIO TAPreTUHIOB Mck o
-4 o
*  MOXKHO NoBbICUTb CR KOHKYPEHTHOWN KaMnaHu1i © cne
Mo MOAEsIIM Ha MOUCKe, OrPaHNUnB [+)) ] 9%
BO3MOXKHOCTM ee paboTbl TOSIbKO A1 TOM & | Pervori
ayamTopun, KoTopas y>xe 6bina Ha canTe (RLSA 0] - 1,4%
TakTuKW), nnu ons look-alike ayamutopun, Mck
CO3JaHHOM Ha ocHoBe first party data | |
0,0% 1,0% 2,0% 3,0% 4,0%
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ABTO | NTOUCKOBbIE CUCTEMbI U TEO: CPL e-promo
BOJIbLLIOI AManasoOH B CTOMMOCTU JIMAA MeXAy
ropogamm o6bacHaeTCs: CPL, Bce nupbl, pyo6.
*«  CwunbHbIM pasdbpocom no CPC mexay reo 1977
*  BbICOKON KOHKYpPeHUMen B 60n1ee KPYMHbIX PermoHax cne g

n 6onee aMbULMO3HBbIMM MIAHAMM MO NPOLAKAM, 2 . 12 r

M13-3a Yero Bo3HMKaeT 60pbba 3a BeCb TpadUK ;—‘E PermoHb! (] |

] 2560

¢ MoHONoONMM3auMen Bblgaum B CTOMMLIAX NyTeM = Mek ‘ .

pasmeLLeHns HeCKO:J;bKVIX MOCaAO4YHbIX CTPAHMLL | I 374

OT OAHOTO Annepa. OTO Pa3orpPeBaeT ayKUMOH

1 nosbilwaeT CPC L cne -

o ] 1328
PervoHbl | |
PEKOMEHOALNN: 3 ] 3562
Mck - I

®* YeMm 60JsiblLe AaHHBIX, TEM BbILLE BEPOSTHOCTb TOrO, | |

4TO aBTOMaTHUUYecKue ctpaterum tCPA otpa6oTtaloT 0 2000 4000 6000 8000

KaUYeCTBEHHO. [10 HalleMy OMbITY, OHU MOTYT

CHM3UTb cToMMoCTb CPL no 30%

CPL, nugbi OM, py6.

* Korga aykUMOH Ha MOUCKE CUJIbHO MeperperT,

pekoMeHayeM AenaTb ynop Ha pasMmelleHue B PCH ] | 3728

u KMC, KOTOpPbIe OTNINYAIOTCHA BbICOKON EMKOCTbLIO < cne || *

M LUMPOKOM BapUATUBHOCTBIO Pa3MeLLeHns. a 1 2113 \

Mo HalueMy onbITy, A0 65% performance- = | Pervonel ] ]

GIOXKETOB B CTOIMLAX MABT Ha ceTun = ] 4104

Mck _

* 3awmwaTtb CO6CTBEHHbIN GPEeHAOBbIN TPathuUK. ] 3 479

KOHKYPEHTHbIN TpaurK MO CaNloOHAM TOW XKe MapKu © cne T ]

— TUMWUYHBIA TUMN TaPreTUHra B aBTO, MOCKOJIbKY, [+)] ] 2174

no Halwlemy onbITy, ero adekTMBHOCTL Mo CPL o PervoHb! I

B Ol cpaBHMMa C MOKasaTensa My obLmx 0] ] 5676

1 MOAeNbHbIX 3arnpoCcoB Mck h _

|
0 1000 2000 3000 4000 5000 6000 7000 8000 9000
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ABTO | PEKOMEHOALIUU B PAID SEARCH HA 2020 e-promo

1. CTPYKTYPA PEKJ/IAMHbIX KAMMNAHUN

PekoMeHoyeM NCnonb30BaTh CTRPYKTYPY OS5 BCEX NOAOTPacnen,
npencTaBfeHHYo Ha cnange 127. B Hel eCTb onpeaeneHHbie OTanumng
B 3aBNCMMOCTWM OT TUMa peknaMogatend — gunep nan npon3isoanTtenb

[y
()
2. BbIBOP KPlIs

* NOunepsbl: Performance. na KaueCcTBEHHON ONTUMU3ALUM KaMNaHUM
HEOGXOANMbI KONNTPEKNHT U CKBO3HAs aHanmMTuka. Knioveson
nokasatesnib — CPL, CTOMMOCTb cO3aaHus 3asaBki B CRM

* TMpousBopgutenu: Brandformance + Performance. Post-view
rnokasaTe i KOJIMYeCTBa M KayecTBa Tpadunka + BbINOSHEHWE LeNeBbIX
NencTBUIM Ha canTe — 3anpoc LeH, MCNOJIb30BaHNe KOHMUrypaTopa.

3. BbIAENEHUE AYAUTOPUN HA OCHOBE NOBEAEHUSA
NMONb3OBATEJIEN

PekomeHayeM 0o6aBnaTh 6a30Bble ayANTOPUM Ha 3Tane 3anycka
PeKNnaMHbIX KaMI'IaHVIVI, aB ,D,aJ'IbHePILIJeM OOMNONHATE HOBBIMKM ayOUTOPUNAMN
Ha OCHOBE OaHHbIX CUCTEM aHAJIMTUKUN N BHOCUTb KOPPEKTUPOBKU MO HNM.

Mcnonb3oeaTs first party data ns CRM 1 KOHBEPCUOHHBIE CErMEHThbl CUCTEM
AHANMUTUKK ANS CO34aHusa Ha nx ocHoBe look-alike aygutopun, KoTopble
MOMXHO NCMNOb30BaTb B KOM6VIHaL|,l/IVI C OPYIrMMU TapreTuHramm

4. MPUOPUTETHDIE KJTIOYEBDBIE CJIOBA

Hanbonbluyo 3hhekTUBHOCTb AN9 OAMNEPOB NOKAa3blBAET CEMAHTMKA MO Mapke
aBTO C BKJKOUEHNEM BpeHaa CanoHa, reo, “othuumaneHbin aunep”. MoaenbHbie
3anpoChl Pe3ybTaTUBHEE B CBA3KE C TPAH3AKLUNOHHbLIMK KJIKOUaMn (KynuTb/
ueHa/kpeanTt/oduLmansHbil AMnep). B 3KOHOM CerMeHTe PeKOMeHayem
TECTUPOBATL OBLLYIO CEMAHTUKY MO KPEaUTy U rOCNpOorpaMmmaM agaxke

6e3 NPUBA3KM K Mapke

A
IZIDD
5. MOBBILUEHUE SO®EKTUBHOCTU KAMMAHUN

®* PekoMeHOyeM ONTUMU3MPOBAThL KaMMaHWM Ha OCHOBE AaHHbIX CKBO3HOW
aHanUTUKK. ECnn 0aHHbIX HEAOCTaTOUYHO, MCNOMIb30BaTb
MPOOMEXYTOUHbIE Uen And ontMuMm3aunn

®*  36aBnaTbCa OT HE3MMEKTUBHbLIX CTPATErMm 1 runotes, HO ToNbKO
rnocne aHanusa nx BkNaaa Kak aCCoLMMPOBAHHbIX KOHBepPCUM

® PerynsdpHo TeCTUPOBAaTb TAPreTUHIU, TUMbl KAMNaHW, CTpaTernm

* OtcnexuBatb AR (Approve Rate, %) — NpoLeHT KOHBepCUn 13
BaNOBOro nNuaa B cosaaHue 3asaBkn B CRM, a Takke SR (Strike Rate, %)
Mo BOPOHKE A0 BblAauyl aBTOMOGUNSA
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ABTO | PEKOMEHOALIUU B PAID SEARCH HA 2020 e-promo
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6 6. YBHABAEMOCTb BPEHAOA 8. BbIBUPAUTE KOHKYPEHTHDIE YT
I
§ PekomeHayeM HapallmBaTb OPeHOO0BYO aKTUBHOCTbL BO BCex online ®*  ICNoONb30BaTh AEHEXHYK BbIrOAYy BMECTO NOSHON MUHUMANbHOM LEHbI
g n offline kananax — 6perHaoBLIN Tpaduk Bcerga aewesne. CPL *  VKka3blBaTb BLIFOAY NPy trade-in 1 pasMep CTaskM MO KPeauTy
B OTOEN NPOoLaX No 6peHOOBbIM ANNTEPCKMM 3anpocaM Ao 4x pa3 .
" HUXKE CPEOHEro Mo KIMEHTY. PekoMeHayeM 0o6aBNaTh Ha3BaHUe ¢ Co3paBaTh YHVKaNbHbIE MPEANOKEHNS 4151 Pa3HbLIX ay AMTOPWA —
O 6peHoa AMNEPCKOro LeHTPa B TEKCTbl OOBABNEHWIA 1 3aLLMLLATL HanpuMep, NPeanoOXmnTb ayauTOPUN 3aUHTEPECOBAHHOM B NMOKYMKe
] COBCTBEHHbIN OPEHOOBLIN TPAaMUK MOOEPXKAHHOIO aBTOMOBUA KYMNTb HOBbLIM @BTOMOOU/Ib B KpeauT
% 3a 200P B feHb. B paclumpeHmax ykasbiBanTe AONONHUTESNbHbIE akLuN,
O a Takxe Hanbonee NoNyAspHble CTPaHULbI CanTa
(@)
u
n
3
S 0 9
z 0
2
= 7. PABOTAUTE C MOBUJIbHBIM TPAOUKOM 9. OCOBEHHOCTU PABOTblI C PETMOHAMU
=)
= B nccnenoBaHumn NoaTBEPIKAEHO, UTO MOOGUITbHBIN TpaduKK aBAseTCs PekoMeHOyeM TeCTUPOBAaTh HACTPOWKM PACLLUMPEHHOIO
OCHOBHbIM MCTOYHUKOM NUAOB. [MO3TOMY peKoOMeHayeM pa3fensiTb reorpathmn4eckoro TapreTuHra, eCim 370 He MNPOTUBOPEYNT
E KaMmMaHWM Ha MOBUNbHbIE M AECKTOMHbIe. Ha MOGUIbHBLIX AenaTh akUueHT MapKeTUHIOBOM NOANTUKE.
m Ha BbICOKOUYACTOTHOM CEMAHTUKE M 3adaBaTb CTAaBKM AN BXOAA MpY BbICOKON KOHKYPEHLMU Ha MOUCKE, XapaKTepPHOM ANs KPYMHbIX
< Ha NepBble NO3MUKMK crelpa3melleHmns. Pe3ynbTaTUBHO aganTMpoBaTh pPernoHoB, AenaTb yNop Ha ceTeBoe pa3MelleHre — 60bLias
# TeKCTbl MOGUSBHBIX OGBABNEHUI U Mcnonb3oBaTb CTA. O6da3aTenbHO €MKOCTb MO IMAAM 1 BapNaATUBHOCTb TAPreTUHI OB, TUMOB OGbABAEHNA
= noak/toueHne ctaTMyecKmMx HOMepoB A/st BU3UTOK. ECcimn canT nnoxo
% afanTUPOBaH A1 MOBUIbHbBIX YCTPOWCTB, PEKOMEHAYEM UCMONb30BaTh
<] KOHBEPCUOHHbIE IEHANHI U

BbIBOAbI
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DOAPMA

« OnuncaHune uccregoBaHUsa

« TpeHabl B OTPAC/N, B MAPKETUHre
N POJIb MONCKOBOW PEK/1aMbl

- PesynbTaThl UccrnegoBaHus

+ NToroBble pekoMeHpaumm

e-promo

PAID SEARCH DATA DRIVEN APPROACH



DOAPMA | ONMNCAHUE KATETOPUU e-promo

BBEOEHUE

FMCG

B PAMKAX UCCNEOOBAHUA B AAHHYIO KATEFOPUIO BOLLJIUN
OAPMALIEBTUYECKUE KOMMNAHUN, NPON3BOAALUME
NPENAPATbDI CNEAYIOLLNX HANPABJIEHUWN:

e peLenTypHble aHTUBaKTepuasbHbie U NPOTUBOMUKPOGHbLIE NpenapaThbl

o)
O
I
<
I
=
S

* BeTepuMHapHble npenapaThbl

*  HepeLenTypHble NpenapaThl TAKMX 061acTel NpMMeHeHus, Kak
ot TaNbMONOr1sl, HEBPONOrU, AepPMaToNOrus, hnebonorus,
racTPO3HTEPONOrUs, OTONAPUHIONOTNS, PEBMATOIONMSA, YPONOrns,
MaMMOJIOTUS, TMHEKONOTUs

« BAObI

E-COMMERCE

OTMEeTUM, UTO pekiaMa ekapcTB U MeAULMHCKNX YCNYT peryampyeTcs

D3 «O peknamMe» U AONONHUTENBHO OrPAaHNYMBAETCA NMPaBUIaMM PEKTAMHbIX
naowanokK. B yacTHOCTM pekiama NekapCTBEeHHbIX MPenapaTos,
OTNyCKaeMbIX NO peLenTy, 3anpeLleHa. Ana nHhopMmMpoBaHNa

0O MPON3BOAMMON NPOAYKLUMN MOTYT NPUMEHATLCA TeMaTuYeckme NopTanbl
no TeMaTuke 3aboneBaHni

HEOBVM>XXMMOCTb

ABTO

PAPMA

BbIBOAbI




e-promo

TPEHObI B OTPACI/IN,
B MAPKETUHIE U POJIb
MOUCKOBOW PEKJ1AMbDI




BBEOEHUE

FMCG

o)
O
I
<
I
=
S

E-COMMERCE

HEOBV>XMMOCTb

ABTO

PAPMA

BbIBOAbI

®APMA | TPEHAbI OTPACJIUN B 2019—2020

e-promo

=
O-o

CTAPT OHJIAMH-NMTPOOAX
NNEKAPCTBEHHbIX MPENAPATOB

C 1uona 2020 roga 6e3peuenTypHble N1eKapcTBa
MOXXHO By[eT KynuTb B OHN1aHe, ecin

COOTBETCTBYIOLLMIN 3aKOHOMPOEKT ByaeT ogo6peH.

OXunaaeMm, UTo KpynHerLre MapKeTnNencChl,
nnowagku (Axaekc, Mail.Ru)

M hapMaANCTPUGHLIOTOPbLI OTPEArnMpPYyT CO30aHNEM
COBCTBEHHbIX MPOAYKTOBbLIX PeLleHnn

=@z
1]

CO3A0AHME OBLLEAOCTYNHOIO
DOAPMKOHTEHTA

[MoTpebuTenn BCce MeHblle NpuobpeTarT
N1IeKAPCTBA TOJIbKO MO Ha3HAYeHWIO BPaYa, OHW
ULLYT MHOPMaLMIO O HAa3HAYeHUAX B UHTEpHeTe,
CpaBHMBAIOT MpenapaTbl ¢ aHanoramu. CosgaHune
MOHATHOIO N KAYeCTBEHHOrO (hapMKOHTEHTA —
3a4aya Ha BanXKanLumMe HeCKOIbKO NieT ang
hapMUHOYCTPUK. K CO30aHNIO KOHTEHTA

npo apMTOBaPbI yXKe NOAKIYATCSA OHIANH-
puTennepbl U MapKeTNNenCbl

N
s
aond OPUTMHANDbHDbIX
NPENAPATOB CHU3UNACDH

Mo pgaHHbIM DSM, k 2020 roay A0 OpUrHaNbHbIX
npenapaToB Ha POCCUNCKOM PbIHKE COCTaBUIa
Bcero 16,1%. PacTyuiee NpoM3BOACTBO

1 noTpebneHre MKeHepPMKOB — Apaneep
hapMaLEeBTUYECKOrO PbIHKa

7]

O

GOING BEYOND THE PILL

CoBpeMeHHble (hapMKOMMNaHUM Tenepb AOSKHbI
He TOJIbKO MPOU3BOANTL JIEKAPCTBEHHbIE
npenapaTbl, HO U MPUHOCUTb AONOJHUTENbHYIO
nonb3y noTpedbutenam. PazpaboTka

M NpenocTaBfieHne JOMONHUTENTbHbIX CEPBUCOB,
BbIXOAALLMX 3@ npefesibl NPOV3BOACTBA N NPOAAKN
NeKAPCTBEHHbIX NpenapaToB — TPeH[,
HaNpaB/EHHbIN Ha YKPENeHne 3MOLMOHANbHOM
CBA3UM NoTpebutensa n 6penHaa. Hanpumep,
pa3paboTka MOBUIBHOIO MPUTOXXEHNS

LMK CKPUHWHIA WU PaHHEN ANAarHOCTUKM
3a6oneBaHnmn

OHNAWH-MAPKETMNENCDI
M ArPErATOPbDI

Mo paHHbIM AlphaRM, BpeHabl B cpeaHeM pa3MeLllaroT
106 SKU B nHTepHeT-anTeKkax, a Ha MapKeTnjencax —
B TPM pa3a MeHbLUe. [Tocne paspelleHns OHNanH-
npoaax hapMnpon3BOANTENN HAUHYT COTPYAHUYATL
C 60NbLUNM KOJIMYECTBOM MapKeTMN1IeNCOB.

ITO noTpebyeT OT NOCNeAHUX YMPOLLEHNS
(hapMKOHTeHTa (onmMcaHnsa npenapaToB)

1 ero agantaunm nog KOHeYHOro notTpebutens


https://www.dsm.ru/docs/analytics/december_2019_pharmacy_analysis.pdf
https://www.salesforce.com/blog/2020/01/trends-in-pharmaceutical-industry.html
https://www.stada.ru/press/news/kak-rossiyane-prinimayut-reshenie-o-pokupke-lekarstv.html

BBEOEHUE

HEOBV>XMMOCTb

®APMA | TPEHAbI B MAPKETUHTE 2020

e-promo

NCNOJIbBOBAHUE FIRST PARTY
DATA U PETAPTETUHTA
Ana NEPCOHANMU3ALUN

POCT UHPJIIOEHC-MAPKETUHT A

Mo naHHbIM Deloitte, caMbiv 60bLLIOW POCT

U]

Q 0

& LA O

[V 0 ﬁ

§ MOBILE FIRST BIOO>KETbI ®APMKOMIMAHUN BRANDFORMANCE-NOAOXO[MO K OLUEHKE

§ B cchepe 3[0poBbS OT 75% 10 90% 3aNpPOCOB CMELLAKOTCA B UHTEPHET QODPEKTUBHOCTU OXBATHbIX KAMNAHUU

é NPUXOANT C MOGWJIbHbIX YCTPOWCTB B 2019 roay pacxofbl Ha peksiaMy nekapcrs OueHka o6beMa U KauecTBa Tpaduka Kak
B MHTepHeTe BbIpocan Ha 16%, a B 2021 roay pe3yibTaTta paboThl PeKNTaMHOMN KaMnaHnm

u OMOpKUTan-kaHan ctaHeT Nel no pekiaMHbIM B dhapme yxoauT B npotunoe. C NnosiBNeHnem

ra B/TOXKEHMSAM, o6orHaB TB 1 gOCTUTHYB brandformance-noaoxona, coueTarollero 1 padéoTty

s 46%, No NporHozam ZenithMedia c umnmxem (branding), 1 CTUMynMpoOBaHue

cz> nponax (performance), BaXxHO OLIEHVBATb

O 3O HEKTUBHOCTb BIOXXEHUI B UMUOXKEBYIO

T peknaMy C TOUKM 3peHnsl POCTa 3HaHMsS O BpeHae
o 1 aHanmsa post-view KOHBepCui

00
il i

MeaumanoTpebneHue B 2019 roay npownsoLuen
y Youtube (86%, +29 n.n.) n Instagram (52%,
+19 N.N.) — UMEHHO 3TV NNaThopPMbl Hanbonee
nonynapHbl cpeam 610repos/nHGII0EHCEPOB

B 2019 rogy AHOeKC y»xe oonyCcTui nokas
peknamMbl MO yC/I0BUAM peTapreTuHra

1 noabopa ayanTopmum ANna HEeKOTOPbIX
MeOVNUNHCKUX TEMATUK, N 3TO NPOPLIB

B paMKax rnepcoHanusaumnm s hapMmHoyCcTpumn.
Oxxmpgaem paclunpeHme cnmcka gonyCcTnMmblx

K peTapreTUHry HanpaeneHunmn

ABTO

PAPMA

BbIBOAbI
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https://www.thinkwithgoogle.com/intl/ru-ru/industry/pharma/health-search/
http://www.zenithmedia.com/wp-content/uploads/2019/08/Healthcare-Adspend-Forecasts-2019-executive-summary.pdf
https://yandex.ru/support/direct/moderation/medicine-in-yan.html
https://www2.deloitte.com/ru/ru/pages/technology-media-and-telecommunications/articles/media-consumption-in-russia.html
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®APMA | TPEHAObI B MAPKETUHTE 2020 e-promo

KJIIOYEBOM TPEHO — PA}AEHEHME Brand

PEKJIAMHbIX KAMINMAHUU formance

HA PERFORMANCE /191 E-COMMERCE e oo

N BRANDFORMANCE oxBaTa

and BbICTPAUBAHUA 3HAHUSA

O BPEHLE.

Pa3pelleHne AMcTaHUMOHHON TOProBaun

thapMnpenapaTaMm OenuT pekaMHble KaMnaHmm OtcTpoiika

Ha [Ba BMOA B 3aBMCMMOCTM OT Lenei n KPIs Brand OT KOHKYREHTOB
formance

Performance-kaMnaHum C Lenbio OHAaNH-NPOOaX
n KPI ROAS, OIPP, CPA — npuMeHsieTcsa
puTennepamm/oucTpubbioTopaMm

Brandformance-kaMnaHum ¢ Liesibio pocTa 3HaHWA
0 6peHae C OTCNexuBaHneM post-view KNnMkos

M post-view KOHBEPCUI NPUMEHSAITCA
NPON3BOANTENSAMM B OXBATHbLIX KaMMNaHUAX

OTMeTUM, UTO paid search B 6onbluel cTeneHn
noaxoauT Ana peanusauum performance-sagau

BapuaHT pacnpepeneHus 6iopkKeTa MeXay peKsaMHbIMU KaMNaHUAMU
B paid search u peknaMHbIx ceTaX B 3aBUCMMOCTH OT 3apau

HOBbIA NPOAYKT W3BECTHbIA NPOAYKT

L

MakcumManbHo
ropsyas LIA
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®APMA | POJIb MTOUCKOBOW PEKJIAMbI 2020 e-promo

BBEOEHUE

FMCG

BIOO>XXETUPOBAHUE NcTouHnku Tpacdpuka

Mo naHHbIM IAB, cpenHaa nona digital B peknamHbix 6ogykeTax
thapmcermeHTa B Poccum coctaBuna ~26% B 2019 rogy — 3710

B MOJSITOPA Pa3a HMXKe CPpeaHeMMPOBON OLIEHKM MO AaHHbIM ZenithMedia.
Mo oueHke E-MpomMo pons 61o4»KeToB Ha paid search OT CyMMapHbIX
digital-6ooxeToB cocTapnsaeT ~30%

= pamblie nepexoabl
H[1ONCKOBbIE CUCTEMDbI

me-mail paccbinku

o)
O
I
<
I
=
S

B PedbepanbHbln Tpadhuk

roe
LONS MONCKOBOIO TPAGUKA Hey
Lonsa nonckoBoro (MNatHOro U opraHn4yeckoro Tpaduka) y TOM-5
npencraBuTeNen oTpacnum no arperMpoBaHHbIM AaHHbIM SimilarWeb
cocTtaenseT ~50%
Lona nnatHoro Tpadunka BHYTpKW cocTaBnaet 65—70%

E-COMMERCE

. . Jonu opraHNYeCKOro u nJjaTHoro Tpaduka
30HA POCTA NJIATHOU MNOUCKOBOW PEKJ1IAMbI

m Paid Search

HEOBVM>XXMMOCTb

MbI cornacHbl ¢ oueHkaMm ZenithMedia n nporHo3mnpyem pocTt
peKnaMHbIX MHBECTULMIM hapMUHOYCTPUN B OMIKMTAN 1 B paid
search Kak B caMbll MPOrHo3npyeMbln U peHTabebHbIN KaHan

Organic Search

ABTO

YCUNNBaoLLAACa KOHKYPEHLNSA BHYTPUW NMOMCKa U OXKnaaHue
3aMycka OHMaNH-NPOAAX TIeKapCTB NPUBOAAT K HEOGXOAMMOCTH
JeTanbHO NnpopabdaTbiBaTk CTPATErNN B KaHane U rpaMoTHO
coyeTaTtb UX C APYrMMU pekNaMHbIMU MHCTPYMEHTaMu

PAPMA

BbIBOAbI
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https://iabrus.ru/www/doc/research/IAB_Russia_Digital_Advertisers_Barometer_2019ru.pdf
http://www.zenithmedia.com/wp-content/uploads/2019/08/Healthcare-Adspend-Forecasts-2019-executive-summary.pdf

e-promo

PE3YJIbTATDI
UMCCJIEAOBAHUA




®APMA | CTPYKTYPA NMOUCKOBbIX PEKJIAMHbIX KAMMAHUN e-promo

L
N
T
L
=1
L
o)
)

)
g
o MpUBOONM MPUMEP CTPYKTYPbI TUMOBOM MOUCKOBOM
eKNaMHOM KaMmnaHuUM OS5 NPOABMXKEHNS hapMmpenapara.
_ CTPYKTYPA PEK/IAMHOIO AKKAYHTA b v AN NPoA apmrpenap
5 CTPYKTYpa KaMnaHuin A9 MPOABVXKEHMS OHNaMH-anTeku
:I() MAEHTUYHA NPUMEpPY B MHOYCTPUM e-commerce
T
g KaMnaHuu RenaTcs Ha TPU TaKTUKU: 6peHOoBas,
TeMaTuyeckasi, KOHKYPeHTHas. B 3aBUCMMOCTH OT Lenen
o KaMMaHWM B KaXKO0M M3 TAKTUK BbIOENAOTCS OTAEbHbIE BIIOKU.
g BPEHOOBbIE OBLUUE KOHKYPEHTHbIE B cny4yae NpoaBu»XeHUSI U3BECTHOTO Mpenaparta, Koraa uessko
g 3AMPOCHI 3AMNPOCDHI 3AMNPOCHI ABNSETCS MPUBECTN NONb30BaTENd K KHOMKe «['ae KyrnnTb»,
= BbIOENACTCA OTAENbHAA KaMMaHUsA C TPAH3aKLNOHHbBIMK
= 3anpocamm
w
BaKHbIM 3JIEMEHTOM B CTPYKTYPE KaMraHumM SBsieTcs

o 5 KOHKYPEHTHasi CEMaHTUKa — Ha3BaHWUsI aHaIoroB Npenaparos,
S TpaH3aKuMoHHbIe Hencrene MpsiMble aHanoru — T. K. O6bIUHO AaXKe K GpeHAOBLIM 3aMpocaM Mosb3oBaTesy
z 3anpocel npenapara J0GaBNAIOT «aHanor AJiA Noncka 6osiee BbiIro4HOro
¥ npeaoXKeHus
2
=5 N5 yBeMYeHus oxsaTa pekoMeHayeM o6paTuTs BHUMaHMe
I Ha NPopaboTKy obLein KaMNaHUWU, KOTOPAas Oe/INTCs

DopMa BbINycka CUMATOMbI KoceeHHble no AefcTBKsIM NpenapaTa, CUMNTOMaM U Ha3BaHUAM GosesHel
o aHanorun N OBBABNEHUS B KOTOPOM BEAYT Ha pefieBaHTHble pa3saensl
a canTa npenaparta
< O6bLwue
E 6peHaoBbIe BonesHb
< 3anpochbl
e Y
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®APMA | HAUBOJIEE SO®DEKTUBHDLIE YTN e-promo
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= BAXXHOCTb yTh Hau6onee nonynsipHble YTH:
(@) . . .
E ®dapMaueBTUKa — 06/1acTb C MOBbILLEHHOW KOHKYPEHUMEN 1 MHOXXECTBOM Bcero 1 tabnetka B feHb, Lencrteme uepes N MUHYT,
I 3aKOHOOATENbHbIX OrPaHNYEHU, PACNPOCTPAHSAIOLLIMXCA Ha TEKCTbI [OBonHoe/TponHOoe AencTeme.
g peKnaMHbIX 06bABMEeHUN. B TeKCTax HeNb3a rapaHTUpoBaTh ahdeKT
1N OTCYTCTBME MOGOUHbLIX OENCTBUN, YTBEPXOATh O 6€30MacHOCTH
L npenaparta
O
o
L Bcero 1 tabnetka B
> neHb
5
O HencTteue B TeueHne N Hetsam v 83
T POCNbIM
L PEKOMEHOALUMU: Hacos
,4_3 *  [pwn cbopMupoBaHmnm YTI HEOGXOOMMO YUMUTbIBATH MMEtOLLIMECS
Q
o] OrPaHNYEHNS 11 MPABMIIbHO YKa3biBaTb HA YHVMKANLHOCTL T Vio6Has hopMa
§ npenapaTta. 3TO ABNSETCS BaXXHbIM 3/1EMEHTOM B OTCTPOWNKE BbINYCKa
¥ ®  OT KOHKYPEHTOB
s .
% *  AKUEHT Ha OpUrMHaNbHOM AeNCTBYIOLLEM BeLLLeCTBe BblaenseT
[ npenapaTt cpean MKeHepnKoB
T Oeitctene yepes N OpUrnHanbHbIN
* [Inga aHanusa Hanbonee nonynapHbix YTI caenanm MUAHY'T npenapat
9 CEeMaHTUUYECKNI aHann3 pekiaMHbiX kamnaHuim TOM-5 6peHpoB
5(3 NIeKaApCTBEHHbIX NpenapaToB Mo peklaMHbIM pacxofdam. Jlyy
AanarpaMmbl — OAHO N3 NMPenMyLLLeCTB, TPAHCIPYEMbIX HeCKONbKO aKTUBHbIX BepexHoe
< peknaMmogaTensaMm B MOUCKOBbBIX OOBSABNEHUAX KOMIMOHEHTOB BO3aencTBre
E [BonHOe/TpOMHOE
g nencrene

BbIBOAbI
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DOAPMA | CTR NO OTPACIU e-promo

L
=
T
L
=1
L
o
o

U]
o
E Bbicokuit CTR B Google no cpaBHEHMIO ¢ HHAEKCOM
NPV OAMHAKOBOW CTPYKTYPE KaMNaHni Ha o6enx nioLlankax
5 06bACHAETCSA 60/1bLLUMM MPOLEHTOM MOBUIBHOrO Tpaduka B Google,
% KOTOPbIM NO HaleMy OnbITy obnagaeT 6oee BbICOKMM 3HayeHmneM CTR CTR
<
T
8 | 9% | |
@apwa [ ]
\ \ \
L - t T 1
= SEe b H bl 0% 2% 4% 6% 8% 10% 12% 14%
% * J[o6GaBnATb B KaMNaHWM O6LLMe 3aMpOChl pefieBaHTHbIE MOUCKOBbLIM
CZ> 3anpocamM nonb3oBaTenen. Hanpumep, ons npenapaToB OT KaLls
Q TaKne Kak: «60Jb B rOpJie», «CyXOoM Kallefb» U T.0. 4% |
L
®* CoCTaBnsATb TEKCTbl 0ObSABAEHUN B hOpMe «OTBETOB» Ha 3arMpocChl Yandex -
o rnosib3oBaTenen, Hanpumep «6oNNUT roNoBa», «JIOMUT CYCTaBbI», ‘ 81%
,1%
8 «3aKNadblBaeT yXO», YKa3blBaTb B OObSABIEHUSAX, KAKME CUMMNTOMBbI Google
= MOXKET MOMOUb O6/1IerunTb Npenapart ‘ ‘
= + t t 1
X * CocTaBasATb TEKCTHI, peneBaHTHble LIA: 0% 2% 4% 6% 8% 10% 12% 14% 16%
= MO BO3MOXHOCTM MPOMMUCbIBaTb BO3pPAaCTHbIE OrpaHnyeHus
=)
= ®  cknouaTb/HazHauaTb MOHMKAKOLLME KOPPEKTUPOBKN CTABOK

Ha ayouTOpPUIO, He BXOASALLYIO B LUeeBYIo

® 3anyCcTuTb aganTMBHbIE MONUCKOBbIE OOBABIEHUS, UTOObI KaXkabI
rnoJsib30oBaTeslb BUAES Hanbosiee pefieBaHTHYIO eMY pekiamy

ABTO

PAPMA

BbIBOAbI
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®APMA | CPC MO OTPACU

e-promo

Bonee Bbicokuit CPC B flHOEKCe NO CpaBHEHUIO
¢ Google o6bsicHAETCA:

* CTR B AHAOeKce HMxXe

*  KOHKypeHUUs B AHOEKCEe Bbllle BBUOY MEHEee XeCTKUX Tpe6OBaHMl;I
K O6bSBEHUSAM CO CTOPOHbI MOAepauum NIoLLaaKkm

KaMnaHuy B hapMcerMeHTe, B CUy HEBO3MOXXHOCTWN OCYLLLEeCTBIATh
OHJIAMH-MPOAAMM, 3aUACTYIO OXBATHbIE M BKOUAOT 60/bLLION 06beM
CEMaHTUKN C OBLLIMM 3anpocamMm No CUMMTOMaM, AENCTBUIO Mpenapara,
6one3Ham. KoHKypeHumns B hapme No AaHHbIM 3anpocam BbICOKas,
OAHAKO OHM MPUBOAAT LeneBon Tpadunk. NMonb3oBaTeNnm pexe 3HatoT
Ha3BaHMA NPenapaToB 1 Yalle BCEero ULLYT peLleHre npodnemsl no
CUMMMNTOMaM, CpaBHMBaA Mexxay HECKONTbBKMMU MpeaoxXeHNammn

PEKOMEHAOALUUU:
* [enaTb 3aronoBKN OOBABNEHUN MAKCUMASIBHO PefIeBaHTHbIMM
MONCKOBbBIM 3aNpocaM NOb30BaTeNeN

®*  OTk/oUaThb KtoUeBble hpasbl, MPUBOAALLNE TPahUK
C HU3KMMM NMOKa3aTeNsIMN KayecTBa

* T[locne paspelleHnsa AMCTaHLUMOHHON TOPrOBIN: CHUMATb CTABKM
Ha HeathheKTUBHbIE KITOUM C TOYKN 3peHna CR, CPA, ROAS

CPC, py®6.

dapmMa -

20,4 ‘
Yandex -
13,1

Google

30 35

30 35
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®APMA | YCTPOUCTBA U MOUCKOBBIE CUCTEMbI: CTR e-promo

L
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L
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L
o
o

3
E Bbicokuit CTR B MO6MNbHOM Tpacduke Google o6bscHAeTCA:
= *  PasnnuuamMu ayautopuin Ha nnollagkax. B pesynetate CTR
&I) cpenHnn CTR Ha Google I?bILLIe, ueM Ha ﬂH,D,eKC% naxe
< nMpu YCNOBUM OOUHAKOBOM CTPYKTYPbl KAMMaHWim
= 1 NCMOJIb3YeMbIX B OObABIEHNAX YT ] i
4%

i * Google nonéupaet Hanbosee pesieBaHTHbIE OO bABIEHUS = Mobile ‘- 2
o 3anpocy Nob30BaTess M3-3a OCOBEHHOCTEN anropmuTMa é'é
m ] ‘ 5,2%
Z Desktop -
CZ> PEKOMEHAOALNA: | ‘ ‘
(@) 8,4%
ui * ApanTtupoBaTtb CanTbl NO4 MOBUNbHBIE YCTPOMUCTBA % Mobile
0 * [lo6aBnatb OTAENbHbIE MOOUSbHbLIE OOBbABNEHUA. B cuny fo) . ‘ ‘ 7la%
5 cneunguKky oTpacan Nob3oBaTeNN valle CnpaLllnBatoT L) Deskto .
(z) 0 BOME3HAX U 1eKAPCTBAX C MOBU/IbHbLIX YCTPONCTB. Takume P
S OOBABNEHNS OONMKHbI ObITb NTAKOHUYHBLIMU U YUETKO OTBEYaTb : " - - - - - . ,
§ Ha 3anpoC MOMb30BaTENs, MPeaaras eMy peLleHne 0% 2% 4% 6% 8% 10% 12% 14% 16%
= ero npo6nembl
L
ax * [loBaenatb YTI B 3aroiOBOK M TEKCT OOBABNEHUN, MOKAa3bIBada

npenmyLLLecTBa npenapaTta nepes KOHKYpPeHTaMu.
g Ha MOGUbHbBIX YCTPOMCTBAX NOMb30BATEIN OCYLLECTBNAOT NOUNCK
< 6erno, T.0. YeTkme 1 apkue YTl noMoryT o6paTuTb BHUMaHME |

MoSIb30BaTENSA U MPUBJIEYb €ro Ha CanT NpenapaTta Mobile
; ®* Icnosb30BaTb BCE BO3MOXHbIE PACLLUMPEHUSA PEKITAMHbIX ‘
& naoLwaaokK Desktop
=]

0% 2% 4% 6% 8% 10% 12% 14%

BbIBOAbI
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®APMA | YCTPOUCTBA U MOUCKOBBIE CUCTEMbI: CPC e-promo

L
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L
=1
L
o
o
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= Huskuii CPC B Google no cpaBHeHUIO ¢ AHAEKCOM UMeeT NMPUUYMUHDI:
(@)
E * Bosbluas oons 3anpocoB ¢ MOBUIbHbLIX YCTPOWCTB, rae Google cPC 6
= Mo YMOUYaHUIO SIBMISETCA CUCTEMON /19 MOUCKA » PYO.
S ] 20,4
* B chepe 300p0Bbs 75-90% 3anpOCOB NPUXOOAUT C MOBUIbHbIX \ o \ \
- YCTPOWCTB o Mobile [
o a | ‘ , ‘
c *  Hu3kas KOHKypeHUusa B Google BBUAY 6onee MeCTKUX = 0,6
% TPebOBaHNN K OOBABNEHNSIM CO CTOPOHbLI MOAEpaLNM NAOLLAAKN = Desktop
8 1 13,
o Mobile
n (V] 4
5 g = |
8 Desktop
z 3 \ \
X PEKOMEHAALNMK: 0 5 10 15 20 25 30 35 40
AN
% ®* PerynsipHoO YNCTUTb MOMUCKOBbIE 3aMPOChl 1 OBHOBAATbL CANCOK
u MUHYC-hpas. B cuny 60bLLoro o6bemMa obLMxX 3anpoCcoB
06BABIEHNSA He BCErAa MoKa3sblBatoOTCA MO PesIEBAHTHbBIM 3arpocam
9 ®  AHanM3MpPOBaTb KUK Ha NpeaMeT 3hhEKTUBHOCTU UX PABOTHI
@ OTAENLHO MO MAOLLAAKaM | 156 | |
Mobile N
* [enaTb peneBaHTHbIMU He TOIbKO OOBSABAEHUS, HO U MOCaA0YHblIe

§ CTPaHWLbl, TEM CaMbIM YBEIMUYMBAA NOKa3aTe b KayecTBa 16,8
& Desktop
® \

o] 5 10 15 20 25 30 35 40

156

BbIBOAbI



https://www.thinkwithgoogle.com/intl/ru-ru/industry/pharma/health-search/

®APMA | FEO M MOUCKOBbIE CUCTEMDI: CTR e-promo

L
=
T
L
=1
L
o
o

U]
o
>
L
5 ®*  Bonbwon pasnmubl CTR No permoHam He HabnwgaeTcs CTR
O . | 4,1%
E * B pa3spe3se naowangok U yCTPOMUCTB COXPaHAeTCs TEHAEHUNA cre [ ]
1L Kk 6onee BbicoOkoMy CTR B Google
3 = 4,2%
®* YyTb 60nee Hn3knn CTR B MOCKBE OOBACHASTCA BbICOKOMN g Pernombl
" KOHKYPEeHLMen B pernoHe = ‘ 41% ‘
o * B cyMMe No NAOLWAAKaM HeT CUALHON pasHuubl B CTR. Mex |
% Yalle BCcero peknamMogateny 3anyCckaoT KaMNaHUo Ha BCHO ‘ 8,4%
o Poccuio, Tak Kak AncTpurbbioLmnsa npenapaTtos cne
& OCYLLECTBNAETCS B anTekn BCEX PErMOHOB Y]
L o) 8,6%
PernoHb
0 o]
3 V) 7,2% ‘
O Mck
= | . . | |
X PEKOMEHOALUUU: 0% 2% 4% 6% 8% 10% 12% 14% 16%
=
g
u ® 3anyckaTb KaMMNaHWM Ha BCO PO 1M UCMONBb30BaTb YXKE YNOMAHYThIE
meToabl onTummsaumm CTR
] \ \ \
cne

®  AHanu3MpOBaTb KAYeCTBO BXOOALLEro Tpaduka
M BbICTAB/IATh MOBLILIAOLLINE/TTIOHMMAIOLLME KOPPEKTUPOBKM B 1 ‘
paspese reo/ycTponcTs/nona/Bo3pacra/pPoanTensCKoro cTatyca, PervoHs
UTOObI BbIASNTE HEOOXOOANMYO ayANTOPUO i ‘

ABTO

Mck

PAPMA

0% 2% 4% 6% 8% 10% 12% 14%

BbIBOAbI

157




®APMA | FEO M MOUCKOBbBIE CUCTEMDI: CPC e-promo

L
=
T
L
=1
L
o
o

G}
O
E Bbicokui CPC B MOCKBe Kak B pa3pese Mo njoLlankam, CPC, py6.
Taku B CyMMe Mo BCeW KaMmnaHum, 06bACHAETCHA BbICOKUM
a YPOBHEM KOHKYPEHLNU B PErvoHe . |
o
I
= cne
I ]
s 2 ‘
© 7] Pernoxsl
=
" & - |
%x) Mck
L
> PEKOMEHOALUUMU: 1
(Z) cne
0 ®* BbloensiTb OTAENbHYO KaMnaHMio Ha MOCKBY B TOM criyyae, ® ]
w ecnv npenapaT BbIXOAUT B MPOAAXKY TOSIbKO B AJAaHHOM pervoHe. o
7 B ocTanbHbIX cny4dasix 3arnyckaTtb pekjlaMHble KaMnaHun Ha Bcto PO 8 PervoHe!
5 1 UCMONb30BaTh Y>XKe YMOMSAHYTble MeToabl onTuMmnsauum CPC d 1
O Mck
b ®*  lMcxoas n3 No3nuUnMoHMpOBaHKS 6peHaa, onpeaenntb LA
§ npenaparta v BblAe/ITb OTAESIbHYIO PEKIAMHY IO KaMMNaHMUIO pe s 20 5 20
> [0S PErMOHOB, FAe HAaXOAUTCS LiefleBas ayanTopus.
)
T HanpuMep, 0ss npenapaToB OT YCTaNoCTN K CTpecca
PEKOMeHOYyeTCs BblAeNsATh OTAEIbHY KaMMNaHUIo AN1s TOPOAOB- . | 16.1 |
9 MUIIMOHHWKOB, IAe PUTM XXU3HW OTandaeTca. O6baBneHus, cns
n{a KNtoueBble hpasbl U CTABKM B TAKMX KaMMaHUSIX MOTYT OT/IMYATbLCS ‘
1 16,2 ‘

PernoHbl
: |
% 20,1

Mck

° . | ! ! ! | | !
0 0 5 10 15 20 25 30 35 40
0
=)
o
a
@ 158




DAPMA | NTOKA3bl U KJTUKU e-promo
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[ onsi NOKa3oB U KJIMKOB C MOGUJIbHbIX YCTPOWCTB B pas3bl Knukun Mokasbl
NpeBbIWAET AEeCKTOoMNbI

3TO OOBACHAETCH «MOOUIBHOCTLIO» 3aNPOCOB Chepbl
«300p0Bbex». CornacHo aHanutnke Google, MHOre BONpPOChHI
B cdhepe hapMakoNormm — 370 AesIMKaTHble TeMbl, MO3TOMY
rnonb3oBaTeNn Yalle Ny T MHopPMaLMK C MOBUIBHOIO
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[Oonsa MOGuUnbHOro Tpadmka B UHAYCTPUM BbiLLie CPeQHUX
3HAUEHUN, a B HEKOTOPLIX KaTeropuax 6onee 90% Tpaturka
NPUXOANTCHA TONbKO HA MOBUbHBLIE YCTPOMCTBA.

3TO NOATBEPKAAET TE3UC HEOBXOANUMOCTU BECTU
KOMMYHWKALMIO C MOTPebuTenamMu B NepBylo oyepeab Ha
MOGMJIbHbIX YCTPOMUCTBAX, MO3TOMY PEeKOMeHayeM
apanTUpPOBaTb CanT Nog MOBUbHbIE YCTPOMCTBA U PErynapHo = Mobile
€ero TeCTMpoBaTh.
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CUTYALMUA

PA3AENNEHUE
HA PERFORMANCE
N BRANDFORMANCE

dapMaLeBTUUECKNI PbIHOK B POCCKM NoKasbiBaeT CTabu/ibHble TeMMbl POCTA: B Hauasie roga éMKOCTb PbiHKa
yBennymaack Ha 9.9%, a NnpmMpocT peanmsaunm OTHOCUTESNIbHO TOro e nepunoda B 2019 rogy coctasun 20,1%.

B 2020 roay pocCT oTpacnm MoxeT OblTb 0OYC/IOBMIEH HE TOSIbKO NaHAEMMEN KOPOHABNPYCA, MOBMUABLLEN Ha Pe3KUN
POCT NPOAaXK OTAENbHbIX KATEropunin NPenapaToB, HO TakXe M MOANUCAHNEM yKa3a O pa3peLlleHnin PO3HUUYHON
OHJTANH-TOProBM 6e3peLenTyPHbIMU NTEKAPCTBEHHBLIMKU CPEACTBaAMM.

[ns BbICTpanBaHUs 3pHeKTUBHON MAPKETUHIOBOM CTpaTerum hapMKoOMnaHUm A0NMXHbI ObICTPO aaanTUpPOoBaThCH
oA, MeHsIIoLLMeCs peannm U yUnMTbiBaTk akTyasbHble TPeHObl B MApPKeTUHre

[0 HaCTOSILLLEro BpeMeHn hapMCerMeHT akTUBHO NPUCYTCTBOBAS B MIATHOM MOWCKE, OOHAKO Lieblo KaMnaHui
ABMIANOCH YBE/IMUEHME Y3HABAEMOCTU BPEHAA, 3aKpeneHne 6peHaa B CO3HaHMM NoTpebuTens, BCTparBaHme
MoJSib30BaTe e B BOPOHKY MPOAAXK Ha 3Tan PacCMOTPEHUs npenapaTa K NoKynkKe.

C paspelueHneM OUCTaHLNOHHOM TOProB/IN Mbl PEKOMEHAYEeM AeNINTb KaMnaHuM No uenaMm: npoaaxxkn — performance
1 yBenmueHue 3HaHna o 6peHae — brandformance. Taknum 06pa3zoM MOXHO BbICTROUTb NOMHbLIA UMK/ OT Hadana
hopPMUPOBaAHMA CMIPOCA, YBENTMUMBAA UMCIIO KACaHW C NOTEHUMAbHBIM NOKynaTeneM ¢ nomowbko first party data

M peTapreTuHra B pa3spelleHHbiX TeMaTukax, A0 NPOAAXM NpenapaTa n yaepXxaHna notpedutens.

Be3 brandformance nogxopa B hapMmcermeHTe 6yaeT KpamHe CNOMXHO BBIMTU Ha NPOAAXM, MOCKObKY Yallle BCero
NONb30BaTEIN CPABHNBAKOT MEXOY HECKONbKUMUM NpenapaTaMu, NILYT ONUCaHMe, OT3bIBbl M PEKOMEHOALMN (BaXKHY IO
POb 3aeChb Takxe nrpaet influence-MapKeTUHr). IMeHHO Ha JaHHOM 3Tarne Ba)xKHO CHhOopMUPOBaTbL UMUK 6peHaa

M 3aKPEnnTb YUeTKOE NPeACTaB/IeHne O NpenapaTe B CO3HaHUK NoTpedutens
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®APMA | POJIb TOUCKOBOW PEKJ/IAMbI B MPOABUXXEHUU ®APMMNPEMNAPATOB e-promo

UCNOJIb3BOBAHUE
KAHAJIOB
KOMMYHUKALUU
HA PA3HbIX 3TAMAX
BOPOHKU NMPOAAX

AKUEHT npu g - ®
[ (2] &
MPOABIKEHUM ©®OPMUPOBAHME CMPOCA @ &-o
M3BECTHOrO OHnaH MeauiHaa MporpamMmaTk Ayavo Coucetn
npPoAyKTa Bupeo Peknama Peknama
3AUHTEPECOBAHHOCTb @ e
U PACCMOTPEHUE &-8
CTUMYJIUPOBAHUE @
BbIBOPA -0
KoHTekcT Coucetn

MPOOAXN
N YOEPXXAHUE @ @

PeMapKkeTuHr Look-alike

Ona achhekTUBHOroO BO3AENCTBMUA Ha LIENEBYIO ayaAUTOPUIO Mbl PEKOMEHYEM UCNOJIb30BaTh BCE KaHanbl
KOMMYHUKAaLMWN, ABNTAACh BHU3 MO BOPOHKE NPOOAN, OOHAKO BbIOOP TOrO UM MHOTO MHCTPYMEHTA HaMpamyto
33aBUCUT OT Lenm dusHeca.

BbiGVpas KaHan NpOABUMYKEHUS, BaXKHO MOHIMMaTh NOTPEOHOCTb Le/IeBOM ayAUTOPUM Ha KaXKO0OM 3Tarne BOPOHKM
MPOAaX U NCMOJIb30BATh PE/IEBAHTHbLIC 3TOMY 3Tany UHCTPYMEHTbI.

Ona yBennueHmnsa oxBaTa NOMCKOBAasA pekiaMa NCMOb3yeTCs PexXe, OOHAKO B CyYae eCn LeNbio ABNSeTCS
CTUMYNMPOBAHME NOMb30BATENA COBEPLUMNTL MOKYMNKY NpenapaTa, BO3AENCTBOBATb HAa YXKE NOAOIrPeTYO ayauTopnio
M MOATONKHYTb €€ K BbIGOPY, Mbl PEKOMEHAYEM UCMOJIb30BaTh MOVMCKOBYIO pekiamMy 1 AO0OGaBNATL B KAMMNaHWM
obLwre N 6pPeHO0BbLIE TPAH3AKLUNOHHBIE 3aMPOChl, UTO ByaeT ABNATbCA 3hMDEKTUBHBIM CMTOCOBG0OM AOBECTU
nonb30BaTeNsa 4O KOHBEpPCUu
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e-promo

Y4
EIDD
1. BbIEOP MOAENU ATPUEYLIUN

BBuay 60bLLON PON UMUOXKEBbLIX MHCTRYMEHTOB, 3a0ENCTBOBAHHbIX
B MpoaBmxeHnn hapMnpenapaToB Ha aTane hopMUpPOBaHMUsa CNpoca

1 Y3HABaeMOCTM BpeHaa, BCA LLEHHOCTb KOHBEPCUM aTpubyTupyeTcs
Ha NepPBbIN UCTOYHNK. B OXBaTHbIX KAMMNaHUAX BaXKHO NepBOE KacaHue,

B CBSA3M C UeM Mbl pEKOMEeHOyeM NCMOob30BaTb Moaensb First Interaction.
3OTO NErko HAaCTPOUTb U NCMOMb30BaTh, TaK Kak LLeHHOCTb Mexxay
KaHaslaMu y>ke He pacrnpepensaercs.

C paspelleHmneM OUCTaHLMOHHOM TOProBIV B (hapMCerMeHTe, Koraa

C NMOMOLLIbIO MOUCKOBLIX KaMMaHWin MOSABUTCA BO3MOXHOCTb paboTaTb
BHW3Y BOPOHKM MPOAAX, Mbl PEKOMEHAYEM UCMONb30BaTh IMHENHYIO
MofeNb aTPUByLIMK, YTOOLI AeNNTb LEeHHOCTb OT TPAH3aKLMK Mexay
BCEMU MCTOUHMKAMM B Liernouke. B hapMe BaXKHO yUNTbIBaTb BCE KaHasbl,
TaK Kak peLleHue o NMoKynke He NPUHUMaeTCst MTHOBEHHO, NMoJib30BaTe b
MPOXOANT ASIMHHBIN NMYThb NPUHATUS PeLLEHNSA O NOKYIKE, B KOTOPOM
330€MCTBOBaHbI BCE KaHaslbl KOMMYHMKaLMK

g

2. NIPUOPUTET MOBUJIbHOIO TPA®UKA

MdapMaueBTMKa — OTpacsb C NpeodbnagaHneM MobUNbHOro Tpadunka

(B cpepHeM 73% no gaHHbIM E-Promo). MNMonb3oBaTeny npuxoaat

B MOMCKOBbIE CUCTEMbI C BOMNPOCaMU O 3L0POBbLE, KOTOPbIE MX BECNOKOAT
B AAHHbIA MOMEHT: «yLUMG nanew, uto genatb», «60NUT ropno

KaK 1eUNTb», «MOUYEeMY KPYMUTCS rO1I0Ba». bbiCTpee OCyLeCTBUTbL TaKon
MOUCK C TeﬂeCDOHa. Takxe OTBeTbl Ha AeJIMKaTHbIe BOMPOCHI O 300Pp0Bbe
MoNb30BaTENN C BONbLUEN BEPOATHOCTbLIO BYAYT MCKaTb C MOBUIBbHbIX
YCTPOWCTB.

B TakoM ciydae BaXKHO, UTOObI MOCaA0UYHbIE CTPaAHMLbI OblN
a0anTUPOBaHbl NOA MOBUSIbHBIE YCTPONCTBA, @ MOBWU/IbHbIE OOBbABNEHUA
6bINV YETKUMU N NAKOHUYHbBIMUK, OTBEYANIN Ha 3aMpOC NO/ib30BaTeNs

¥ npennaranm eMy KOHKpeTHoe pelleHne npobdnemsl
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e-promo

3. METPUKU ON4 ONTUMUBALUN

B oxBaTHbIx KaMnaHmax: SOV, SOI, nokasaTenn KadyecTBa TpaduKa, post-
view u post-click. C Ha4anoM ANCTaHUMOHHOM Toproenu B performance-
kaMmnaHuax: ROAS, 1PP, CPA, CR

5. OCOBEHHOCTU PABOTbl C KOHKYPEHTAMU

B thapMcerMeHTe 0TMeUaeTCs BbICOKUN YPOBEHb KOHKYPEHLMN.
[Monb30BaTENMN HE MPUHUMAKOT CUIOMUHYTHOE PeLUEeHME O MOKYMKe
npenapaTta n BbIBNPAKT MeXAY HECKONbKUMU MPEANOMEHNSIMN,
CpaBHMBAA ONMCAHNS, YNTas PEKOMEeHOALNN.

YTo6bl BbIASNNTL NPenapaT CPEeAN KOHKYPEHTOB, BaXKHO YKa3bIBaTb

B OOBbABMIEHUM M1aBHbIE NPEeuMYLLIeCTBa NpenapaTa, aHann3npoBaTh

3P HEeKTUBHOCTL OO6BABNEHNI C Pa3HbiMK YTTI1. YeTkoe 1 NoHATHOe YT —
3hhekTnBHAA OTCTPOMKA OT KOHKYPEHTOB.

PekomMeHOyeM coCcTaBUTb MaTpuLy C YT KOHKYPEHTOB 1 MCMOb30BaTb
B OOBABNEHNAX KOHKYPEHTHOM KaMnaHmy Y TT1, He coBnagatoLime

C QHANOTMYHBIMW NPEONTIOXEHUSAMN B BblAAue M aKTyafibHble Ha TeKYLLUM
MOMEHT BPpeMeHU. Mpu 3TOM BaxxHO cobnoaate O3 «O peknames

M HE BBOOUTb MOTpedbuTenen B 3abNy»xaeHne, B NPOTUBHOM Criyyae

3TO MOXET HEeraTMBHO OTPA3NTLCA Ha MMUOXKe BpeHda

4. OCOBEHHOCTU PABOTbl C PETUOHAMU

B GonbLUMHCTBE CllyYaeB AefleHre KaMnaHuii Mo pervoHam He TpebyeTcs,
eC/i npenapaTtbl AOCTYIMHbI K MOKYIMNKe B ariTekax Bcex permoHoB

6. TPUMEHEHUE MHCTPYMEHTOB ABTOMATU3ALUU

ONna KOHTPONS pekNaMHbIX BI0XETOB, OTCNEXNBAHNA BbIMOIHEHNS
naaHoBbix KPI pekomeHgyeTcsa ncnonb3oBaTh NaaTtgopMebl
ABTOMaTU3aLNK PeKNaMbl. ITO Takxke byaeT ahHeKTUBHO

0N YASPXKAHMA NO3NLNY B BblAayve BBUAY BbICOKOW KOHKYPEHLMN
B OTpacnu.

B OxBaTHbIX KaMnaHuax onga yesenuuenusa SOV pekomeHayem
MCMONb30BaTb aBTOMATUUECKYO cTpaTernio Google «uenesom npoueHT
NOJTYHYEHHbIX MOKa30B».

Ong oTCne)XmBaHng HOBbIX PErynsapHO NOABAFIOLLMXCA TEMATUYECKUX
M KOHKYPEHTHbIX 3arfpoCOB — NCMOJ/Ib30BATb aBTOTAPIeTUHr
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TPEHObI B MAPKETUHIE U MONCKOBOW PEKJIAME 2020 e-promo

LUMDPOBU3ALUSA
KOMMYHUKALUA
C NOTPEBUTEJIEM

MOBILE FIRST

ONnTenbHbIN TPeHO NO NEPeBOAY KOMMYHUKAUMN U3 ohfiainHa B OHNaNH YCKOPUIICA Nof AeNCTBMEM 3NuaeMmnm
KOPOHABUPYCA U KaPAHTUHHbBIX Mep. QUeBMAHO, UTO MNOC/E CHATUA OrPaHNYeHUi Mo NepeaBrdKeHnIo, 4oNA odnanHa
He BEPHETCS Ha CBOWM MPexXKHMe 3HaYeHUs, @ NoTPpebuTenaMm caenann «MHbEeKLUNIO» OHMANH-MOKYMNOK MPOAYKTOB
MUTaHWA, TOBAPOB MOBCEAHEBHOrO CMpoca 1, BO3MOXXHO, JIeKapCTB*. BO3ZMOXXHOCTb MOKYMNKU KBAPTUP U aBTOMOGUIIEN
B OHJIanHe NosiBUIACh A0 3MMAEMUU, HO UMEHHO Cervyac 3TO CTasio BOCTPebOoBaHO

PekoMeHayeM:

O6HOBUTL CBOM NOAXO[ K MONIHOTE N KAaUeCTBY MaTepuanos, NyGS/MKyeMbiX B AnmpKuTane. BaxxHo o6patutb
BHMUMaHME Ha YHKLIMOHASbHBIE BO3MOXMHOCTM CaliTa N MOBUJTbHbBIX MPUIOMXKEHWNA: MO3BONAIOT I OHM COBEpLUAaTh
MOKYTMKN/3aKasbl, [OCTATOYHO S KOHTEHTA M BO3MOXHOCTEN MHTepdenca Ansd NpUHATUSA PeLLeHUs O NMOKYIKe,
MOXKET S NMoTPebuTeNb NONYUNUTL BCKO HEOBXOAMMYIO MHOPMALIMIO C MOMOLLbIO LIMMPOBbLIX KaHAaNoB
KOMMYHMKaLMI (B YaTe/MecceHaxepe)

Mo6unbHas ayanTopusa 0aBHO 060rHana uMcno rnosb3oBaTenen Ha Aecktonax B Poccmn. ons NOUCKOBLIX 3aMpoCcoB
Ha MOBGUNbHbLIX YCTPOWCTBA B psade KaTeropuit (HanpuMmep, apma) npesbillaeT 90%. BaanMogencTemne ¢ pekamMomn
M NaTTePH NOTPebUTENIbCKOro NoBeAeHWs Ha MOBGUSIbHbLIX YCTPOWCTBAX M AeCKTOoMNax OT/IMUYaOTCS.

PekomeHayeMm:

BbICTPONTL OTAENbHLIN MOAXOM K PEKTAMHBIM KAaMMNaHUaM B MOBUIbHOM KaHane: npopadoTaTb OTAMUHbIe YT
OT OECKTOMNa M OTAENbHbIE TAPTreTUHIN, MePECMOTPETL CMIUT Mexay KaHanamu. B page “6onee MoBunbHbIX”
VHOYCTPUM PeKNaMHaa CTpaTernsa U TakKTUKK B MEPBYIO OUepeb A0MKHbI YUNTBIBATb MMEHHO MOBUNbHBIN KaHai
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TPEHObI B MAPKETUHIE U MONCKOBOW PEKJIAME 2020 e-promo

BHEOPEHME CKBO3HOM
AHAJINTUKU

Y ONTUMUIALMUA
PEKJIAMHbIX KAMMAHUN
Mo BU3HEC-NMOKA3ATENSAM

ABTOMATU3ALMUA
PYTUHHbIX ONEPALUNA

CKBO3Has aHaIMTUKA MO3BOIAET OLEHUTb BAUSHME MAPKETUHIOBbIX aKTUBHOCTEM Ha BM3HeC-NnokKasaTesin 3a cueTt
aBTOMAaTU3NPOBAHHOW KOHCOMMAALUNM OaHHbIX N3 PEKNAMHbIX 1 aHaNMTuYecknx cncteM, CRM, KonnTpekunHra n ap. B
eauHyto 6a3y AaHHbIX C NOCAeayoLLen Bu3yanmiaumen.

[MonyyeHHble AaHHbIEN OTUYETbI MO3BOAIOT ONTUMU3NPOBATL PEKIaMHble KaMMNaHUK Mo AOCTUMXEHNIO G1M3HecC-
pe3ynbtata (Hanpumep, NPOAaXKM UKW BblAaun KPeaAUToB B (OMHAHCOBOM MHAYCTPUX) ONA peknaMoaaTesen oaxe C
OJIUTENTbHBIM LIMKITOM MPUHATUS PeLLeHUs O NMOKYMKe.

PekomeHayeMm:

MN3meHaTb KPI B paboTe areHTcTB Ha CPA, rae action — aoCcTmxeHumne 6usHec-pesynbtata (Mpn BO3MOXXHOCTN
npenocTaBieHnsa ooCcTyna K AaHHON MHDOoPMaLMK), a HE BbINOJIHEHME Lienn Ha canTe. Mo gaHHbIM E-Promo,
BHEOPEHNE CKBO3HOW aHaNUTUKKM MO3BONAET NoBbiCUTb ROAS B cpeaHeM Ha 23%

KOoNnuecTBO YHUKasbHbIX PEKIaMHbIX O6bABNEHUI B aKKayHTax KPYMHbIX pekiaMoaaTesien 4OCTUraeT COTeH ThiCau.
AYKLMOHHOE LIeHOO6pa3oBaHue B paid search kaHane npeanonaraeT NMOCTOAHHbIE U3MEHEHNS CTaBOK,

a 3(hheKTUBHOE yrpaB/ieHne PeKkNaMHbIMU KaMNaHUaMM TpebyeT ONTUMU3aLIMM HACTPOEK B PeXMMeE peasibHOro
BpeMeHu. AdTech n aBToMaTM3aUMa PYTUHHBIX OMNepPaLMii — He HOBbIM TPeH/, HO KPanHe akTyasibHbI B TeKYLLMX
peanuax ans coxpaHeHus s MeKTUBHOCTH MPU COKPALLEHNN BIOAXETOB.

PekomeHayeMm:

TecTUpOBaTb U BHEAPATb CUCTEMbI YMPABNEHUS CTaBKaMu, reHepaumnm o6baBneHnin (€Cnm npuMeHnMo),
MCMONb30BaTb BO3MOXHOCTM aBTOMaTU3aLMM PEKIAaMHbIX MIOLLAA0K, NpuMeHas data driven nogxop.
OcBOGOAMBLLMECSH PECYPChl ByaeT 3ththeKTUBHEE HAMPAaBUTb HA CTPAaTermyeckme 3afgaydn: OTCTPOMKY 6peHaa
OT KOHKYPEHTOB, chopMupoBaHmne YTT1, pa3paboTKy akTyasbHbIX KOMMYHUKALMM
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TPEHObI B MAPKETUHIE U MONCKOBOW PEKJIAME 2020

e-promo

NEPCOHANTN3ALUA
N UCNOJIb3OBAHUE
FIRST PARTY DATA
B PEKJTAMHbIX
KAMMNAHUAX

BAXXHOCTb BPEHAA

n NPUMEHEHUA
BRANDFORMANCE-
noAXOAA K OLEHKE
PEKNTAMHbIX KAMMNAHU

MepcoHannsauuns B peknaMe ABASeTCa NPOLOSHIKUTENbHbIM TPEHAOM MOCNeAHUX HECKONbKMX NeT. YacTo

nepcoHann3auus NPONCXoanT Ha OCHOBaHUK NOBeAeHYeCKMX 0COBeHHOCTeN Nob3oBaTesnsa Ha canTe U aaHHbix CRM

(cou-geM, UcTopura NoKynok). NMpUMeHeHne 3TUX AaHHbIX MNP NPOBEAEHUN PEKSIAMHbIX KaMMNaHWn NO3BONAET
CYLLEeCTBEHHO NoBbICUTL ROAS

PekoMeHayeM:

YpenaTtb 6onbllee BHMMaHMe KaMnaHuaM Ha ocHoBe first party data. Mny6okas cerMeHTauma gaHHbix CRM,
BblAe/IeHMe NOPTPETOB ayAUTOPUM U NATTEPHOB MOJb30BaTENIbCKOro NoBeAeHMs MOMOryT ToUHee nonagaTb

B NOTpe6HOCTM NoTpebuTtenen. B pamkax KaHana Paid Search coBeTyeM NpUopnTU3MPOBaTb PeTapreTUHroBble
KaMMaHMWM Ha pa3Hble CerMeHThbl ayanTopPUn, TECTUPOBATbL NMNoTe3bl, NolydeHHble 6narogaps aHanmsy CRM
OAHHbIX, KOPPEKTUPOBATb CTABKM A1 ayAUTOPUN, KOTOPbIE COBEPLLNAN HYXKHble LieNouKu

MUKPOKOHBEPCUN Ha CanT

B nccnenoBaHMmn Mbl OTPasmv BaXHOCTb Y3HABaeMoOCTU GpeHaa. Hanpumep, 6peHAoBbIN TPadWK Ha MOPSAOK
neluesne Tpadurka No TPAH3aKLNOHHbBIM 3anpocaM. 3HaHMe O BpeHae HANPSAMYLIO BAUSET Ha POCT NokasaTtens
KOHBEPCUU. B 3aBUCUMOCTU OT MHAYCTPUU, CYMMapHbIN 6peHaoBbIn addekT (Hannumne 6peHaoBOro cnpoca
Ha MOUCKe 1 MNOBbILLEHHAas KOHBEPCUS 3a CUEeT A0oBepus K OpeHay) MOXKET AaBaTb MHOMOKPATHbIN MPUPOCT

2O DEKTUBHOCTU PEKTAMHbIN BJIOXKEHUN

PekomeHayeMm:

PekomeHngyem npumenaTsb brandformance-nogxop npy MeaManiaHMpPoOBaHUU U B oLeHKe 3hPeKTUBHOCTU
OXBaTHbIX PeK/aMHbIX KaMnaHui. Noaxon npeanonaraeT yueTt post-view v post-click KoHBepCuin, namepeHmne
OpeHOOBbIX METPUK C MOMOLLILIO nccnegoBaHui brand-lift. PekomeHayem 3anyckaTb brandformance-kamnanum
B MOAAEPMKY KaMMaHWIM HA MOUCKE, YTO MOMOXET YBEIMUNTb OObeM BPEHO0BOrO U OT/IOEHHOIO CMpPOCa,

a Takxe noeblicUT ROAS
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TPEHObI B MAPKETUHIE U MONCKOBOW PEKJIAME 2020 e-promo

OTCTPOWKA BEPEHOA
OT KOHKYPEHTOB B
PEXXUME PEAJIbHOIO
BPEMEHMU

NMPUMEHEHUE DATA
DRIVEN ATTRIBUTION

AHpekc n Google coBepLLEHCTBYIOT TexHonornm Paid Search peknambl 418 MakClMMasibHO TOUHOM CerMeHTaumnm
M Y3KOro TapreTmpoBaHUs ayanTtopmn. AHanm3 60MblUNX AaHHbIX, MATEMaATUUYECKOEe MOAETMPOBaHME NO3BONAOT
ObICTPO U 3HDEKTUBHO YNPABAATb PEKIAMHbIMU KAaMNaHUAMN. TeM He MeHee, aBToMaTK13aunsa 3agau

no opmupoBanmio YTI Ana OTCTPONKM OT KOHKYPEHTOB — HEBO3MOXHA

PekoMeHayeM:

YpenaTtb 6onbllee BHMMaHWe npopadoTke YT ong 6peHnoBor oTCTporku. KaHan Paid Search yHUKaneH TemMm,
UTO aHaNM3 KOHKYPEHTOB U TpaHCAMPYEMbIX UMK YT MOXKHO NPOBOANTE B PeXknMe peanbHOro BpeMeHu.
KoppeKkTnpoBKa pekNaMHbIX TAKTUK, MOBbILLEHNE UM MOHUMKEHWEe CTAaBOK B 3aBUCUMOCTM OT CUTYaLIMM HA PbIHKE,
ObICTPAas peakunsa Ha OeNCTBUS KOHKYPEeHTOB no3sonsaeT Ao 60% nobicuTb ROAS B page MHAYCTPUN. B KauecTBe
MNpPaKTUYeCKOoM pekoMeHaaUMn NpeaiaraeM aHannm3anpoBaTth Y TI KOHKYPEHTOB B BMAE NTeNeCTKOBbLIX AMarpamm,
LOCTYMHbIX B AAHHOM UCCiegoBaHUN

Bcé 6onblue koMnaHun peanusyoT OMHMKaHabHble CTpaTernm NpoaBmKeHus. BMecte ¢ 3TUM, OCTPO BCTaeT BOMPOC
06 oLeHKe 3PPEKTUBHOCTN KOMMIIEKCHbIX BNIOXKEHUI B MapKeTWHr, Befb ON1d 9TOro BaXXHO paccMaTpMBaTb POJb
KaXKOoro 13 KaHanoB NPOABMXXEHMUS B OOLLEN IKOCUCTEME. DTO CTAHOBUTCSH BO3MOXKHbIM 6/1arofaps HAaKOMJIeHHbIM
OAHHbBIM WU TEXHOOMMAM MALLMHHOIO 0ByUeHus

PekoMeHpyeM:

Icnonb3oBaTb KACTOMHbIE CLLEHApPUM aTPUOYLMK, YUMTbIBaKOLLIME BEC Pa3HbIX KaHanoB Ha ocHoBe first party data.
[oTtoBoe pelleHre — Data Driven Attribution. Mogenb ncnonb3yeT gaHHble N3 CUCTEMbl aHANUTUKM,
aBTOMaTUUECKM pacnpenenss BeC Mexkay KaHanamu, yyacTBYIOLWMMA B MYTU KOHBEPCUN
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E-COMMERCE
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WVHOYCTPUM. DTO NPAMON UCTOUHNK «FOPSAUYero» KaTeropuinHoro cnpoca. OgHako 3aMeThM, UTO BO MHOTUX
KaTeropusx LLeHOBOM hakTop — KIKoUeBOW rNpu BbIGope NpodaBLa Ha MapKeTnieince.
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